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CLO bristmas greetings to all our 


adv rtising frie nds —and sincere wishes 
for continued good business from 


Newnes’ periodicals in 1951 
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DISPLAY CRAFT L” 


RING —~ BRIXTON veri 4 LINES 


The Debate 


Continues 


Sirn,—-In your report of the 
debate “Provincial v. National 
Newspapers,” between myself and 
Mr. Lesiic Needham at the Pub 
licity Club of Portsmouth, your 
correspondent missed one of two 
rather important points | took 
care to emphasise. They are 

Dr, Abrams, one of the greatest 
experts in research in the country 
has sa.d recently that one small 
survey had shown that a publica 
tion with a larger circulation over 
another did not necessarily mean 
that an advertisement in that 
paper had a greater pull 

In these days of vast national 
newspaper sales, the main argu 
ment used in favour of advertis 
ing in them ts tts cheapness based 
simply on its cost per inch per 
thousand 1 suggest that this 
basis of comparison only gives a 
true p.cture when apphed to two 
media of identical purpose, It is 
fairly true to say that whenever 
this yardstick is used, the big 
differences in character between 
nat.onal and provincial papers are 
rarely mentioned at all Uf Lon 
don evenings are compared wit 


the ivcrage good 


evenings there 


ence mm the rate per inch per 


thousand 


The editorial content and ap 
peal of national newspapers must 
of necessity be very genera ind 
19 the case of thore published u 
London they are nevitably 
partly concerned with London 
ippeal, since this is where most 


of ther circulation lies As 
against this the provincial daily 
or weekly paper has a much more 


intimate and personal yoroach 


In the provincial paper the ad 
Vertisements are studied almost as 


clorely as the news. Nearly every 


classification in the paper sy local 
news I sugeest, therefore, that 
the te ider sfar more acct stomed 


ty reading, voluntar the adver 


Fot ovet 40 veats ose The 


tisements in his local paper than 
he is those in a national 
One of the chief virtues of the 
Press as a medium for advertising 
is the fact that an announcement 
can be timed to take effect on any 
particular day, and that “copy’ 
can be changed as frequently %s 
is desired This flexibility is even 
more pronounced in the provin 
cul Press than in the nationals 
because a Message can be aimed 
at any one area, with the min 
mum wastage of circulation. Thus 
it is possible, for imstance, to 
stimulate sales which are lagging 
in any one city or county, or *o 
co-ordinate advertising with dis 
tribution where distribution is not 
universal Local stockists of 
branches can be inserted in the 
idvertisement which can be 
changed in the various areas as 
required 
A. ROBERTSON 
MACDONALD 
Provincial Newsp apers Lid 
? Salisbury Square, E.C.4 


Satisfied With 
ry . 
Their Agents 
Six. -On looking through the 
issue of November 40) we notice 


vat “Copytaster” has seen fit to 
select one of our advertisements 


POINTS FROM O 


for criticism, and fairly adverse 
critic:sm at that 

We do not feel that we can let 
his remarks pass without com 
ment, and in the first place would 
say that this advertisement has 
been favourably commented upon 
by some of the biggest advertiser 
in the country, even though they 
do not employ the same advertis 
ng agents as ourselves 

Secondly, since our present 
igents have handled the business 
our sales figures show a steady 
increase 

These two facts alone are suffi 
cient to give us confidence in our 
agents, also in the type of adver 
tisement We are using 

E. O. HARLAND 
Director, W. T. Owbridge Ltd 


Northeliffe And 
Advertising 


Sin.—While much appreciating 
your generous notice of my book 
Northeliffe History, | am ata 
loss to know where your reviewer 
finds any implication of mine that 
Northelitfe “paid littl attention 
to, or did not understand, adver- 
rising.” Everything | say on this 
subject in my book is quite to the 
contrary 

Northclifle was not, in the 


THER LETTERS 


DESCRIBE THE JOB 
Surely a well-written situa 
tons vacant” advertisement wi 
sways bring the sort of replics 
in idvertiser wants’ Many 
sdvertisers fail to deseribe fully 
b they want to fill or to 
down basic qualifications for 
the man they want to fillit. J. A. 
Hovell, Highgate 


MUCH OBLIGED 


| would like to thank the news 


papers for ther invaluable ed 
i} support and co-operation 
is revards National Savings dur 


the past year This has been 
encouragement to the 
work of the 300.000) voluntary 
workers in the National Savings 
Movement. M. E. Devereux, 
P Officer, National Savings 


( nittee 


BOX NUMBERS 
While Mr. Nicholls (November 


23) is meht in. wanting “full 
details.” there is no reason why 
ill the trust in business should 
be on one side only. When adver 


sers are honest enough to come 
out from behind their box num 
ers, applicants will have suffi 
cient confidence to give the “full 
details requested kK G. 
Briskham, Ir nperial House, Kings 
wav, W4 


NEON SIGN CRANKS 


Surely its time that an organ 
sed propaganda drive was made 
igainst the cranks who are con 
tinually decrying ne signs 
which. in addition to t r com 
nercial value add a touch of 
colour and gutety tot se rather 


drab times 


A Padd ygton 


HOME OF 1OEAS — Let us help YOU / 


DecemsBer | 


DAY GLO 


POSTERS 
VIZ, 


DISPLAY CRAFT L” 


86 ACRE LANE, BRIXTON,S W? 


usually accepted sense, a business 
man, but-——as is stressed in my 
book he was the master mind of 
his generation in revolutionising 
and dominating advertising. H 
raised advertising from a cin 
derella of newspaper departments 
to make it the bulwark of Press 
independence from the wire 
pullers of politics and bureau 
cracy. He was the pioneer ex 
plorer in the new age of adver 
tsing and did more than any 
other publicist to bring about its 
development as a modern science 
and art 

These are some of the things 
I say in my book on the subject 
of Northcliffe and advertising 
and | am astonished and pained 
to read that I accuse Northcliffe 
of “lack of ability and interest in 
the advertising side of his busi 
ness enterprises 2 

TOM CLARKE 

“Trevone,” Green Dene, 
Fast Horsley 


Block Discount 
S) stem 


Sirn,—There are many outcries 
from advertising agents at the 
proposed stoppage of discounts 
hy the Federation of Master 
Process Engravers 

I believe the process engravers 
are right and the time has come 
when the whole system of agency 
remuneration should be reviewed 

he present methods are relics 
of past days and there are no 
logical arguments for their con 
tinuance 

The possibilities of payment by 
results should be considered 
There are many cases where this 
would not be practicable, but 
where an advertiser is able and 
willing to increase his output 
some form of payment by results 
could be of benefit to the adver 
tiser, his agent and the whole 
system of organised advertising 

GEOFFREY REEVES 
10 Ardleigh Green Road, 
Hornchurch 


- eC ii ME 4.1950) 
\ 4 
: all , = 7 : , a, : 
Pe —S—“C;sSC‘CCSC‘é<‘ | ] 
See | | | 
— 7 
fF 
a . 
A> | » 
} De) 
| d 
a 
| - P 
po | | 
| ; 
| fd ™ 
a a i 
CC 
. — 
a 
eC 
. ee Es fe 
) : a WY a 
. a ko, ideas. ‘ ' f i) | studio op pie BE, ( 
Pte Big | ¥ ? ey as a e: . x Wel F 
. Pr, P7>> 0 > it | i Fy Hh of bow f 


STUART MANDER, ADVERTISEMENT DIRECTOR, GEORGE HEWWES LTD. TOWER 
HOUSE, SOUTHAMPTON STREET, LONDON, W.C.2. TEMPLE BAR 4363 (40 lines) 
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| fia MONTHLY *. 


*% : WOMAN'S JOURNAL - WOMAN AND HOME 
WOMAN AND BEAUTY - WIFE AND HOME 
Weldons LADIES’ JOURNAL - MY HOME 


WEEKLY HOME FASHIONS - BESTWAY FASHIONS 
WOMAN'S WEEKLY - WOMAN'S ILLUSTRATED MOTHER AND HOME - GOOD TASTE 
HOME CHAT WOMAN'S PICTORIAL ARGOSY - Weldons HOME DRESSMAKING 
WOMAN'S COMPANION - WOMAN’S WORLD WORLD DIGEST - QUIVER } 
HOME COMPANION - ANSWERS Weldons PRACTICAL NEEDLEWORK 


SUNDAY COMPANION - MIRACLE 


CHILDREN’S NEWSPAPER ORACLE ALSO Weldons CATALOGUE OF FASHIONS 


POPULAR GARDENING PICTURE SHOW NEEDLEWORK ILLUSTRATED 


CHAS €. MANDER Advertisement Director THE AMALGAMATED PRESS LTD LONDON EC 4 
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BACK 
TO FRONT 


Front to back 


Vol. 150 


Advertiser's 
Weekly 


The Organ of British Advertising 


No. 1,955 


THURSDAY, 


DECEMBER 14, 1950 


LOVDON 
OPINION 


is read over and 


over again 


May Shock Agents 


L.A.M.A, 


QUESTIONNAIRE REVEALS 
ADVERTISERS’ 


OPINIONS 


Sensational disclosures are expected in a report on technical 
advertising to be published) by the Incorporated Advertising 
Managers’ Association after Christmas. 

It is understood that dissatisfaction with the services of 


advertising agents has been 


expressed by a high proportion | 


of technical advertisers who 
answered an 1,A.M.A. ques- 
tionnaire which forms the 
basis of the report. 

Among the questions asked 
were: 

How many members consid- 
ered themselves technical 
advertisers? 

How many were satisfied 
with the services offered by 
their agents? 

Besides giving the answers to 
these questions, the report will 
classify technical advertisers by 
industries. It will also give ua 
breakdown showing the media 
used, the percentage of those 
using advertising agents, and 
what they use them for 

Improvements in agency ser- 
vice which have been suggested 
by advertisers will be con- 
sidered by the 1.A.M.A. Coun- 
cil, who are expected to make 
recommendations. 

The report will be published as 
soon as it has been circulated to 
members 


Packaging Course 

Following the success of the 
first educational course for junior 
executives held by the Institute 
of Packaging last month, the 
Institute plans a second course 
from March 12-16 at Shell Mex 
House, W.C.2 


Sided Petrol 


The sale of petrol under brand 
names, and of the higher octane 


trols associated with many 
rand names, will be allowed 
when it can be done without 
reducing the total supply, Mr. 
Philip Noe!l-Baker, Minister of 


Fuel and Power, told the House 
on Monday. “I cannot say yet 
when this will be,” he added, 
“but I am keeping the whole 
question under review.” 


UP AGAIN 
Daily Express announced an 
average daily net sale for Novem- 
87 copies. Average 
circulation during the previous 
month was 4,218,439. 


Report On Technical Advertising 


ey te Load 

Shedding Plan 
Managements of the Evening 
News (Kemsley) Evening Times 


(Outram) and Evening Citizen 
(Express group), published in 
Clasgow, have made a mutual 


assistance agreement under which 
each of the newspapers will go 
to the assistance of the other 
should future electricity load 
Shedding prevent or delay 
publication 

Under this scheme, which 
envisages even greater powers of 
co-operation than those of the 
wartime emergency system, each 
newspaper indicates willingness to 
publish all the others. It has yet 
to be approved by the various 
trades unions involved, although 
one union has already given 
assurance of wholehearted 
support. 


CHEMIST “FINED” 

The Minister of Health has 
stopped £10 from the remunera- 
tion of a chemist because he sent 
letters typed separately and per- 
sonally addressed, to S0 doctors 
drawing attention to the facilities 
he provided for dispensing and 
delivery, and to his stock 


“Political” Ad. 


’ 
Controversy 
ADVERTISER'S WEEKLY under- 
stands that a question may be 
asked in Parliament about the 
refusal of the British Transport 


Commission commercial adver- 
tisement division to accept a sug- 
gested advertisement from the 
Cement Markeiung Company con 
taining a claim that under free 
enterprise British cement is the 
cheapest in the world 
Mr. S. S. Wheeler, commer- 
cial of advertisement officer, 
British Transport Commission, 
says the refusal was based upon 
the policy which existed long 
before nationalisation. not to 
accept politically controversial 
advertisements 


ADVERTISER'S WEEKLY 
annual Christmas miscellany, 
in prose, verse and cartoon, 
begins on page 9. 

For the week's news, see 
pages 4, 5, 6, 78, 79, 80, 82. 

Advertising Films Section, 

60; Trade apd Technical 


"page 66. 
November circulation figure 
for the Daily Telegraph was 


1,001,717, increase of 16,407 


LONDO. 


7 
| 


Each copy of LONDON OPINION, 


passing from hand to hand, 


spreads its good humour among an ever-widening 
circle of readers — to the benefit of many 

regular advertisers who have discovered 

that happy people spend most. 
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ADVERTISER'S WEEKLY 


Mail Order Trader Fined 
For Misleading Ad. 


Marine & Overseas Services 
(1939) Ltd, of Holborn, at 
Clerkenwell Court last Friday 
were fined £5 for selling skirts .o 
which a false description was 
applied, and £10, with 10 guineas 
costs for applying a false trade 
description to goods advertised 

The summonses had been 
brought by the Retail Trading 
Standards Association, as a result 
of an advertisement in the Daily 
Telegraph on June 26, offering 
“heavy linen skirts” at 19s. Ild 

Defendents pleaded not guilty 
to applying a false trade descrip 
tion to goods in a newspaper ad 
vertisement, and guilty to selling 
goods to which a false trade de 
scription was applied. 

r. F. H. Lawton, prosecuting 
said the real evil in the case was 
the advertisement 

Mr. R. H. Diplock, secretary of 
the R.T.-S.A. said his Association 
had warned the trade and the 
public of the misuse of the term 
‘linen,” applied particularly to 
rayon materials, by mail order 
firms. He produced a list of mis 
descriptions published in the 
Drapers’ Record which the magis 
trate accepted as evidence 

Mr. J. A. Lens, senior techni 
cian in the testing house of the 
Association, said the skirts had 
been examined and found to be 
made of rayon 

Mr. W. T. Ricketts, defending 
said he accepted that the skirts 
produced were not linen. They 
had been unwittingly sent out to 
the public as linen 

Mr. RK. E. Steadman, genera 
manager of the defendant com 
pany, said he was assured that 
the material was linen. The two 
skirts produced by the prosecu 


Ads. Protect 
The Public 
“To-day the public is fully 
protected because no reput- 
able newspaper or journal 
will accept an advertisement 
unless it is satisfied that the 
commodity offered is of 
good value and quality, 

satisfying a genuine need.” 
“Christian Herald.” 


Posters ‘Monstrous’ 
— Sir F. Meynell 


Speaking at the presentation 
ceremony of the Birmingham 
College of Arts and Crafts re 
cently, Sir Francis Meynel! 
director of Mather & Crowthe 
Litd., said that posters were “mon 
strous intrusions on our privacy 
wherever we walk or drive 

In civilised countries such as 
Scandinavia and = = Switzerland 
where there were more opportun 
ties for poster designers, he con 
tinued reasonable limitations 
were placed on the size of posters 


on appeared to differ from the 
sample he had seen. If he had 
known that the skirts he was 
supplying were rayon he would 
not have described them as linen 
He had no intention of mislead 
ing the public 


NOT OUT ON 
BOXING DAY 
Kemsley evening papers will 
not be published in England 
and Wales on Boxing Day. 
An official of the Newspaper 
Society, which recommended 
publication, refused to com- 
ment on the Kemsley decision. 
In Scotland Kemsiey evening 

papers will appear as usual. 
Northcliffe group and West- 
minster Press Provincial News- 
papers will both publish their 
evening papers. 
The National Federation of 
Retail Newsagents recently 


to handle papers on Boxing 
Day. 


*No Intention 


to Defraud’ 


Because a Chinese cotton shirt 
was suld as “pure white linen,” 
The Mail Bargain Co., Ltd., 
Cumberland House, Kensington 
Court, W., were on Monday at 
West London fined £2, with 25 
guineas costs The firm was 
ummoned by the R.T.-S.A 

Another summons, alleging that 
in an advertisement in the Daily 
Herald, a shirt was wrongly 
described as linen, was dismissed 

The magistrate, Mr. E. R 
Ciuest, said he was satisfied there 
was no intention to defraud, but 
that reasonable precautions 
igainst selling under a _ false 
description were not taken 


of chee 
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Many merry Chri 
friendships, Ye ristnases 


erful recollections 
affection on earth. and 
. Heaven at last for ail of us 


Es is ese 


eat accumulation 


of! 


Seat wee oe ze 


22%! 


One of the 48-sheet Christmas message posters, in Leeds. 


3.000 Anonymous Posters Wish 
*A Merry Christmas ’ 


Anonymous Christmas mes- 
Sages are now appearing on 
poster sites throughout jhe 
country. 

One group of individuals, who 
wish to remain anonymous but 
who include an ex-Colonel of the 
Indian Army and a Roman 
Catholic priest, raised £3,600 for 
their campaign. They obtained 
the services of people of all 
religions and jobs to collect for 
the scheme. Prominent among the 
collectors were children, some of 
whom clubbed together to buy 
posters for districts to which they 
were evacuated during the war 

Three thousand posters measur- 
ing 10 ft. x 6 ft. and bearing the 
words “A Happy Christmas” are 
the result. Some large firms have 
given free use of their hoardings 
for December Wide Publicity 
Lid. are handling the campaign 

A second serics of “anony- 
mous posters appearing in 
Yorkshire and Lancashire These 
are of 48-sheet type and carry 
4 quotation from Dickens, printed 
im red with the surrounding 
border in red. yellow, blue, green 
and black 


The sponsors are Sheldons Ltd.. 


Many New Facts About Home 
Market 


New edition of the MARKETING 
Survey or THe U.K. (Business 
Publications Ltd., £5 Ss. net) is 
published to-day (Friday) The 
edition contains upwards of 100 
more pages of facts and figures 
than the previous issue, Despite 
the loss of unemployment figures 
is an economic criterion, an 
Income Levels Index for the 145 
largest cities and towns has been 
constructed under the guidance 
of the Advisory Statistical Com- 
mittee. New and sensitive factors 
have been found and put to use 
Further, the Index is based on a 
field research on incomes cover- 
ng 84,000 homes during the past 
three years 

new set of charts and 
population details for every one 
f the 12 great conurbations, in 
mouth, are provided There is 
cluding Bournemouth and Ports 


also an elaborate survey of the 
revival in all the Development 
Areas, with a map for each 

For the first t considerable 


detail 8S given 

towns and village 
in an expanded ¢ 
survey At the sa 
old wealth of det 
and towns is ag 


the smaller 
the counties 
ty-by-county 
¢ time all the 
on the cities 
provided 

By courtesy the Ministry 
of Labour, the staff of the SURVEY 
have been work it one of the 
Ministry's office provide a 
breakdown of cultural and 
industrial worke n all areas 
The comprehens new break 
down of industr ccupations s 
also included f nost all of the 
145 largest ma Kets 


The new Marketing SURVEY 
oF THe UK. w be fully re- 
viewed in our issue of next week 


of Leeds, on whose sites they are 
appearing Mr. Cyril Sheldon 
managing director, told ADVER 
TISER S WEEKLY: 

“A little while ago my son (who 
is president of the British Poster 
Advertising Association) and | 
were discussing present-day con 
ditions, and the suggestion was 
made that as our space is not 
fully occupied—as is usual at this 
time of the year—it might be + 
nice gesture to offer a message of 
good cheer to the inhabitants of 
some of the towns in which we 
operate. We thought perhaps an 
impersonal message would be 
more appreciated.” 

> * * 
* Unimaginative 
Brand Names’ 


Col. J. R. H. Hutchinson, M.P 
president, Incorporated Sales 
Managers’ Association, chairmar 
of the Dollar Exports Board 
marketing team which visited the 
U.S.A. this year, at a Cotton 
Board Conference 

“Over 60 per cent of all 
American textiles carry a brand 
name, and in the quality fields the 
proportion is even higher. The 
creation of a brand name, and its 
subsequent promotion, is an art 
which is highly specialised; and 
British brand names were some 
times criticised by American 
buyers as being dull, unsuitable 
and unimaginative.” 

British firms would be well ad 
vised to take professional opinion 
on the suitability of wording and 
design 
Sweden, Denmark, will 

Back 1951 Conference 


Mr. Drummond L. Armstrong 
director of the Advertising Asso 
ciation, who returned from a visit 
to Sweden and Denmark on 
Tuesday, said that in both coun 
tines there is a keen and lively 
interest in the International Ad 
vertising Conference. In Sweden 
a desire Was expressed to send at 
least 100 delegates 

Mr. Armstrong addressed a 
luncheon in Stockholm given by 
the Swedish Advertising Associa 
tion, and in Copenhagen ad 
dressed a meeting called by the 
Danish Advertising Association 
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Wright Denies ‘Meddling By Amateurs’ 
Gute Festival Guide 


OUR OFFICE MUST STAND THE LOSS, 
HE TELLS P.R. INSTITUTE 


Answering an accusation that ‘ 


amateurs” was 


responsible for the South Bank Guide advertisement rate 
blunder, Mr. Paul Wright, Festival publicity director, told the 


Institute of Public Relations last week: 


Bensons Acquire 
Interest In 


H. C. Longley Ltd. 


Mr. H. C. 


future years the 


mC. 


continuity 


S. H. Benson Ltd., 
Mr. Longley 


London 


with the 
tors and staff 
continue 
iS a Scparate agency 


SALFORD RESCINDS BAN 

Council has 
agreed to rescind its ban on civic 
Salford City 
Reporter The ban was imposed 


Salford City 
advertising in the 


two months ago 


Longley announces 
that, with a view to ensuring in 


Longley Ltd., Birmingham, 
he has decided to dispose of part 
of his personal shareholding to 


will continue . 
chairman and governing director 
present board of direc- 
and Longley’s will 
to operate in every way 


_NEXT WEEK 


ADVERTISER’S 
WEEKLY 
WILL BE ON SALE ON 


WEDNESDAY, DEC. 20 


‘Express’ Radio And 
T.V. Annual 


The Daily Express Radio and 
Annual, now on sale, contains 


Tt 


24 pages (164 in. x 12 in.) of 
which nearly half are occupied 
by advertisements These are 
mostly from radio equipment 
nanufacturers, though Walls 


ce cream has the 
full colour. 


The sports and social 
first annual dinner 

G. E. Clarke 
managing director), Mrs 


recently 


back page in 


(sales director), ! 


W. L. Whitchurch, W. Whitchurch (joint 


“We do not laek 
fessional advice at the Festival 
office.” 

Pressed to give the name of 
person responsible for the rate 
error, Mr. Wright said: “We 
have, of course, experts in 
every field. But we stand together, 
and I cannot reveal the name of 
an individual.” 

Replying to another ques- 
tioner, Mr. Wright admitted 
that the Festival Office had 
made a mistake. 

“Mistakes happen in the best 
regulated families,” he said. “A 
loss will be incurred and will be 
stood by the Festival Office. In 
a sense the taxpaper will pay, but 
we have been given a ceiling and 
must stand the loss within our 
budget. Industry and advertising 
are rightly rather shocked.” 

The Festival had lost a certain 
amount of prestige. but he had 
tried to minimise the damage by 
making no bones about the 
mistake 


Eight Pythons On 
Exhibition Stand 


There will be cight pythons, 
four boa-constrictors, three chim- 
panzees, 12 toucans and six 
rhondosis, as well as 1,000 birds, 
on a stand at the National Exhi- 
bition of Cage Birds, at Olympia 
which opens to-day (Thursday) 

The exhibitor is Mr. J. Ford, 
zoological supplier, of Woolwich. 
London. 

The exhibition is being organ- 
ised by Associated Iliffe Press, and 
will be opened by Margaret Lock- 
wood. Princess Elizabeth and the 
Duke of Bedford are among the 
exhibitors 


Share Your ‘Times’ 
Posters asking readers of 
‘The Times’ 


have appeared on 
Underground _ sites. *The 
Times,’ following the recent 
newsprint cuts, decided to re- 
duce circulation rather than 
print fewer pages. 


Grimsby News, 76 years old, 
has changed to tabloid size, with 
16 pages, 16 in. deep by 10) in 
wide. The change was made after 
research among readers and ad- 
vertisers 


World Film Premiere For N.A.B.S.: 
Lady Rothermere Heads Appeal 


Many prominent people in pub 
lishing and advertising, including 
Lords Camrose, Kemsley, Iliffe 
and Burnham, are supporting a 
world premiere of the Anthony 
Asquith production, “The Brown 
ing Version,” proceeds of which 
are to be devoted to the funds of 
the National Advertising Benev- 
vlent Society 

The showing is to take place 


on Thursday, March 15, at the 
Odeon Theatre, Leicester Square 
Mr. John Davis, managing 


director of the J. Arthur Rank 
Organisation, has announced the 
company’s intention Jo place both 
the film and the theatre at the 
disposal of the N.A.B.S. for an 


occasion which promises to be a 


club of Colophon Ltd. of Leicester held their 
Left to 


right: Mrs. G. Stelfox, 
A Marrion, A. Marrion (joint 


managing director), Mrs. C. E. Turner, C. E. Turner (director) 


major event of Britain's Festival 
year. 

This is the first time since long 
before the war that a premiere 
has been held in aid of NA.BS 

Lady Rothermere has agreed 
to be president of the whok 
organisation set up by N.A.BS 
to run the premiere 

Miss Florence Sangster, chair 
man of the Council of N_A.BS 
is chairman of the organising 
committee, of which Mr. Hubert 
Oughton is hon. treasurer and 
Mr. Ian Harvey, M.P., hon. secre- 
tary Other members of the 
organising committee are: ( 
Harold Vernon (president of the 
council! of NABS): Philip 
Emanuel; John Dennett (of the 
J. Arthur Rank Organisation) 
Frank Coven: W. B. Harbud 
Sydney Wynne; H. L. Clarkson; 
Harris Kamlish: W. A. Mes- 
senger and Allan Blomfield (as 
sistant hon. secretary) 

Odhams Press have most gen- 
erously given the programme and 
the proceeds obtained from ad- 
vertising in this will also be given 
to N.A.BS. C. & EB. Layton Ltd. 
are giving the blocks and stereos. 


Joshua B. Powers Ltd. have 


been appointed advertising repre- 
sentatives for Great Britain and 
Ireland of the Swiss newspaper 
Nene Ziircher Zeitung. 


ADVERTISER'S WEEKLY 


Diamond Jubilee 
Number Of 
‘The Outfitter’ 


* No fewer than ten advertisers, 
whose announcements appeared 
in the first issue of The Outfitter 
in 1890, took space in the six 
tieth anniversary issue, published 
this week 

In cach case, the 1890 advertise- 
ment is reproduced, with one in 
present-day style. Most of the 
advertisers have ¢aken double- 
page spreads, showing the 1890 
ad. on the left opposite the 
modern one on the right 

Many more advertisers who 
have appeared in the journal since 
1920 are similarly represented. 

For this issue the front cover 
dispenses with the customary ad- 
vertisement, and carries a special 
design celebrating the diamond 
jubilee. The journal contains 
articles reviewing the history of 
the trade and of the paper, for 
which it was necessary to make 
a long research at the British 
Museum, because some of the 
paper's records were destroyed in 
a bombing raid in 1940. There 
ate also tributes from leaders of 
the trade, and from veterans who 
have been readers many years, 
some since the journal began 

The issue comprises 252 pages, 
plus covers, the biggest since the 
war, and probably in its history 
lt is packed with advertising. The 
normal weekly issue is bound in 
at the end of the book 

At a private luncheon last week 
to mark the occasion, Mr. W. H 
Stonehouse, managing director, 
The Outfitter (London) Ltd., said 
that The Outfitter had been asso 
ciated with the foundation of the 
factory-made clothing industry. 


Leon ( Soodman’s 25th 
Anniversary Party 


To the strains of the melodies 
of 1925, played by Geraldo’s 
Dixieland Orchestra, nearly 300 
well-known people in the adver- 
tising world were entertained at 
a cocktail party at Ciro’s on Tues- 
day. to celebrate the completion 
of 25 active years in advertising 
display by Mr. Leon Goodman 
Lord Mackintosh was among Mr 
Goodman's guests 

The musical programme was 
the result of some weeks of re- 
search by Geraldo, for many of 
the old tunes are now out of print. 
Music publishers helped by 
searching their files, and sheet 
music of old numbers was photo- 
graphed 

Another feature of the party 
was a display of souvenirs of 
events in advertising history, most 
of them culled from the archives 
of Roy Hardy. Included was « 
copy of Apvertiser’'s Werexty 
December 11, 1925, announcing 
the formation of the Advertising 
Association 

Sallon, the Daily Mirror and 
Sunday Pictorial cartoonist, 
sketched members of the com- 
pany and displayed his drawings 
to a delighted audience. 
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oe 


NEWS ABOUT PEOPLE 


W. H. Gollings: 


Euan Gilchrist and Associates 
have agreed to second A 
Paget-Cooke to act exclusively as 
Press relations officer to the Inter- 
national Advertising Conference 
1951 until the end of July 1951 

Mr. Paget-Cooke has been ap 
pointed to this position by the 
Press Relations Committee of the 
Interfational Advertising Con 
ference He has become a mem 
ber of the committee and will 
work as their executive officer in 
close co-operation with Drum- 
mond Armstrong, director of the 
Advertising Assoctation 

Mr. Paget-Cooke entered pub 
lic relations in 1946 as assistant 
to f Rawdon Smith with 
Edmundson’s Electricity Corpora 
tion Limited. In 1948 he joined 
the British Federation of Master 
Printers as their first PR.O. hk 
was there that he helped to design 
the Federation's public relations 
programme. Early this year he 


joined Euan Gilchrist, pub) 
relations counsel, as one of his 
associates 

* * * 


H. J. Hewson, advertising and 
publications manager of Wembley 
Stadium, has resigned to join 
W.H. Gollings & Associates Lid 
on New Year's Day 
(See Mainly Personal, 

* * 


Leslie Kark, formerly genera 
manager, Norman Kark Public 
tions, and founder of Mode/ 
Ca:ting Directory, has been ap 
pointed managing director if 
Lucie Clayton § Ltd (model! 
agency), following M ss Clayson 
retirement 

The agency has been re-organ 
ised and executives appointed are 


page 76) 
. 


Mrs. Alfreda Forth and Mrs. 

José Croll, in London, Mrs. 
Patricia Platt, Manchester 
* * * 

Miss Harriet Ray, American- 


trained advertising woman with 
20) years experience, has joined 


the copy staff of Graham & 
Gillies Lid She was recently 
editor and advertisement mana 
ger of the only locally published 
magazine in Hong Kong, Shop 
pine News, and has been copy 
chief for the John Wanamaker 
department store, Philadelphia 


R. A. Paget-Cooke Appointed 1951 Ad. 
Conference P.R.O.: Biz: 
U.S. Ad. 


Elon Borton New 


Hewson Joins 
Council Gives 


Post 
Elon Borton, president and 
general manager, Advertising 


Federation of America, has been 
elected a director-at-large of the 
Advertising Council. Mr. Borton 
has served as president and 
general manager of the A.F.A., 
i national organisation represent 
ing 98 advertising clubs and their 
5,000 members, since 1945. He 
is a member of the Advertising 
Advisory Committee of the U.S 
Department of Commerce 


* * * 


Alan Tasker-Brown and Jimmy 
Duane, 1. B. Browne layout 
men, have arrived in New York 

ecking expenence in American 
dvertising. 


CLUB NEWS 


A. C. Dunean To 
Be President 


Mr. A. C. Duncan, chairman 
of Odhams Press, ts taking over 
he presidency of the Fleet Street 
Column 
Club in suc- 
cession to 

he Hon 
Max Aitken. 

Mr. Dun- 
can will be 
in the chair 
ut the Club 
luncheon at 
the Con- 
naught 
Rooms next 
Wed nesday 
when he will 


wear for the 4. C. Duncan 
first time the 
new presi 
Jential chain of office 

This chain and badge was 
sought in memory of the late 
Mr. Percy Surridge, some time 


resident of the Fleet Street Club 


Mr. Wynford Vaughan Thomas 
poke on some of his adventures 
is a radio commentator at a 
inch-time meeting of the 
\ldwych Club on Tuesday 


R. A. Paget-Cooke 


R. B. Smallpage 


L. G. Putt 


R. B. Smallpage Joins Kemsley House 


R. B. Smalipage is joining 
Kemsley Newspapers Ltd. next 
week as London advertisement 
manager of the Newcastle Even- 
ing Chronicle and the Middles- 


brough Evening Gace tte He re- 
linquishes his post with Provincial 
Newspapers Lid.. with The York- 
shire I venineg New and The 

Doncaster Gazette 
Mr. Smallpage’s connection 
with newspapers and advertising 
Yorkshire. 


began 22 years ago 
He is a member of the executive 
committee of the Society of 


Diploma Members of the Adver 
tising Association 
L, G. Putt has been appointed 


London 


caearees 


Advertising Course 


1ssistant iverusement 


Planned 
Liverpool and D ct Publicity 
Association are to | d an adver 
tising course at Burton Manor 
Wirral, in Octob 951 The 
course will begin a Friday 


evening and end af 
day at an inclus 
subjects c 
clude law, mail 
printing and repr 
omics and typograp 
in each subject w 
cussions 
Attendance w 
members of the I 
District Publicit 
Incorporated Sales M 
sociation, North W 


tea on Sun- 
cost of 50s 
ed will in 
marketing, 
chon, econ- 
An expert 
pen the dis- 


c¢ open to 
rpool and 
\ssociation, 
nagers As- 
s Publicity 


Club, and the M ster Publi 
city Association w maximum 
of 100 attending 
FOUR-CLUB QUIZ 
Berks and Buch Publicity 
Club, last year's winners. will 


defend their title 
licity Club of Le 


st the Pub- 
the Regent 


Advertising Club the Society 
of Diploma Memb of the Ad- 
vertising Associat in “Learn 


with a Laugh.” the i 
to be held by the | 
at its meeting at the 

Monday with Mr. Kk 


————2 


*r-club quiz 
ndon Club 
Valdorf next 
neth Horne 


manager of the Manchester Even 
ing Chronicle under J. F. Goepel, 
who is London advertisement 
manager of that paper and divi 
sional advertisement manager in 
London of the Kemsley evening 
and weekly newspapers. Mr. Putt, 
has been advertisement repre- 
sentative on the London staff of 
the Empire News since 1945 

J. M. McCormack has joined 
the London advertisement staff 
of the Empire News 

. * * 

Enid G. Bach has resigned the 
editorship of The Liberal News 
to become a partner in John 
Pinder-Wilson and Partners, pub- 
licity specialists 


as quizmaster. It is once more 


arranged by Mr. F. Murray 
Milne, London's vice-chairman 
Newcastle 
Membership 100 
Publicity Club of Newcastle 
has doubled 


its membership in 
the last two years, and now has 
100 members. 

At a Christmas party last week, 
visitors from Sunderland Publi- 
ity Club were entertained. 


Manchester 
a 
4 al * * we 

200 To Visit Circus 

On Friday next week 200 mem 
bers of the Manchester Publicity 
Association, with their wives and 
children. will attend the opening 
night of the Internationa! Circus, 
at Bell Vue, Manchester 
visit has been arranged by 
Tl. G. N. Pearce 


Oxford 
Talk Postponed 


The address to be given to the 
Advertising Club of Oxford by 
Mr. L. J. Pryer. of Bentalls Lid.. 
has been delayed until March 28 
because Mr. Pryer is going 
abroad. Instead, on January 17. 
a forum of advertising counse! 
lors is being arranged which will 
criticise local and national adver- 
usements. 
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Typical features from recent issues of .- 


@verybodys 


WORLD AFFAIRS - FASHION - SPORT - MUSIC 
TRAVEL - FILMS - ART - HUMOUR - THEATRE 
FICTION - NATURAL HISTORY - SCIENCE 


_ LINDLEY SPARKES ~- ADVERTISEMENT DIRECTOR ~- II4 FLEET STREET, LONDON, E.C.4 
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A Seasonable 
Miscellany 
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, Chri istmastime +5 near *siTS, 
shall we drink a toast 
yr-way- STS 
f the most 


ngel) clad men, 
in your banks? 


new men, 
orkaing-every trick-men, 


ke men, u 
wish to give you thanks. 


often strani, 
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The Chairman: [I am happy to see so 
many distinguished members of the ad- 
vertising and kindred professions gathered 
together here to-day, and I shall waste no 
time in setting the ball rolling. Our first 
question is 

Is there a place for the creative man in 

the modern advertising agency? 

Mr. H. G. Sopping: In attempting to 
evaluate the position of the creative man 
in the modern agency, it is 
surely necessary first to analyse the struc- 
ture of the organisation of which he its an 
integral part. To subject him to our critical 


advertising 


scrutiny without reference to the milieu 
which is his raison détre is to accord him 
less than the justice due to him from 


fellow-members of the profession which he 
adorns 
Mr. A. D. Gripe: 
brandy, Bludshott 
Mr. H. G. Sopping: 
qua creative man, is not 


After you with the 
The creative man, 
facto a sine 
qua non in the agency as we know it to-day. 
I] am prepared to make out a prima facie 
case in support of a statement which may 
at first sight appear to be something of a 
non sequitur 
Colonel H. Bludshott: 
blethering about? 
Miss D. Craving: Creative 
them all, the big, shy, shaggy things! 

The Chairman: May we hear your views 
on this question, Mr. Gripe? 
Mr. Gripe: Waal, | 
sitting, there’s nothing wror 
creative men that a couple 


What's the feller 


nen. I love 


Tm 
with your 
months of 


where 


door-to-door selling wouldn't cure 

Mr. Pang: As a creative . Bae 

Colonel Bludshott: [/ | had my way I'd 
put the whole lot against a wal! and shoot 
‘em 

Miss Craving: Ooh, you awful thing, 
you! 


Mr. Sopping: 
away from the point? We ca 
existence of creative men. N 
Colonel Bludshott 


Surely we re Straying 
it deny the 
r can we, as 


Suggests, take such 


extreme measures to end that existence 
The problem is to find some place for them 
where they can do least harm 

Miss Craving: I once shared a seat on a 
roundabout with a creative man 
beautiful, purifying experience 

Mr. Sopping: As I see it, the question 
boils down to this: are we to admit the 
creative man to full adult membership of 


It was a 


A Team of EXPERTS 


Debates the Question— 


IS THE CREATIVE man Alii, ee 


Miss Craving: [I’m waiting for Mr. 
Right to come along and when he does, I 
just know he'll be a big, cuddly creative 
man! 

Mr. Pang: Perhaps I may be allowed— 

Mr. Sopping: I suggest that we are 
tending, willy-nilly, to lose sight of the 
question. We are agreed, I think, that there 
is a place for the creative man within the 


lilt Si 


e@ H. G. SOPPING, Chairman and Managing Director, 


Sopping-Wett Advertising Ltd., 


e@ COLONEL HUGO BLUDSHOTT, Chairman, 


Biudshott Publications Ltd., 


MISS DEIRDRE CRAVING, Assistant Editress, Teensy Tots. 


e ALVIN D. GRIPE, U.K. Sales Representative, 


The Gripe Juke-Box Co. Inc., 


e@ PETER PANG, Director of Creative Activity, 


Pang Publicity Ltd., 


@ Chairman: GEORGE DROOLING, Editor, Water Diviner’s Weekly. 


AND THE - 


the agency, or are we to force him to work 
in a vacuum? 

Colonel Bludshott: Anyone who works 
for your agency works in a 
Sopping 

The Chairman: Now, now, Colonel! 

Colonel Bludshott: I had a creative man 
in my battalion in the last show. Used to 
spend all his time translating King's 
Regulations into Greek verse. I got him 
posted to the Pioncers in the end 

Mr. Gripe: In the United States the 
creative man is part of the American way 
of life Next to Betty Grable and the 
F.B.I., I'd rate him the greatest influence 
for good thrown up by our twentieth 


vacuu 


century civilisation. 


UESTIONS 


| Is there a place for the creative 
man in the modern agency? 
And, if so, where is it ? 

2 Does this country as a whole 
need (a) more advertising, (b) 
less advertising, (c) no adver- 
tising? 

framework of the modern agency. That 

being so, it is now up to us to pin-point 

the exact position he shall occupy. Is it to 
be upstairs, downstairs, or in— 

The Chairman: Steady, Sopping. Lady 
present 

Mr. Sopping: I believe there are several 
creative men in my own organisation. I 
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suppose someone has to write the copy and 
things. 

Mr. Gripe: One of the best creative men 
I ever knew used to do all his work in the 
elevator. 

Mr. Sopping: That is beside the point. 
Not every agency in this country has an 
elevator. 

Mr. Gripe: Not every agency in this 
country has a creative man. Go into any 
New York agency and you'll find more 
creative men than you can shake a stick at. 
They're crawling out of the woodwork. 

Mr. Pang: If I might just— 

Colonel Bludshott: Any of that brandy 
left, Gripe? 

Miss Craving: My Aunt Effie married a 
copywriter from Hopp, Skipp and Bendings. 
They are blissfully happy. 

Mr. Sopping: We are still no nearer an 
answer to our question, and it is my 
opinion that we are unlikely to find one 
while Miss Craving draws red herrings 
across the trail in the shape of her Aunt 
Effie 

Miss Craving: I have red herrings in 
other shapes if you are interested. 

Mr. Sopping: I am not. Will you please 
allow the debate to continue. 

Miss Craving: I did not come here to be 
insulted. 

Mr. Sopping: I can see no other reason 


Sopping Gripe 


I am not a creative 
man myself... . 


for your presence. 

The Chairman: Don't be a rotter, 
Sopping. Let's get back to the place of the 
creative man in the modern agency. 

Mr. Gripe: I thought we'd settled that. 

Colonel Bludshott: There are too many 
of these long-haired wallahs in the ad- 
vertising business. What do they all do? 
How do they earn their money? 

Mr. Pang: If I may be allowed to— 

Mr. Sopping: In the ideally-constituted 
agency the creative man will tend to operate 
more and more in a subordinate capacity. 
I am not a creative man myself— 

The Chairman: And on that note I 
think we can with advantage pass to the 
next question, which is: 

Does this country as a whole need 


Why don't you guys beat 
the big drum.... 
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Miss Craving Drooling 


Creative men 
1 lowe them all... 


(a) more advertising, (b) less advertising, 

(c) no advertising? 

The word “advertising” in this context 
should be taken in its widest sense, to 
include not only Press advertising, but also 
outdoor advertising, indoor advertising and 
advertising that is partly outdoor and partly 
indoor, such as a pamphlet pushed halfway 
through the letter box of a front door. I 
am going to ask as many of you as care to 
do so to give a short answer to this. 


Bludshott 


Any of that 
brandy left... 


Colonel Bludshott: Hear that, Sopping? 
A short answer. 

Mr. Gripe: In my opinion, this country 
of yours could do with a heap more 
advertising. Why don’t you guys beat the 
big drum a bit more, tell the world what 
you're doing? I'm only thinking aloud 
right now, but I'd like to see you British 
put on a big show next year and call it— 
well, call it the Festival of Britain or 
something like that. 

Mr. Pang: Er-l believe there is something 
of that sort taking shape on the South 
Bank at this moment. 


Mr. Gripe: Well, that’s dandy. It’s a 


good old American saying that if a man 
makes a better mousetrap than his neigh- 
bour— 


Don't be a rotter 
Sopping.... 


Pang 


Perhaps I may 
be allowed . .. 


Miss Craving: Mice are like creative 
men—soft, shy, furry things. Aren't they, 
Mr. Pang? 

The Chairman: We finished with creative 
men some time ago, Miss Craving. 

Miss Craving: Did you? I didn't. 

Mr. Sopping: If I may be allowed to 
volunteer an opinion, I would like to state 
categorically that we in Britain have 
hitherto done little more than scratch the 
surface of the possibilities available to us 
in the sphere of advertising. There are 
many rich seams still to be worked, 
gentlemen; many new media to be ex- 
ploited. I say, and you may quote me as so 
saying, that while there is a green field 
without its hoarding, while there is a blank 
wall without its poster or a radio programme 
without its commercial, then we, the 
avant-garde of advertising in this country, 
are falling down on the job. 

Colonel Bludshott: What's an avant- 
garde” 

Miss Craving: The man that [ marry 
will have to be—a creative man from an 
agencee! Yoo-hoo, Mr. Pang! 

The Chairman: Do you have to sing, 
Miss Craving? 

Miss Craving: I am singing because the 
world is such a lovely place. Isn't it, Mr. 
Pang? 

Mr. Pang: Is it? My world consists of 
giant economy size packs, premium offers 
and a weekly wash of blinding whiteness. 
Is that the kind of world you'd like to share? 

Miss Craving: Oh, Peter! And I never 
knew you cared! 

The Chairman: On that very interesting 
note I propose that we end. Between 
them, Gripe and Bludshott have polished 
off the brandy, so there is no good reason 
for prolonging what has been a most en- 
lightening session. In conclusion, I would 
like to thank you, the speakers, for il- 
luminating this littl gathering with your 
presence. That is a serviette you are trying 
to stuff into your breast-pocket, Colonel 
Bludshott. Play the game, sir! 


END OF SESSION 
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“ Y HAPPIEST advertising ideas occur at home,” 

observed a noted advertising man at the One-Inch 
Single Club recently. ‘Whilst shaving,”’ he went on, 
‘taking a bath-my quotidian joy-or simply relaxing 
by my fireside...” 

To ilustrate what is, after all merely an advertising 
truism, we offer a few glimpses of his home life, coupled 
with the advertising ideas they have inspired. 

MODEL - MARION TIBBITT 


rome S 


. 
SHE © Darling! you're so wonderfully alive in the morning now-a 
days. How wise of Dr. H * to put you on to Incarnate 
Toni Wine! 


HE: Yes dear— for it contains all the Q vitamins 


besides triple- 
action Boloniun 


* Dr Hi appears by permission of the BMA, the NPA 
and Maurice Winnick 


1 smoothie! 
HE: Thanks to Zipp blades—this is my 67th perfect shave from 
one blade! A ' What a clever littl wifey—you've got Cornies, 
my favourite wworthy” corn flakes in the big economy-size 
packet 
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SHE: Lashings of lather—coloureds brighter, and whites whiter 
than white! I just /ive for wash-days with Sopo, the new detergent- 
less soap powder. And remember, Sopo gets clothes so clean, they 
need NO WASHING ! 


SHE: (Thinks) Heavens! Unexpected guests! Thank goodness I've 
a tin of Spinster’s Peas in the larder. They're fresher, tastier, 
better than real peas—-and cram-ful of health-giving preservatives! 


HE: Darling! Surprise! They've made me Managing Director—all 
because I conquered Mid-Morning Lassitude with Calflicks. 1 
never let the Youth Club down now! 


SHE: Hooray—and no dry scalp! 


* Are you sure of your present de-odorant’ 
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Advertising. Editorial 
nereasing use of editorial technique by advertisers. 1951 may 


‘ndency tl th \ Here a iggestions of what may 


olumns if editors ador he techni % some of our advertisers 


ook! Sensational 
Z new political 
Me development / 
/) 


Wa: \ 


attacks Bevain iti 


beak have proved that in his SCIENTIFIC PROOF 
sensational new speech last night Oratometer tests, devised by Or. Rhe 
Mr. Churchill attacked Mr. Bevan 5 Tyc'cenitiratauest aveach on Bevan to be 


times more fiercely that ever before. five times fiercer than ever before. 


tary speakers. Churchill also con- 
tains a secret ingredient known as 
Winstonol which wards off Scariet 
Fever and builds up the constitu- 


tion L wed girl, exquisitely designed to 


This world-famous speaker gives 7 
times more froth and has 15 t mes aa t+ tet-t = FW - 
greater scouring power than ordin- . > 2m 4m 

aS bpp —t , e 


HIS handsome, modern, newly- 


enhance the marriage of even the 
All this and Bevan ,too most discriminating connoisseur, was 


Bevan-anothersuperbquality West- Products are best in the world found dead under a group of exceptionally 
minster product - gave an equally Prices: Churchill and Bevan are distinguished bushes in Hyde Park. 
brilliant performance. Bevan thrusts both priceless ! 
more shrewdly, sneers more 


bitterly and has extra penetra- a 7 {> 
tion, Saves Labour time and ll oh have he 1, / 7 
time again | a ‘ | 


Do as millions of other A dentist of N.W, Lone | The crime was of the highest quality and 
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oo 


housewives are doing - vote for wrest“ veurey 

aneurin curtain of pre- 

Churchill and Bevan. Remem- | sce to be broken 
dow | was well nye ’ 

ber, both are Westminster starving cll | adopted che 

Products - and Westminster Bevan Plan. [recommend 

| all skilled dentists to fol- 

P low my example - sum- ~ 
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WESTMINSTER 


The BIGGEST name tx 
‘4 POLITICS 4° 
‘4 LITl Oy 
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fully maintains the outstanding traditions 
of the Park for murders of unsurpassed 


craftsmanship. 


Murders of Distinction 
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We wish pou a very happy Christmas 
and a prosperous Mew DVear. 


R. H. PENNEY AND THE ADVERTISEMENT STAPF OF NORTHCLIFFE NEWSPAPERS GROUP, LIMITED. 
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TO ADVERTISING MEN 
AND WOMEN ALL OVER 
THE COUNTRY 


NEWS OF THE WO RLD 


30, BOUVERIE ST, LONDON, E.C4 
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Final Proof 


D°" like to be alone, 


Spending evenings om your own 
Listening, for the telephone 
In your bed? 


Can you cook with wifely zeal— 

Sit and watch the food congeal, 

Smiling, when be says “No meal 
Thanks, I've fed"? 


Can you stand financial strain, 
Lats of loss, and little gain, 
Seeing your account remain 

In the “red”? 


Can you keep your manner sweet 

When you've planned a little treat, 

Then a crisis in the “Street” 
Comes instead? 


Can you greet him, when he’s late, 

Without showing you're irate, 

Though it’s clear the beer’s gone straight 
To his head? 


If you do, and if you can, 
ben a marriage you should plan— 
Find an advertising man, 
And get wed. 


~™P. W. W. 


Christmas 
Greetings 


to all our friends 
from. 

Kent Messenger 

South Eastern Gazette 
and. 

Chatham Observer 


FA 


20 


_—— DVB 


i = POETS’ CORNER 


a 
pong Of The Copywriter 


H"3 j , come over bere, 
Wanna whisper in your ear 


Something that’s been weighin’ on my mind; 


In the words of guys like us 
You're a product with a plus, 


So let’s get our copy-plan defined! 


You're New! You're Sensational! 
You're Two-for-the-Price-of-One! 
You're Smooth! You're Spectacular! 
You're Glamour shot from a Gun! 
You are . Ippe Vile . ippeal, 
You're Taste-Thrill in the flesh; 


You're the Dish that makes the Meal, 
You're Oven-crisp, you're Factory-Fresh! 


You're Cute—and you're Kissable, 
You're way off the Beaten Track, 
What's more—yon’re Adorable, 
You're Bliss in a Handy Pack; 
You're Brighter than Monday’ s 
Dref{t-washed undies j 
Flutterin’ om the line— 
You're New! You're Sensational! 
And added to that—yow re Mine! 


< = ¥ 
J . 

A Boy’s Best Friend 
| A grey-haired old dame, very bent and quite lame, 
(And smelling just slightly of gin) 

Was hear "plore at an Agency door 
For perp n to be allowed in; 
She entere hen to the Copy Chief's den 
She hobbled, and gave a loud knock; 
ind when peared (with his neat little beard) 
She sa 1, “Look here, old cock: — 


y on detergents, 

He brings all the ruddy stuff ’ome; 
I can’t f puds 

suds, 


) | 
Don’t force mry y poor Freddie lo write 
Them adverts. for thines 


Wot : va day wings, 
ind brine up the smalls blindin’ white; 
It’s bin » 1 since he started 
A-doin’ that capy for “Splosh”’— 
The ink ings 
G y thines 


set that out in the wash 


it my Freddie on 


RODNEY HOBSON 


} Ind you see the floor for the foam. 
Fle talks about nylons and nighties 
In a way that no young feller should 
oN 1’ m not y ay 
He's n 1 good pay, 
But detergents don’t do him no good! 
So dom’ t pu oy on detergents, 


} 


“Splosh” ! 
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What can you get for a penny? 


. 
a 
: 
7 
i 
| 
: 
: 
: 
| 


The wise housewife can get an Oxo Cube for one thing—enough 
to enrich a meal or make a beefy drink. The wise advertiser can 
get his product story into 177 homes during Sunday’s hours of 
leisure by booking a quarter double column in the Sunday Pictorial. 
(177 families for a penny is all it costs on a pro rata basis.) That 
was what Street’s Advertising did on behalf of their famous client. 
Space in the Sunday Pictorial is, of course, particularly economical. 
In fact, its cost per square inch per thousand is actually 9.3 per cent. 
less than in 1939. 
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FIVE LEADING AGENCIES 
SUBMIT IDEAS FOR A 
NEW KIND OF TOBACCO 


(and end) with 
SN (ear y 


2 balanced tobacco —3k eS 
o Jasts and lasts at oh will 
and lasts ! rilled 
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rake’s progress 


eo 


A copywriter tells the story of 
the ups and downs of what the 
Editor can only describe as « 


er eer er ee 


WAS sitting at my desk in the 

copy department of Sprockett 
and Wombat's, dredging up a 
few little things from my sub- 
conscious and then treading 
them into the carpet with my 
heel, when the phone rang. I 
answered the thing “Giles 
Vavasour,” [I said, in my high, 
rather musical voice. 

There was no mistaking the 
man at the other end. It was the 
editor of Apvertiser’s Weexcy! 
I could picture the chap at his 
great marble desk, his soft white 
hands curled round the stem of 
his liqueur glass. “Oh, Vava- 
sour,” he said in that intolerably 
patronising way of his, “I 
wonder if you could throw 
together a thousand words or so 
about your life in advertising 
You know the kind of thing I 


like. Bags of nostalgia. Intimate 
stuff.” 

There was a pulse beating in 
my forehead as I replaced the 


7 , oy [:; 
ae f ry & 
a a 
f bn Ga =f B ; 
ce C/ ‘ 
Dell ” / 
| i 
— =>* :° 
BE 8S PBB 
| Plumb the Depths 
receiver. My life in advertising 


in a paltry thousand words! 
Rather like asking Homer to 


~y ~ 
“ak Dira>, 
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= “a! 


fel 


From the Four Kitchens and Staffof | | 


- —_ ive” 
Lipo. 


LIFE IN ADVERTISING 
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—or somewhere 


write the Iliad on a threepenny 


piece. However, I needed the 
money. I pressed a button on 
my desk. It was a button that 


had just come off my corduroy 
jacket in a romp with my 
secretary, so it didn't have much 
effect beyond giving me a certain 
feeling of authority 

My life in advertising! Where 
to begin? I sat for a moment, 
tapping my two remaining teeth 
with a paper-knife, while my 
career as an advertising man 
unwound like a spool before my 
eyes. I saw it round a second 
time and then took a pencil and 
began to write. 

1930. A lad fresh from school 
stands in the office of the great 
J. B. Fogpocket, doyen of 
advertising men and prince of 
good fellows. “And what makes 


you think you can write copy?” 
rasps the great man. “Other 
people’s copy,” I snicker in 
reply. I am immediately en- 
gaged. 

This is the golden age of copy- 
writing! At Bunsen’s, the great 
F. G. Crumpitt is minting the 
phrases that are destined to ring 
down the ages! At Crawfish’s, 
Osbert Dinwiddie is setting the 
town agog with the pure gold of 
his prose! The tinder that is I, 
Giles Vavasour, takes fire from 
the glowing words that pour like 
molten metal from the masters. 
Within six short months of 
Starting at Fogpocket's I see my 
first copy appear in the Press. 
It is a two-inch single for Bell- 
wether's Kidney Pills. 

Next day the whole advertising 
world is discussing it. What if it 
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Wishing you 
a generous 
helping of fun 
for Christmas — 
and a large slice 
of luck in the 
New Year 
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Lane, London, 


Fetter 
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ADVERTISER'S WEEKLY 


Are your clients 
informed about 
the £2.000,000,000 


local authorities 
spend annually 


The MUNICIPAL JOURNAL and 
PUBLIC WORKS ENGINEER 


IS the only national weekly in the field that is read 


by every senior official and purchasing agent in all 
branches of local government 


IS published every Friday at 1s. 6d. 


for every advertiser who wishes to extend coverage 


It is a MUST 


in the municipal field 


contains not less than ten pages of classified 
advertisements cach week inserted by borough 
engineers, surveyors, highway engineers, architects, 
planners, town clerks, borough treasurers, medical 
officers of health, sanitary inspectors, librarians, 
welfare officers and baths superintendents. 


All these 
purchase of the equipment, plant and supplies they 


officers advise their councils on the 


need for their departments. Can we remind you 


again? ... THEY SPEND 


£2,000.000.000 in the 
MUNICIPAL MARKET 


you can enter this market through 


The MUNICIPAL JOURNAL and 
PUBLIC WORKS ENGINEER 


by writing now for a specimen copy and a rate card 
to Advertisement Director, 3 and 4, Clements Inn, 
Strand, W.C.2. .. . Telephone HOLborn 2827. 


R 


| Start sneaking in 


| gather. 
| release me. Broken in spirit and 


did appear upside down? I was 
beginning to be talked about. 
Bigger assignments follow. I 
write the copy for Stringhalt’s 
“Brekker-Bikkies”. Words that 
are destined to take their place 
in the language of advertising 
foam like liquid gold from my 
pen. “New! Sensational!” 
“Now More Than Ever!” “The 
Best By Test for Grandpa's 
Chest!” All London is at my 
feet. A couple of chaps in 
Manchester have even heard of 
me. Dinners are given in my 
honour; I turn up at some of 
them. The Publicity Club of 
London vote me “The Copy- 


| writer Most Likely to Remain a 
| Copywriter.” The ADVERTISER'S 
| WEEKLY print a rather foggy pic- 


ture of me in their personal 


| column. I have arrived. 


Then . . . tragedy. Carried 


| away by success [ take a glass 


too much claret cup at the 
agency's sports and find myself 
in the sack race. Nothing wrong 
in that, you say? Ah, but the 
Chairman's wife happened to 
be in the same sack as I was. I 
am asked to leave. The world 


| I knew crumbles about me. 


Men I thought were my friends 


| spurn me in the street. Women 
| who 


had besieged the front 
door of my flat in the Albany 
round the 
back. An effigy of me is burnt 
in the Savoy Grill 


I plumb the depths. TI slink 


| from agency to agency, seeking 


work. At last—the final humili- 
ation—a job at Bobbing and 
Weaving Ltd! Ah, the shame of 
it! The compulsory bath on 
arrival, the harsh feel of the 
rough grey uniform, the number 
stitched to the jacket; a few 
furtive words during the exercise 
period my only contact with my 
fellows. But I stick it out. One 
of my few remaining friends 
smuggles me a rope ladder 
concealed in a cake. But my 
attempt to escape fails! The 
cake is too short to reach the 
ground! 

Meanwhile the war clouds 
Bobbing and Weaving 


now weighing little more than 


| fourteen stone, I join the Army. 


Bit by bit, my self-respect returns. 


| Bit by bit, my kit disappears. 


I am posted to a Mobile Laun- 
dry (the famous “Soapy 
Seventh”) at Saffron Walden. 
News of my old friends trickles 


| through. Desmond has picked 


up an M.C. in the desert, but 
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was seen doing so and had to 
put it back. Humphrey was last 
seen leading his company into 
quite the wrong train at Victoria. 
At Saffron Walden we are 
issued with snow-shoes and 
alpenstocks. That can mean 
only one thing—the Middle 
East. 

Peace at last. I pick up the 
old threads. Sprockett and 
Wombat's offer me a job on 


| invent « 
new Advertising Personality 


their copy force. I take it. My 
pen has lost none of its old 
magic. Still the telling phrases 
flow from it..“New! Sen- 
sational!” “Now More than 
Ever!” “Best by Test for 
Grandpa's Chest!” I invent a 
new advertising personality— 
the wide-eyed housewife. I 
dress her in a check apron, 
show her throwing both hands 
in the air in delight. Of course, 
the inevitable copy-cats of our 
profession take her up. She 
leers at me from every half-page. 
Her great bulging eyes follow 
me down every street. Is it for 
this I shall be remembered? . . . 

The copy-room grows cold. 
Everybody else has left, for it is 
gone half-past four. Slowly I 
tidy my desk and lock up the 
lump sugar. I take my cape 
and sword-stick from the hat- 
rack and go home to Ermyn- 
trude. And if she’s wearing that 
dam’ check apron and silly 
pop-eyed look again tonight 
I'll beat the daylights out of her. 


—R.H. 
Poetemeeraes -*: et | 
{ ; 
} After a meal } 
; Some like to feel 
; Refreshed. 
: But as for me 
} I'd rather be 
; Refleshed. 
' F. MURRAY MILNE. 
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ADVERTISER'S WEEKLY 


The Bulletin 
of the Advertising 
Agglomeration 


FESTIVAL OF BRITAIN 


Plans for Convention 


Well Ahead 


TIHE Social and Commercial Committee planning the social side 
| of the 1951 International Advertising Convention reports 
arrangements well ahead 

Members are taking evening classes in Urdu, Hindustani, Pidgin 
English, Sanscrit, Gaelic, Double Dutch, Bantu, Glasgow Scottish, 
American, and other languages little understood in England, to 
qualify themselves as interpreters 

A special stock of benzedrine tablets is being laid on and will be 
supplied to delegates, their wives, etc., free on request, as many will 
find it necessary to work through the night 


Steps are being taken to requisition the offices of London 
advertising agencies to accommodate overseas delegates who cannot 
find room in hotels or air-raid shelters, preference being given to 
those with cocktail bars 

It is proposed that delegates shall not be allowed to offer hospi- 
tality to, or accept hospitality from, anybody to whom they sell 
anything or anybody from whom they buy anything. This is being 
done at the request of the Chancellor of the Exchequer, who feels 
that the half of the expenses he has to pay 1s an excessive amount 


A.LD. 


(If the same rules applied all round) 


BULLETIN No. 0 


THE ARMY: An organisation calling itself the War Office with 
an address in Whitchall has be advertising the training for 
careers in the Army. In view of the number of complaints made by 
students who have enrolled tiny ntarily) it is recommended that 
advertisements offered from th ource should not be accepted 


ADVERTISING AGENTS: The A.D. has had under considera 


tion for some time the question of advertising for accounts by 
advertising agents. As the L.1.P.A. has ruled that its members shal! 
not canvass the accounts of other members, and as advertising of a 


general character can be interpreted as reckless blanket canvassing 
without discrimination between members and non-members of the 
Institute, the A.A. recommends it offers of house advertisements 
from advertising agents shall 1 « accepted 

COAL: Complaimts have beet ide that the goods supplied by 
an organisation which sprang two years ago with the title of 
the National Coal Board are of the quality or quantity cus 
tomers were led to expect 
with less slate) or a reasonable 
far been met only with evasion 


Attempts to get eather more 
explanation of future policy have 
or broken pledges 


In the circumstances the A.A ommends members to be very 


careful when offered advertisements by the National Coal Board 

HOUSES: Offers of advertisements, emanating from a number of 
addresses in London and the pr es, have been made by a group 
known as the Ministry of Health. [t appears from correspondence 


and public statements that whereas one of the principal functions 


1980 
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of the Ministry of Health is to plan and build houses, the Minister 
himself has no personal experience of either building, renting or 
owning a house himself under present conditions. 

The A.A., therefore, advises that all claims made by this individual 
be rigorously examined 


More and More for 
Less and Less 


It has been explained to the Club Pubbers that newspaper rates 
will shortly have to be raised again 

The situation is not very clear, but it appears that in order to 
avoid making too much money out of smaller papers, The Daily 
Slowcoach has got to give its papers to the public free, but in order 
to live has to charge the advertiser more. Or something like that. 


New Society Proposed 


We learn, from a secret source, that the Inner Circle of the A.A. 
UndergrounD Movement will recommend the setting up of a new 
advertising society. It will have only one function: to abolish al } 
the other advertising clubs, societies and associations 

It is believed to have been inspired by the wives of advertising men 


\ppeal to Civil Servants 


Account executives are believed to be setting up a small com- 
mittee, with power to act, to approach, through proper channels, 
the Civil Servants 

The Committee shes to ask the Civil Servants if account 
executives may ha the inner sleepers on North Country trains 


e 
h 
i 


just twice a year instead of always having to “sleep” over the wheels 


Why Blockmakers Changed Minds 


We are now able to reveal the real reason why the Federation of 
Master Process Engravers reconsidered the agency block discount 
Intense pressure was applied through the Incorporated Society of 
British Advertisers by manufacturers who 
(a) stated they can buy nothing else carrying so small a margin 
for service; and 
(6) feared that if the old system were abandoned they would be 
required to pay to agents the same amount of on-cost as they 
themselves charge their customers on their own products 


Copy Cards 


The Copy Committee has issued the following ruling 

SCUM: This word may not be used to denote the curds caused 
by the action of saponaceous material on hard water, or the dross 
which forms on the top of liquids during manufacturing processes 
It will only be permitted to appear in print when used by a politician 
to describe his opponents 

WHITE: The word white should not be used in an absolute sense 
As complete reflection of all colour is extremely rare outside a 
laboratory or on the top of a mountain, the word must be qualified 
to imply that the article discussed is merely whiter than next door’s 
washing 
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Certified by Smallheld, Fitzhugh, Tillett & Co 


Average for 6 months, July—December 1950 
Advertisement rates based on 120,000 guaranteed net sale 


NO alteration of rates planned 


THE CONDE NAST PUBLICATIONS LTD., 37, Golden Square, London, W.1 
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So shall we say “Wish your wash 
away?”——-for the moment of 
course. We'll chip away a bit more. 
If it doesn’t chip you're almost 
there. One thing has occurred to 
BS, I have as a matter of e me this very instant, as a matter 
fac, sir. Quite a nice line Wish-Ful fyb 
I think, and not too-—well— not up on the others? What is there 
too clever this time.” that Wish has that the others 

“Good boy Never forget a a le haven't got? What's that Miss 
lesson ch? Now let's see. Mm in ing Laid. Ah! Ah! Now that’s what 
Mmm ] can see what you're I've been feeling for of course. 


getting at. Good thought that Clean is the word my boy. Where 
No one can say anything new 


is the woman that can resist it. 
about this stuff of course, but we By J. TURNER Now how can we fit it in neatly. 
can try to say it differently, ch?” What's that? ... yes I know, it is 
(Pause Executive reads copy 


a matter of deciding what we're 
nearsightedly, then at arm's length used to handle. Serf they called yours first. Now ‘Wish.’ Well — going to plug, speed or thorough- 
Copywriter deliberately not saying it-——the smooth soap that slaves that's the name of the stuff. Good ness. But do you really think 
a thing.) for you was the phrase, if I reca!! thing we have it first word too we're going to convince the 
correctly. Same problem but with Washes” Well it does of woman-in-the-street that washing 
. oe + S's there. See what I mean—you course. But we mustn't forget % can be quick? W-e-ll. I suppose 

did ech? Still let’s forget the ‘ does al he other things too so, I suppose so. What are you 
“Reap it aloud yet? Good idea for the moment. I’ve been g Sull, make the headline a Dit scribbling there Miss Laid? Well, 
that. Oh yes | know, | know down the odd thought from tir long. “Wonderfully... Now that don't be bashful, We'll tell you i 
k's to be read but all the same | to time. Let's see if we can worries me a bit. Hasn't someone _ its terrible.” 
always think it helps. Now, Let's marry yours and mine ch? Now else said something like that? 
see . Wash — wishes — will what did I do with that piece cf Yes. I know I did, | know. But * * a 
Benderly—ahem! sorry about that paper?” (Rummages.) that’s what we take a fee for my 
} Have to get round Mr. Bevan “What's that Miss Laid. Oh, boy. But wait a minute. Do you 
ch? ha ha ha ha ha. Still it's a is it? Why so it is. Good thing _ need that first phrase at all? Does “WISHING WILL MAKE IT $0 
point. Lots of Mrs. Joneses in’ you watch me eh? Now " it add anything? ... Do you’ crean.” (Pause.) 
Peckharn with loose teeth you (Reads smoothly.) really think so?” “Well, all I can say is we're 
know. What's that—don't read (Reads quickly.) sitting at the wrong desks Miss 
with your teeth. Oh yes, ha ha * * * “Wish your wash away.” Now Laid. There you are my boy. 
Now let's start again.” Begins I'd be much happier with that. Take it away with a duly humble 
very slowly and carefully WisH “Wisn will wash it so clean.” Still that’s only an opinion. Let's heart. What's that? You did. 
washes -wonderfully -Wisn Now what about that? And the leave it to the general public. Yesterday you say. Did he Miss 
your—wash—away.” (Pause.) odd thing is we've both got nearly What do you fee! about it Miss Laid. Well, well, well. There's 
Mm. Eleven syllables. No, the same thing working quite Laid.... You do? Well laddie a moral there somewhere old 
twelve.” separately. Thing to do now js to that’s one of the few things you chap, but now we've got it be- 
(Pause. Then quickly.) take ‘em apart, and see if we get from thirty years in this busi- tween us, it doesn’t matter quite 
“Reminds me of some stuff we can't polish ‘em a bit. Let's take ness, but it does count you know how we got there does it?” 


copywriter was num, and the laat cord waa 
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Reads with vigour. 
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Christmas Lament 


THE AGENT 


MET 

Ce 

SS 

RT 

an I've a client, name of Bryant, in the Engineering trade, 

Who engaged me as his Agent to help sell the things he made. 

a RR 

aE 


| They were funny shapes of metal he called fixtures, jigs and tools; 
| And of advertising he revoked the elementary rules 


from 
the Publishers of 


THE SCOTSMAN 
WwW E E K LY S CoT S M A N He'd never heard of litho and to him a screen implied 


er 
a 
tia oa 
re, 
eh 
an 
A visit to the cinema. But if he'd really tried 
EVEN | NG DISPATCH = His proofs he could have promptly sent with markings clear and neat, 
me 
—a 
~<a 
ett 
a 
ae ee 
ae 
ae 


When I asked him for a service fee, he said it was too great 
And a fundamental policy he simply could not state, 

He hadn't an Ad. Manager, but handled things betimes, 
*Tween rounds of golf and sojourning in more salubrious climes. 


P P gibl 4 ; . an -lete. 
who take this opportunity to thank Not illegible and smudzy scrawls but tr. and delete 


ali Advertisers and Agents In eighteen months we haven't yet produced the latest scheme, 


We've insufficient information to decide a basic theme, 
4nd the booklet that we'd promised was delivered late, instead, 
Our fault—despite amendments after it had “gone to bed.” 


for their co-operation 
during 1950 
GEORGE SPENCER Advertisement Manege, 


Now its Christmas and we're sending him a crate of booze to show 
How much we value his account—as thought he didn’t know. 

For though it is a headache and the slate is far from clean, 

It's worth ten thousand pounds to us, if you see what we mean! 


THE 
SCOTSMAN PUBLICATIONS LTD. 


North Bridge, EDINBURGH 
63 Fleet Street, E.C4 


THE CLIENT 


I’ve a h’ Agent, name of Pagent, ‘oo ‘andles my account 
4nd for sales 1 can’t fulfil suggests a much W increased amount 
For press publicity, are we ‘is bloomin’ guinea pigs, 

7 ‘Oo for senchuries ‘ave only made jest fixtures, tools and jigs? 


ia tenet ‘Ee seems ter think our market covers h’all the British h'Isles, 


{ ‘Ee worries me wiv “policy” and “theme” and other guiles; 
‘Ee’s always ringin’ up to h’ask wot ‘ee is next ter do 
For which ‘ee taikes a Service Fee—and all our copy, too 


*Ee’s orlways in a’urry, wantin’ proofs back by return 
ind h’ unintelligible ‘eiroglyphics says we orter learn 
4s tho’ we've time to mess abaht wiv leads and points and rules 

When prerdu is the h’only h’aim of Bryant's Better Tools. 


} 


hun h’ 


aD 
a THE INDEPENDENT JOURNAL Ee says we orter ave a man to give im all the “gen”, 
; { sorter soopernoomary to say wot, where and when 
1 told ’im straight ‘cee'd aveter taike *is h’orders still from me 


COVERS THE TRADE | | re" coi conn 


20,000 WEEKLY CIRCULATION Now ‘cc's sent a crater whiskey, Wexpensive ax matur 


excuses which daily I endure 


Yer tho’ “is work displeases an “is service is so lax 
nl aranteed 5-fi - ve ‘ 
0 y guorent ed figure net sales journal It's h’'as good a way h’as any of redoocin’ Profits Tax. 


M. W. JUDE. 


be *% 
Me. ws 


Greetings to old and new clients 
and those we hope will be. . 


TRUE TO TYPE 


fi m Divided in death as in life 
; Here a typographer and his wife 
MAURICE JOSLIN, Managing Director & Editor He cherished Old Face, 


She swore by Holla 


NATIONAL NEWSAGENT, ;: | He is the Upper Case 
BOOKSELLER, STATIONER While she is in the lower 


F. C. W. SADLER 
107-111 Fleet Street, London, E.C.4 


Tel: CITY 2604 (4 lines) 


-_— _— eer | 


3 ee - 
; _si‘(a‘iaciee 
‘ — 8 
a ; ‘ | 
of . 4 
= )% 
ae 13 
: — , 

: a ‘len 
4 a 12 
r ae 5 
vy _ | 
- 
. - 
fe i 
Pe -_ 

Ee | 
a bod 

* ; 
| oN | —, a 

— ee a | 
tm | ) | 
" 

iH : 

e ; sive an” mature 
4 

“Se } t 

ig ; : 

. 

3 2 EE t | 

- . ora x » g iy i.” -_") . ea at —~ } : Pigs Ne ; 3 e ‘ a 4 ae = | ‘. ° = — if 


14, 1950 3 ADVERTISER'S WEEKLY 


DeCEMBER 


ee 


ie eos p ; ) Fi 
| % ‘ 3 : i 
a b/ .. E 
| eR | % 
P.O" apes ® 
| and _ 
Ti» muey emer mC bs 
| \ . 7 RC Pub ct “4 ) ! 
; sda — 
laff ' f } ings _ 
|. / ie id _ 
bs! 7 y. send . sg 
Fe : 2 "ge . ; Mh 4 ; 
iN and wise yO" | 
| { aad A 
y \ 7 ) ZL pists © _. 
\ Mew ‘ // y i 
/ 4 ) : Neu ) Cl . w 
Ag © Prospoo - q 
| : inl Y) / | 
‘ 
Pe ; f 
% y 
2a . | 
& ’ ee oe : 
| 7 ye cahaaste: : , re oa re oA a Oe ae ee aie es moms 6aG F 
: + ee | > ee ee ie A Bee Se ae 


ADVERTISER'S WEEKLY 


YI ITa| The Serif Of 
Old Style Caslon 


By L. T. GILL 


THE 


CITY PRESS 


takes this opportunity 
of wishing its Advertisers 
and their Agents a very 
Happy Christmastide and 


a Prosperous New Year 


ARGUS PRESS LTD 
8-10 TEMPLE AVENUE 


LONDON - ECA. 


PRPRTATAPAT A MACAO 


YARAMOND Bold, Serif of 
Old Style Caslon, was a 
heavy type with a long beard 
His rule over his lawless terri- 
tory was Clearcut At the 
moment he was quenching his 
thirst in the Luxor saloon, 
owned by Lucina Granby. At 
slack Times he could always be 
found in Erbar 
Suddenly he jerked face-about 
as the swing doors parted and a 
Slim Black figure swaggered in. 
It was Nicholas Cochin, 
original bad man of the town. 
He was followed by two of his 


| dupes. 


“Put up yuh hands” snarled 
Nicholas, “and Goudy quick 
about it. Yore mighty Cloister 
death right now”! The Serif 
slowly raised his hands with a 
Cursive exclamation “Yuh 
nickel faced Baskerville’! he 
grated, “I'll hev yuh Beton yet"! 
Amused by this Braggadocio, 


Shakenssiinls Sums Up 


(Contributed by F. MURRAY MILNE) 


THE BRIDGE-PLAYER 
“All the perfumes of Arabia 
will not sweeten this little hand.” 
—Macbeth 


THE 8.30 TRAIN 
“How full of briars is this 
working-day world.”—As You 
Like It. 


THE ANGLER 
“Lord, lord, how this world 
is given to lying.”’-—King Henry 
IV. 
THE LITERARY CIRCLE 
“A lion among ladies is a 
most dreadful thing.””"—Mid- 
summer Night's Dream 
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Nicholas displayed a bold face. 
“Yuh know Rock well I got the 
drop on yuh”! he exulted. “Yuh 


kin cut out the threats. I know 
yst how much yore Chats- 
worth”! 


None of the men noticed that 
the door at the end of the saloon 
had slowly opened to disclose 
the standing forme of Lucina 

“Corvinus”! she exclaimed, as 
her eyes took in the scene 
“Yuh know yuh Karnak like 
thet here”! Then as the men 
turned to look at her “What's 
all the Phospor anyway”? 

The interruption gave the 
Serif the opening he needed 
“Watch Forum” he warned 
Lucina, thinking there might be 
too much lead flying about for 
comfort. Then he lunged for- 
ward Plantin his fist between 


his adversary’s eyes. He fell 
like a stone. “Bravo, Garry,” 
applauded Lucina, “That's 


just like your Old Style”! 


THE NUDIST 
“IT am the very pink of 
courtesy.""—Romeo and Juliet 


THE SOCCER FAN 
“Fair is foul and foul is fair.” 
Macbeth. 


THE LANDLORD 
“See what a rent the envious 
Casca made.”—Julius Caesar 


THE FILM PUBLICITY 
EXPERT 


“O wonderful, wonderful, and 
most wonderful, wonderful, and 
yet again wonderful.”"—As You 
Like It 


* 


“I'm afraid you 
haven't quite got the 
hang of this block 


ordering business, 


Duckweed.” 
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Midland 
Apprenticeship | 


Some people think that the readers} of “the 

Birmingham Post are either captains of industry or 

local councillors. It is true the paper is read by the 

elect, but also by the electors. ‘‘What great ones 

do’’, wrote the most famous Midlander of them all, 

“the less will prattle of’. Many a junior clerk has borrowed 
his principal’s Post at lunch time and finished by becoming a 
regular reader at his own expense. How far it has helped him 
to a seat on the board no one will ever know. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 

Morning Daily Member of A.B.C 
Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET ° BIRMINGHAM 2 
London Office: 88 FLEET STREET, E.C.4 


fran hes a’ Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamington Spa, 
Reddit-h, Tamworth, Walsall and Wolverhampton 
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The Spive ry 
Dodge ‘em Lane, 
Rake-Off, Swindleshire 

Santa Claus, 

Any Large Store's Toy Dept, 

(if unknown, try nearest bar ) 


SLIGHTLY PRIVATE AND 
THOROUGHLY PERSONAI 


Dear Santa, 
| We write as a hopeful little boy aged 
Bhirty-five, wanting to tell you all about 
She sort of clients we should like to have 

Since we're writing to you about the 
Bort of clients we'd like to have, you 
probably think we're going to talk about 
Mational advertisers and big agencies, but 
this is Christmas and we refuse to 
fommercial 

We — other types may prefer “this 
Column” but we use “we should like to 
have clients who (a) have not heard our 
Stories before, haven't 
heard, (c) lend money and (/) have lifts if 
Phey live higher than the second floor 

There is a subtle connection between 
items (a) and (ec) for even at the risk of 


be so 


(>) tell stories we 


they 
should have 
lifts 


prejudning (/ chents sh ad have ad 
memories, Otherwise thev ll never qualify 
tor (a) and tf they de for (¢) they might pust 


as well not 


It is also very important that they should 


Mytt’s Letter to 


Santa Claus 


MYTTON-DAVIES 
a silk sereen printer, tells Santa 
about the kind of clients he would 
like to have. He also writes about 
PRO’s, agents and advertising people 


telling Santa just how they appear 
“to an outsider.” The description 
is his own! 

Reg. Ruffell did the illustrations. 


oun 


have (d) if they come within the qualifica- 
tion; if they do and don't the results are 
colossal, stupendous, terrific 
they're breath-taking! 

In addition to the above qualifications 
clients should know The Right People and 
have the sort of personal vanity that is 
flattered by being asked to write introduc 
trons 

If possible they should also be interested 
in silk screen printing 


anyway 


We don't mind 
how many queries they put to us providing 
their first question is “What's yours”? 
Sometimes they ask so many that you'd 
think they regarded us as a sort of silk 
screen PRO, but we don't kid ourselves 
for they are only waiting for us to ask 
them, “Same again”? 

By the way Santa, a PRO ts a chap who 
tries to gang up with the editor, and adver 
tisement managers don't like it when this 
happens because they are apt to get done 
However, PROs 
are useful to editors for they save them 
buying lunch and this almost makes up for 
their habit of handing out hand-outs which 
editors don't like as much as real news 
A hand-out is what the PRO wants ar 
editor to print, but news ts what he some 
times gets hold of even though the PRO 
doesn't want him to 


out of their commission 


PROs live on the border line betwee 
advertising and journalism and the people 


RE ak ES YEOVIL aE A AE EE BRISTOL & DISTRICT Ak ad Ok Sl eS TAUNTON PC Oe RE ES BRIDGWATER 


Decemprr 14. 1950 


who employ them hope they will be able 
to get stuff into the editorial columns so 
that they don’t have to pay. There have 
always been PROs but it is only during the 
last few years that they've been found out 
and called by a special name. We know 
quite a few for they sometimes get mixed 
up with silk screen printing—we refer 
dear Santa we assure you, to the PROs 
themselves and not to the special names 
they get called. Talking of names, we often 
wonder why they are called “PROs”. At 
first we supposed it stood for Pinching 
Rake Offs but we are assured that this isn’t 
right for it seems they don’t get a chance. 

Funnily enough, we take a great deal of 
trouble to establish the right relationship 


Never will we write those words again 


between our clients and ourselves. Last 
Christmas for instance we sent some cards 
to our friends which we thought were 
rather nice. They demonstrated the use of 
photo-stencils for silk screen printing and 
we wrote across the corner, “Silk screened, 
of course”! 

Oh Santa, never, never as long as we 
live will we write those words on a Christ- 


mas card again! When we recall the 
shoals of cards we received in_ reply 
marked “Nor silk screened, of course 


Many of our contacts are big agencies 


ro! 
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TO ALL OUR FRIENDS 
IN ADVERTISING 


5 heistevas C feeelings 


( { / i 
4 17,7 a J S 
“ue ais ts WLSIL 


fox ae ag oF 


5 Sou 


and the advertisement staff 


of the 


9 


2 4 


NEWS CHRONICLE 
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which buy silk screen printing for their 
clients and although we told you Santa, 
that we wouldn't talk about them, never- 
the-less we feel that some mention of them 
should be made 
Agencies are paid mostly by newspapers 
for whom they sell space but they often get 
: a service fee as well and anyway they owe 
er most of their loyalty to their clients. [f, 
Santa Claus, you think this arrangement is 
cock-eyed, it just shows you don't know 


. anything about advertising for it has béen 
ee going on for years and people wouldn't 
ree have enough to argue about at conventions 
” if it were abolished 

To become an advertising agency you 
wey have to be recognised; but this doesn't 
7 mean that you have to face an identity 


parade at a police station and any experi- 
% ence anyone has of this will not be of the 
‘} slightest use to him 
wes We have our own way of recognising 
agencies which we have worked out after 
be careful research. They can be divided into 
the two kinds. You can distinguish them by 

the sort of reception rooms they have 


Some agencies believe in “impressing 

the client’ and they start doing it, Santa 

Claus, as soon as he gets to the doorway 

of the Reception Hall. Inside is a room 

with about fifteen acres of very thick pile 

carpet. This has to be waded across before 

he gets to the receptionist’s desk The 

/ going is quite tiring and so even if he had 
a will of his own when he entered the 


_ Outdoor Public ‘ity lid. 
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building, he will be quite docile by the time 
he gives in his name 

The receptionist will either be a Smart 
Young Thing, a Well Preserved Matron, 
or a Sophisticated Thirty-six Who Wears 
Pearls. Which ever she is, if she’s any good, 
She'll have stopped polishing her nails 
before you get to her desk 

The visitor is invited to sit down while 
this Mona Lisa telephones his name to 
someone inside. He may be tempted to 
sink into the nearest armchair, but it is far 
better not to, for he'll never get out again 
unless he can persuade the uniformed 
commissionaire to haul him up by his 
braces. If there is a table with hard chairs, 
he would do well to go and sit on one 


On the table will be some copies of 


Saturday Evenine Post These will be 
rather old, which is not to be wondered at, 
for they have been put there after the 
visualisers, the art director, the ideas and 
layout men— in fact all the creative staff of 
the agency—have done with them 

By now, Mona Lisa will have switched 
off her bright smile and will be holding 
earnest conversation over the house tele 
phone, but there is no need for the visitor 
to start getting up for it will be ages yet 
before he is shown into anyone's offtce 
The M.L. will be discussing important 
private things such as nylons with the 
secretary of the man the visitor is to see 

So let the visitor gaze round the Recep- 
tion Hall unhurriedly and enjoy the view 


hope all the friends 4 they 


) c ery 
nj Oy a very 


appy Christmas 


and da 


4 Prosperous New 


rT, LONDON 


Year 
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fifteen acres of thick pile carpet 


Tucked away in a corner almost, but not 
quite out of sight, sit the uniformed page 
boys who take people along corridors. If 
the agency is wise it has these tidy young 
gentlemen in uniform, although it costs 
money. When an important client wants 
to get his young nephew fixed up with a 
short-term job before he goes into the 
Forces, the agency can turn round and 
point out that every junior member of the 


serve 


- is ¥ "4 * 5 ¥ " . . ; ~ ~ ¥ ‘ 
ee tf 
= aan , 
= : 
ST 
en : 
Bir uiey fe 
: j f fl 
— Yee * 
” as HAE fee * 
97) WE Lc 1G) wt S ; 
eS 
ie 
ee, 
\ | . 
4 
oe A 
+ . 
aie . ’ od “ | . 
i ‘ fia. ( ES . WS > “os a : é 
i oe ‘ ‘ - eo R 
~~ ; ‘ Pi | “ a 7 . - S “ 
N 7 . 
ae 4 E 
‘ ; VY a | | | 
ta | p* 
hg Zays t 
” 4 ‘ a) © t 4 ‘ 
| : a ay - | * 
og é h i < . ‘ \. of. . . we ue 
| ie og 4 =a = c. 5 
wane ‘eS + FS SS , 
| 3 m oS P | ‘ \ = ——7, vA 
° eee \ | — a rs 
A hk e “3. \ \ 4 = ww ai y 
ve : J \\\ ———— 
N . 2 i . ° 7 4 ae : , > at °- 4 * 2 ; 
4 J 2) OUD BR i: Es . ITFLEPHONE: REGENT 4286 
' , nett ie * 


DecempBer 14, 1950 ADVERTISER'S WEEKLY 


{ 


as our | 


da 


avid fot the huitiredth timate ertend our hearticst 


7aies FOF @. ict ry Christma te Ou, our reddere, 


adverttiers, agonts and {ries 


Times may hove chanied Gat not the sinear ity 
of curtvgreeting, Thronghomi er second centary 
Pd hpe to See even .preater e-opemation and 
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staff has to start as a uniformed page 
This will slow up the intake of clients’ 
nephews to reasonable proportions. 

Looking round, the visitor will spot a 
little recess in one of the walls which con- 
tains An Object. It may be made of stone 
but it is just as likely to be made of wood 
Whichever it is he shouldn't throw it 
away in a well intentioned effort to tidy up 
Instead he should just sit and contemplate 
it and if it is wood, his first guess about its 
nature will be wrong. It isn't firewood, for 
firewood wouldn't get left around in a little 
alcove illuminated with hidden lights; 
besides, the room looks far too much like 
an exhibition stand to have anything 
approaching an open coal fire 

It's a statue, or if you prefer, a piece of 
sculpture! [f it has two rounded projections 
in front, the subject is “Woman” but if 
there are two main masses of wood, one 
smaller and the other larger, with the big 
bit hugging the little bit, then the subject 
is “Mother and Child’ 

Occasionally there may be just one 
single picture on the wall of the Reception 
Hall. [ft probably depicts two dustbin lids 
and somebody's eye. You might expect it 
to be called “Rubbish” but no, the theme 
is far nobler. I[t is called “Creation” or 

Adam, son of Cain” and is very profound. 


However, by this time, Mona Lisa will 
have fixed up about the nylons and turning 
to the visitor, will tell him that Mr. So-and- 
So will see him directly 


iy ANOWS 


Why. cowns of course 


Why. posters of course 


Collapsed in mid- 
stream and sank 


with all hands , | ; | } 
ot 6 
é e j 
‘ 
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Very soon, So-and-So will appear him- 
self while the page boys go on filling in their 
football pool coupons, and he'll apologise 
for the delay and drag the client into his 
office. It will be a very pleasant talk and 
there'll be more trick armchairs and maybe 
a cocktail cabinet. Of course it will not be 
referred to as a talk—it's a conference 

But Santa, we see a different side of the 
agency, although it is quite a pleasant one 
After walking along a couple of miles of 
uncarpeted corridor, we arrive at the print 
buyer's office, or the production manager's 
or the studio. 

These are the sort of rooms where the 
real (and considerable) work is done and 
they look quite surprisingly like our own, 
resembling the inside of a madman’s pocket 


) 


And what brought them here 


The whole entertainme 


the PULLING power of posters. From 


the mighty Barnum downwards, entertainers have 


kept the turnstiles clicking and the box offices busy 


by means of the med 
misled into ms-labelling 
Selling.” Whether 


aspects of your ady 


to discuss with you locations and allocations. In the Mills & Rockleys Region. you will 


tising strategy 


n which some otherwise informed aavertising men have been 


For Reminder Only—unsuitable for Hard 


vour sales problem is a long-term or a short-term one, POSTERS can cover both 


As a first step We should like 


Dect MBER 


14, 1950 


rather than a stand at an exhibition 

So much for the big agencies. They are 
quite sound in spite of the fact that they 
are so utterly utter. The little agencies are 
also sound but different; they have their 
switch boards and reception together and 
they don’t usually show modern sculpture 

Providing we don't also prim for their 
agents, we sometimes deal with advertisers 
direct. This is a good way to get free 
samples and we like it. We'd like to print 
for a motor manufacturer providing he 
would introduce us to a garage builder, a 
garage that does repairs and supplies petrol 
and a tyre manufacturer. Also Santa, you 
might send us a really kind-hearted yacht 
maker when the holiday season begins this 
summer for we love boats 

We even made one once and although it 
failed, it did so grandly and we remain 
undaunted. We made it collapsible with 
sides which folded to a flat bottom by 
having waterproof canvas hinges. We 
were nineteen and there was, as there is 
apt to be at nineteen, a girl. Proudly we 
launched her in our very own craft 

That boat was collapsible all right; it 
collapsed in mid-stream and sank with all 
hands! 

But we digress, Santa. The hour is late on 
Christmas Eve and we must finish this, post 
it to you in our stockigg, and close our 
eyes in happy innocent sleep 

Yours hopefully, 
MYTT 


tind that a new and distinguished type of poster presentatio 
has replaced the cheek-by-jow! jostling of ~ the 
The MILLS & ROCKLEYS REGION 
hoardings Moreover, sou will have the choice of several! 
; BRISTOL TON 
compact areas in wh ou can test, for a small sum. the CAMBRIDGE MANSFIELO 
CHELTENHAM NORTHAMPTON 4 
merits of different desigr uf the truth of our assert — eon ~~ 
ONCASTER XFOR = 
Lo ESTER PE RBOROUGH 
n Losergs = ( = 
IPSWICH TAU . 
LEICESTER ad + om 
MILLS & ROCKLEYS pip You KNow: Wey  # 
sof You can reach nearly y families 
: Planned Poster Advertising nrough poster advertising in the bile 
& Rockleys Reg stretches 
from Ipswich t from 
Pontefract to Paignton 
MILLS & ROWKELEYS tT! QUFENS ROAD COVENT 
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Westminster Press 
Probincial Newspapers Ltd 
| Birmingham fiazette_ BT Tae || aden Nettzngham Evening News 
Th NORTHERN ECHO J it Borthern Despatch 

es Sarr, aes jibe ae se: ‘ ta ne ss ees 
Darlington ang saat tins] 


‘YORKSHIRE GAZETTE 


VENING DESPATCH 


Shields Gazette | 
ae a ae 


Wermest christmas Greetings 


and best wishes for a 


Prosperous Mew Year 
Gite 


ERNEST LUMSDON London Advertisement Director 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170 FLEET STREET, LONDON, E.C.4. Tel: CENtral 3265 


Leeds Office Manchester Office 
Russell Chambers, Merrion Street, LEEDS. 2 Te! Leeds 24998 Midland Bank House, 26, Cross Street, MANCHESTER, 2 Tel Blackiriars 3990 
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and for the 


New 


Year 


In the background of 1 


with the obstacles of 


THE DAILY 


MAIL 


which 


peace, 


IS 


also 


the 


remaining 


> THE 


hopes for the future must imevitably — stand. 


as 


Veal 


ot 


ever 


EVENING 


ASSOCIATED 
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the 


Festival 


the 


I] good wishes to you for the Festive Season 


ot 
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Britain. 


all British Business sull) carries on. contending 


basis upon 


NEWS .* 


NEWSPAPERS 


which 


SUNDAY 


x 


LIMITED 


Va Ce RP? i OL ES OS or ee, +. 2 al Fa “f a y . . a ty a “. a 
ye ate aff or le 4 7 ‘| ¥ - j ‘ : 4 : c 
4) . . 
ath ees” 

i, 

ee 42 Cis ; 

| . 
"ie nt A ES A cr ae 
-. 
; a 
we 7 
+ a 
sy . Bo 
7 = 
° 
3 

‘ J He 
a 
1S P 
a ; 
; * | | 
ie 
I : 
a / 
a ; 
— : A 
| | ae f : 
: | 
AS 4 c 
4 
x a 
a3 ree la i et ECU eee eee ? 
~ ' 
fe 
Bs a oe ee ee 
ty “_ c . 
i 5 
a, y 
in ee ; 
» 

ay 
Yd 
ee. 

ae 
| ee 
ee 
4 ‘ 

£u. ie 

et i q r ; a - ” si Age - Sigh : ae x ‘ 
hae! A ea ¥ - Bi iyi = See i 2 rd P j he gua i ein > 4 . tame # iby 
BO ae 7) es, Soe a eS oie: Pe » ; ane 


DecemBer 14. 1950 
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Mav the national occasion of “Festivalirv” do much to enhance Britain's 


prestige and prospemty. 


In this cause, Associated Newspapers can be relied 


upon to play their customary part, stressing the story of British integrity 


and commercial achievement, helping towards the fulfilment of — all 


good wishes for the nation’s future 


DIRECTOR OF ADVERTISING 


DISPATCH + OVERSEAS MAIL + CONTINENTAL 
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JORTHCLIFFE 
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7 ELL, ladies and gents 
one and all, it gives me 
much pleasure this year to 
present our annual tour round 
a well-known journal and we 
‘ave chose for your interest and 
edification that popular paper 
The Snak« 
As we pass through, you will 
notice several small advertise 
ments what ‘ave been included 
to ‘elp you choose your Christ 
mas presents for anybody what 
‘as earned your gratitude 
There was a diplomatic pause 
here while the guide pulled his 
peaked cap to an angle of careful 
abandon and slapped his lez 
with a short cane 


* * * 


Charmers Garett 


“Just before we go inside 
we'll ‘ave a quick look at the 
cover. Up the top you see the 
name all done in fancy letter: 
with a lot of snakes wriggling in 
and out proper graceful, and at 
the end there's one of these ‘ere 
Indian fakers pushing out a hot 
copy of Galway Bay on 
blow-pipe As you see. there 
is two advertisements and in the 
one on the left you see a ge 
with long hair playing the 
piano and he’s looking a 
worried about something. Per 
haps it’s because it says 
WHEN | SAT DOWN TO 

PLAY 

they took the stool away 

Even if you do not know 
note of music, In six i 
lessons you will be able to pla 
from Boogey-Woogey to Beet 
hoven. He'd love that \ 
too can be the life of the part 
and play jolly tunes like, “What 
Morgue Can I Say? and °\ 


Broke My Arm in Three Place 


44 


j. 


Takes You On A 
Conducted Tour Of 
The Advertisement Pages 
Of A “Well-Known”’ 
Popular Journal 
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H. GORDON 


To help you choose your 
Christmas presents 


B. F. of Banstead writes; ‘After 
only three lessons my friends 
said | had discovered the Lost 
Chord. [ still have the mark on 
my neck 

“And on the right, ladies and 
gents, you see a six inch double 
by the Raquet Furnishing Co 
what says, For 5.3 down and £15 
a week for ever so long, you 
could call one of these wonderful 
tthe coffee tables almost yours 
This model comes finished in ow 
popular blackcurrant mahogany 
stain, and the legs, which ar 
practically all the same length, 
are fixed by the most powerful 
capillary attraction known to 
science Under rigorous test at 
ur modern factory, one of these 
tables held TWO cups of coffee 
f over twenty minutes, after 
which the tester demanded danger 
oney. Rush this coupon now for 
mar free list of flags of all nations 


T. CHEST & Co. WOOD 
GREEN 
* o . 


And now, ladies and gents, 
f you will excuse me while [ 
turns the page, we will go inside 
ind see what's ‘appening to 
those people what can't afford 
tront cover space Well, on 
your right you see a full pager 
what is part of the soap-powder 
battle what ‘as been going on 
\t the top you see Mrs. Brown 


‘anging out her blankets with 
one hand, and ‘olding a packet 
of SLICK what weighs about 
three-quarters of a ‘undred- 
weight, in the other ‘and. Which, 
ladies and gents, wants a bit of 
doing. And then we comes to 
the copy panel 
‘Moths will not eat your 
woollies if you wash them in 
SLICK. Make a cupfull of 
luke-warm SLICK and dip 
the moths in one at a time 
SLICK cuts out the drudgery 
Put that old jumper in a basin 
of water and lightly sprinkle 
with about seven pounds of 
SLICK. No rub. No scrub 
No jumper! 
Mrs. P. of The Drill Hall, 
Durnsford, says: “I can re- 
commend SLICK for colours 
[ accidently put SLICK in my 
bath water. And was my face 
red!" 
The small junior baby trial 
sample size will do the week's 
heavy wash, the mangling, 
ironing, darning, sew buttons 
on and give piano lessons 
With the remainder of the 
packet you can made seven 
meringues Not a soap 
powder Not a detergent 
Not a scourer. Not an acid 
Even WE don’t know what it 
is. AND we don't want you 
to tell us 
“And at the bottom, ladies 


and gents, they sums it all up in 
a nice tidy line what says, 
“WARNING. You should only 
use SLICK for everything.” 

“And now, ladies and gents, 
I expect you've seen them ad- 
vertising pictures what the 
government ‘as borrowed and 
used to boost some national 
product like steel or coal. On 
your left there is two examples 
of this combined advertising. 
in the top one is the well known 
picture of a stork, and in. its 
beak it ‘as a cloth holding a 
baby. As you see, the baby ‘as 
if its hand a Nine-o-clock 
razor blade, and underneath 
there is the caption what ‘as 
been altered a bit and reads, 
“You Are Never Too Young To 
Shave.” 


. « * 


“In the bottom picture you 
see the famous Toucan which is 
perched on a five bar gate and 
balanced on ‘is beak there is 
two tins of a popular health 
salt and the caption says, * My 
Goodness Just think what 
toucan do!’ 

“Next, ladies and gents, we 
comes to a little bit of seasonal 
advertising. On your right there 
is a six inch single, and on the 
top you see a picture of a 
conjurer ‘olding up a rabbit in 
one hand and a ration book 


WASS PRITCHARD & CO.LTD: 
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“I only said ‘Why don’t you 
print bigger papers—then 


you'd get more ads. in!’”’ 


2 
Seasonal Greetings from 


THE YORKSHIRE POST 


and the 


YORKSHIRE EVENING POST 


THE YORKSHIRE ISERVATIVE NEWS 
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Let 
“THE 
BIC YCLE™ 
help to 
carry you 
| 4 PROSPEROUSLY 

through 


With the compliments of the 


Season to advertisers and agencies 
FROM 


ARGUS PRESS LTD 
8-10 TUDOR STREET 
LONDON 
B.C.4 
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Sa 


A 


get a rabbit nowadays 


underneath it sa 
BE POPULAR 
THIS CHRISTMAS 
FY AND AMAZI 

FRIENDS 


th 


Send now for 
; 


ook of 


in the other 
magician 


Then 


to 


AT PARTIES 
MYSTI- 
YOUR 


100 


comic jokes, puzzles and funny 
quips The ving are 
selected at rand from this 
wonder book 
« + > 

“TRICK Ne The con 
jurer Dorrow | a embe 
of the audk« i is-StLOvVEe 
which he wrap ful na 
silk handkerchiet He swings 
this round unt t good speed 
has been attained and then lets 
go. With a deat ng crash the 
ceiling caves in and the room 
iS filled with fly plaster. When 


vas-stc 


the dust clears, the 


found to have DISAPPEARED! 


ve is 


Never fails to tify With 
this trick you will always be in 
demand at parties. Silk hand 


kerchief suitable | ibove trick 
Os. Running oes 15s. par 
rRICK No Knock the 
top and bottor ut of an 
ordinary sugar box Invite a 
lady to stand in the middle of 
the room and lower the box 
over her. Now la e box with 
the lady in it acros 1 ordinary 
sitting room chair. Blindfold a 
male member of the audience 


and hand him an « 


rdinary 


Saw 


and tell him to saw through the 
box. He will saw through the 
box, through the idy AND 


THROUGH THI 
Rollicking fun. Causes 
f laughter Sik handl 


Oo 


Suitable for above trick 


Sawdust Is 


PRICK No. 3. Priot 


CHAIR! 
shrieks 


kerchief 


Ws 


to your 


performance, 1 in ordin 
iry china tea set from your 
hostess and secrete nside tne 
piano. Select a s boy and 
tell the en t ou will 
now enable « Mind 
folded and iti y K Ww 
( p produce 
oriental ( him to 
hammer fierce the kevs and 
the unusua vich pr 
ceed tro ie 1 ent will be 
mus FROM CHINA! \ 
witty and ; I ttle trick 
~ cl ibove 
s.. 1 | it 
up ¢ c 
* a. . 


ttle surprise l ve pre 
pared fi I e weeks ago 
I saw a nt what 
said Leart for ad- 
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vertisements in your spare time 
and make big money. In the 
comfort own fireside 
you vearn while you learn 
Enter the ranks of this well paid 
profession this afternoon before 


oft your 


may 


tea Well, ladies and gents 
they forgot to say ‘ow much 
these lessons was, so I went 
along to see this Mr. Steinberger 


of and 


posh 


he’s director studies 


chief sharehold at ‘is 


office in a room over a grocer’s 


shop in the Waterloo Bridge 
Road. He told me ‘ow much 
d be so I said oh well 


I'd ‘ave a go at this 
‘re d watching Anyway, 
ifter a lot of talk agreed to 
pay me ten DOD a if Td 
tak the course a to-day, 


ladies and gents, [ am able to 
include in this tour, my first . 
masterpiece, a advertisement 
what ‘as never appeared 


* * * 


In picture number one you see 
a short, fat City gent with brief 


case and spats, and he ‘as gone 


and got ‘is head caught in the 
park railings Sort of thing 
what might ‘appen to anyone 
In the background the 9-15 is 


and in the windows all 
the City gent’s friends is waving 
im and just coming 
into the picture ts a policeman 
appened to turn 
up by accident. You will notice 
I ‘ave done all the wording in 
pertry. As a matter of fact 'm 
a bit nifty with the old pomes 
and this one says, 


leaving, 


goodbye, 


~ . 
who as just 


1s the City gents now seé 
their friend 
His position, it appears 
rougn 
Because Jenkins railings do 
not be nad 
So he have to cut his ears 
ugh 
‘We now passes, ladies and 
gents, to picture number two 
and as I know you just can't 


wait to ‘ear the pome, I will read 
that first 


Then th 


It savs 


the City 
because 
bend, 


tv gent 


sce 


n the park, and 


not 


is now a tall thin ¢ 


st one what asks 
f tall thin ¢ 


inswer 


me 


the ity 


vets a rude 


a 


ladies and gents, that’s 
this time 
: Merry 


“Well, 


ut we can 


inave 


weerio everybody and 


( é 
Christmas, one and hall 
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p minent part 
Which caused him to leap 
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to all readers 
of 
Advertiser's 
Weekly 
from all 
branches 
of the 


| Cxpress and Stace: am. 


Head Office: Wolverhampton. Represented in’ London” byje AP. R. CR ANE, 44-45, Fleet Street, E.C.4. 
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All Round Clangpan 


By PAUL JENNINGS 


who, once a copywriter with a London advertising agency, 

now writes a humorous column, ‘Oddly Enough,"’ for The 

Observer, by kind permission of whose editor he appears 
again in these pages 


ace steam cick now 


| HAVE written elsewhere insistence that the young men lay I diffidently showed Clang- 

(come to think of it, it wasn’t about him should learn all sides pan my new 

elsewhere, it was in this very of the advertising business tiny old « wis springs to 

paper two years ago; order Thanks to Clangpan, it is still wurquhas 

your copies NOW and see what their proud claim at P.BTI ut if it's steam you want 

happens) about that great ad that in an emergency an account huy Urquhart 

vertising figure Clangpan, who ant could do art work. an He looked quizzically at me 

turned the old-fashioned agency artist could see clients, and even through his gold-rimmed tele- 

of Pendlebury, Bostock, Tinkle in a really big emergency, such scope, with which he used to 

penny and Fudge into the as a civil war, that an executive show clients their astronomical 

streamlined affair it is to-day 
Now, there are still many 


could stick envelopes or make profits You seem a likely lad,” 
the tea he said You ought to get 
valuable lessons among the ideas i ' ; away from the copy pad. Expand 
was me ) » ’ . 
which Clangpan brought into one of the first to be your vision. Dream new dreams 
London advertising from across chosen by Clangpan for this all Study 
the sea (he was born in Shanklin) round training. In those days | 
and one of the most interesting was just a young copywriter 


consumer-reaction. Re- 
port to-morrow at Grobbett's 
[ronmongery Streatham, to 
now that trainee schemes are so) = Working on an account called study point-of-sale publicity.” 
popular, is provided by his Urquhart’s Steam Clocks. One With high hopes I set out on 
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the all-night tram to Streatham 
(Grobbett's opened at 2 a.m 
because of a local bye-law 
requiring at least one iron- 
mongery to be open all night 
so that people could buy buckets 
in case of fire). They were all 
very kind. In less than no time 
(as measured by the demonstra- 
tion Urquhart clock in the 
window, which had been wrongly 
installed and was going back- 
wards) I was fixed up with a 
membership card of the Dry- 
salters’ Union, and soon I was 
watching the never-ending page- 
ant of humanity, from Class A 
to Class E, that came through 
the doors; these, I noticed, 


HAWKE STUDIOS LTD. . ADVERTISING DESIGNERS: . 22 CHENIES ST. LONDON. WCI 


: 

if > ; 

Pe g (> » (r CC - 
ee NV aK 

: : OP a) a NS - 

Me ie wy) y Ss : ae 

4 es ( ! Op wee — a | 
os Ry ; 
| <)/) = Ff 
it 

"4 

— ar eae SRLS 

he : 
in. S NZ 

4 Mana + PTS, 

: ae “Qo 2 NR | 
be, ee —_ 4a | 
Won 

es eC 

Psi 


Decemper 14, 1950 ADVERIISER'S WEEKLY 


No other product is quite 
like Jaffajuce. When originally 
introduced, its quality alone 
quickly created a steady demand. 
Later, in order to consolidate and extend the market, advertising was 
commenced with ‘I’d rather have a Jaffajuce’ as the basis. In its nov 
familiar ‘ poster’ form of layout this phrase has been steadily buildin, 


up everywhere, a policy which is proving to be increasingly successf'! 


See GREENLY’S about ADVERTISING 


INCORPORATED PRACTITIONE®S IN ADI|VERTISING 
Greenly's Limited, 5 Chancery Lane, London, W.C.2 Telephone: Holborn 8400 
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RO WOR PAR BARS DAMS Fa 


| Russian called TTEBBORG 


ACME 
SOs 


WISHING YOU 
THE COMPLIMENTS 
OF THE SEASON 


ACME SHOWCARD & SIGN CO., LTD 
Paragon Works, Enfield, Middx 
Telephone: HOWARD 1/651 — Est. over half a century 


GRAS BIAS WAAL 


| about a _ nice 


in Streatham houses. 


still bore the name of the 
previous owner of the shop, a 


As I handed the customers 
their putty or gnomes or kettles 
I would say to them “Is there 
anything else, Madam? How 
Steam clock, 
now?” and just jot down their 
reactions under the counter (it 
was a Geiger counter, specially 
installed for counting reactions). 
But nobody bought one, and 
eventually I discovered that this 
was because there was no central 
heating, and therefore no steam, 
I cabled 


this information in a report to 


Clangpan, who later persuaded 
Urquharts to make the clocks 
with their own boilers built in. 
Sales soon topped the 300 mark. 

Clangpan was delighted, and 


| decided that the time had come 


| what I had learned 


to give me a period in the studio. 
I went to night classes, where I 
soon became proficient in draw- 
ing things like this: 


And Clangpan was even more 
delighted when [I showed him a 
scheme in which I incorporated 
This is it: 
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and set up a lunatic buzzing 
somewhere at the back of the 
board. I tried pressing some of 
the keys, but most of them only 
seemed to make more eyelids 
come down, so then I pulled 
out the cords, which seemed to 
be very unsystematically plugged 
all criss-cross into the rows of 
sockets. It was rather dis- 
appointing to have to break off 
a caller from New York who 
had asked for Mr. Pendlebury, 
Saying something about offering 
us the Coca Cola and General 
Motors Accounts (I had asked 
him to hold the line, for Mr. 
Pendlebury was speaking to the 
canteen manageress on his other 
phone); but | thought it was 
my duty to master the switch- 
board. 

Then I threw a red key, just to 
see what would happen—and I 
heard “something that changed 
my whole life; there and then I 
got my coat and rushed out. I 
heard, years later, that Clang- 
pan, always a temperamental 
character, behaved most curi- 
ously that day, rushing down- 
Stairs with an axe shouting 
something about having been 
cut off; but whenever I met 
him subsequently, in my new 
job as advertising manager for 
Urquhart’s, he was always 
most courteous For it was 
Urquhart himself whom I had 
heard talking about the va- 
cancy. 


Mr URQHUART'S QUIZ 
lehuck f frtloronng 


Siam Chrk ? 
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Sales now 
mark 

Shortly after this the tele- 
phone girl at P.B.T.F. got 


topped the 304 


| married, and Clangpan asked 


me to take over until they could 
get another one. How well I 


| remember the first time I sat 


before those mysterious keys 
and cords. [I hadn't been there 
more than a few minutes before 
a sort of eyelid thing fell down 


Par Dans irs rer ps7 para 
Wey Sey ey ey Hy ey eR ey 


END OF 
CHRISTMAS 
SECTION 
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with Best Wishes from 
All at 59 Fleet St. and Bristol 
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He Went Across The Sea 
And Conquered Giants 


rHHERE was once, not so very 

long ago, an advertiser who 
found himself in a rather ditfi- 
cult position. He wanted to 
make toys as part of his post- 
war programme, but not having 
done so before the war, 
stee] unless he caported some 
land known as 
there are many 
pieces of moncy, 


could get 
Ww 
of the toys to a 
America, where 
very valuable 


called dollars 


fo sell toys in that place it 
was necessary to get them 
known among the men who 
ought and sold toys there, but 
when the advertiser asked for 
udvertusi space in its trade 
journa so that his toys might 
become known to these dealers 
he was refused 
ihis wa one probler 
id there were others 
The advertiser went to a big 
called New York, in whi 
found a sma irca where 
us in he t trade 


athered He ooked at } 
s they ch held their 
idvertisements, he read their sales 


hon 


letters, and he asked a lot of greater mog existed in the 
questions He found that nail orde s, which 
the merchants who wanted to demanded even g tribute 
sell toys in this big country wrote Lesser men ¥ have paled 
letters, and designed advertise yvelore suc a f em, but the 
ments which were quite different advertiser had heard about 
from any his advertising manager people wi vade surveys. These 
had ever done, anc were had told ) that when times 
so different that he could never were hard peof stopped buy 
hope make letters or adver ing ny things, but the last two 
tisements like them things stopped buying were 
toys and food 
So he still wanted to sell toys, 
Moguls Demanded und he still needed to get his toys 
Tri known among the people of this 
Tribute great dollar ewn land 
The advertiser found that He found a room in that part 
there were in that country devices of the big City where the toy 
called radio and television, which nen we ind he found one of 
were very powerful in making their d write letters 
people want to buy things; thar i: and design advertisements for 
big stores took the toys, and = h the st nderstood by 
offered them for sale, the smaller men of tha i! He wrote 
ones would do likewise, and if to 1 ost portant toy trade 
the big stores did not so do ch had refused to 
neither would the smalle advertisements, and 
He discovered that great 1 Ww infair The 
existed, to whom many e t d the toys 
ind obcisances had to be The nal printed 
before any of them would think g reply, and 
en gain the advertiser wrote, 


of selling the toys, and that ev 
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This is not a Christmas fairy 
story, though, as it is near the 
Christmas Season, it is told in 
the style of one. It is a true 
story of a British advertiser 
who wanted to sell toys in 
America, of how he encoun- 
tered giants there, fought many 
hard battles, and in the end 
succeeded beyond his wildest 
dreams 


answering the words which the 
editor had written. This second 
letter was printed. He accounted 
this good editorial publicity 


But this did not satisfy him 
He caused his friend who 
belonged to the land to write 


many sales letters, and to design 


many sheets of paper, having 
bright attractive pictures and 
many persuasive words, written 
in the manner which was best 
understood by people in that 


country, and he sent them to all 
of the merchants in the toy 
The advertiser made many 
obeisances to the moguls of the 
big department stores, even 
known as Macy's and 


trade 


those 


Gimble's, 


and found that when one mogul 

said he would take the toys, other 

big moguls did the same, and 
(Continued on page 54) 
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The Directors and Staff of The *‘ Machinery Market 


Season to Readers and Advertisers 


Advertusement Manager 


toria Street, Lon 


* extend 


FOR ALL WHO USE MACHINERY 


FOUNDED IN 1879, THE “MACHINERY MARKET" HAS EVER STRIVEN TO UPHOLD THE 
INTERESTS OF THE ENGINEERING INDUSTRY IN THIS COUNTRY 
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Circulation 
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For details of rates, etc. apply 


A.B.C. Film Review 


Published by Associated British Cinemas Ltd. 
131/134 NEW BOND STREET, LONDON, W.1. 


Telephone: MAYfair 5991 
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He Went Across the Sea and 
Conquered Giants—continued 


lesser moguls hurried to do like- 


| wise. 


The advertiser found that if he 
offered to share the cost of 
advertising made by moguls of 
varying degree, they would 
mention his toys in the adver- 
tisements, and the newspapers 
and magazines would take the 
advertisements, because they 
would not refuse them coming 
from men of their own country. 
The advertiser found that men 
who write words in newspapers 
for the multitudes to read liked 
his toys, and wrote many words 
about them, and printed pictures of 
them. Sometimes they were used 
by important and influential men 
and women known as film stars. 
The advertiser found that people 
who made radio and television 
shows also liked his toys, and if they 
were offered as prizes in compe- 
titions, would talk about his toys 
and show them on the television, 
without any sacrifices whatever, 
except that the toys did not have 
to be paid for, even in dollars 

And the mightiest mogul of all, 

who controls 

Ars nge? meee the mail 
’ order house 

known as 
Sears Roe- 
buck, at last 
softened his 
heartafter 


permitted ad- 
vertisemen ts 
for the toys 
to appear in 
his book, 
which was 
known as a 
catalogue. 
This the advertiser found to be 
very profitable, for the catalogue 
was sent out to the peoples of the 
land only once in a year, and the 
mogul held stocks of his toys 
all that time. And having done 
so once the mogul agreed to do 
sO again 


Harry Sebel 


“Bright, attractive pictures and 

many persuasive words, written 

in the manner best understood by 
the people of that country.” 


And so the advertiser found at 
last his toys were beginning 'o 
be known in this big country, 
even without the use of adver- 
tisements in the toy trade 
journals He found that the 
people who lived there liked his 
toys so much that many bought 
them to give to their children. 
The advertiser found that in the 
year 1949 4! the toys sold in 
that country by all the other toy- 
makers from his own country 
were worth no more than all the 
dollars earned by his company, 
and that in the first three quarters 
of the year 1950 he sold so many 
toys that he earned more dollars 
than all the toy people from his 
own country did in the previous 
year. 

And he hopes to go on living 
happily ever after. 

Who is he? Oh yes, Mr. Harry 
Sebel, joint managing director, 
Sebel Products Ltd., of London, 
makers of Mobo Toys.—J.S. 


NEW BOOKS REVIEWED 


“Oddly Enough” 


Oddiy Enough by Pauli Jennings 
(Reinhardt & Evans, &. 60.) 
Readers who have enjoyed the 
“Clangpan” story by Paul 
Jennings in the Christmas section 
of this issue will learn with 
interest that he has collated his 
humorous essays, stories and 
verses in a volume entitled Oddly 
Enough, the heading under which 
he writes so entertainingly each 
week in The Observer 
Everything in the book, except 
for two new picces, has appeared 
before, mainly in The Observer. 
There are also items from The 
Spectator, Punch, Radio Times, 
Courier, Town and Country (New 
York) and Apvertiser’s WEEKLY, 
this journal being represented by 
the first “Clangpan” story, pub- 
lished in our Christmas number 
two years ago. There is an intro- 


duction by Beachcomber, and 
Haro Hodson contributes some 
delightful illustrations. 

Oddly Enough will be most ap- 
preciated by those with a cul- 
tured literary palate. The author's 
sense of the humorous is a deli- 
cate one, very English in its light- 
ness of touch. His satire is playful 
and without malice, and, though 
he can write with erudition, he 
finds his themes, for the most 
part, in everyday life. His tech- 
nique is to nose out the unusual 
or grotesque and make fun of its 
absurdities. 

Before joining the staff of The 
Observer, Mr. Jennings was a 
copywriter with Colman, Prentis 
& Varley. He bids fair to join 
the ranks of those who have 
graduated from advertising to win 
distinction in the realm of letters. 
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It’s been hectic... 


and constant action... but we’ve enjoyed 
every minute of it! It’s caused many a frown 

. but it was worth every smile! Now we 
can lean back and say “ Merry Christmas 


and a Prosperous New Year.” 


ST. HELENS REPORTER 
PRESCOT REPORTER 


Only A.B.C. papers published from these towns 


134 Fleet Street, E.C.4. CENtral 7620 


73 Church Street, St. Helens 
Tel. 2285 (2 lines) 


but it’s been fun! It’s been a lot of work | 
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Nationa Aoveatisine Benevorenr Society 


WORLD FILM PREMIERE 


ODEON THEATRE, LEICESTER SQUARE 


(By kind permission of J. Arthur Rank Organisation) 


Sth MARCH 1951 


Terance Rattigan's 


“THE BROWNING 
VERSION” 


Directed by Anthony Asquith 


A Souvenir programme is to be published 
Spoce can be booked on application to 


The Director of Advertising, Associated Newspapers 
Limited, Northcliffe House, E.C.4. (Central 6000) 


ALL PROCEEDS FROM FILM PREMIERE AND FROM SOUVENIR PROGRAMMES 
ARE TO BE GIVEN TO HASS. 


Advertisers 


The Birth of the New Year 
will see the start of a project 
designed to ease your work 


We Cover 
The Highlands of Scotland 


THE HIGHLAND NEWS 


Insertions in 4 leading 
Weekly Newspapers 
Circulation 


32,000 


- per inch (Single Column) 


Full particulars from 
THE ADVERTISING MANAGER 
Head Office: 

4 HAMILTON STREET, INVERNESS 
Telephone: Inverness 1921-3 
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| Wish all their Friends 
| a Happy Christmas 
and Prosperous New Year 
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a ee ee 


Greetings for Christmas 
and the New Year 


TO ADVERTISERS AND AGENTS 


from the 


t . CAMBRIDGESHIRE TIMES 


GROUP 


69 Fleet Street, London - High St., March 


and 


C frore 


FOUNDED ‘ 


STRAND, 


RE A 
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new, we 
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all in advertising ! 
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‘¢ They Stand For This 


In New York! 


New York 


NE morning the posters 
appeared on the New York 
hoardings: HE'S COMING ON 18TH 
AUGUST 
Two days later the posters were 
changed to read: HE'S COMING 
TO THEATER ON 18TH AUGUST. 
Again, in two day's time, they 
were changed: ONLY SEVEN DAYS 


TO Go HES COMING TO 
THEATER ON 18TH AUGUST. 
New York was slowly going 


mad with anticipation 
two days brough 


Another 
1” further news 


to frantic people than another 
change: ONLY FIVE DAYS TO GO 
HE S COMING TO THEATER ON 
ISTH AUGUST 

Queues began to form outside 
the booking office of the theater 
Seats were sold in hundreds. The 
queues extended ger round the 
block as new posters appeared 
ONLY TWO DAYS NOW HE S COM 
ING 10 THEATER ON ISTH 
AUGUSI 

The final posters went up 
HES HERE At THEATER 
TONIGHT 

By this time every seat had 
heen taken Hundreds stood in 
the theater that night The 
orchestra played i sonorous 
dramatic chord. A hush fell over 
the two thousand gaping faces 
The curtains slowly opened to 
reveal a huge poster cross the 
Stage which read: HE'S GONE 

The New Yorker stands for 
that 

It isn’t a hundred years since a 

t 


rin New York ca 


rms with a conden 


ne to stunt 
ned criminal 


to be hanged The hatter 
romised to pay the doomed 
nan’s widow $125 if he would 


hatter an advertisement 
from the scaffold. On the 
12 of the execution the 
ind was granted 


sion to Say a few far 


morn 
criminal 
permis 


ewell words 


In a loud, clear voice, he said 
All 1 have to say is that the 
best two-dollar hat in America 
can be got at Mr of 
Street.” He was dead two minutes 
later 
The film publicity tycoons 
the “Ulcer Brigade”) have always 
realised the value of good head 
1” Lags New York 
news and talk further 
New York with a 


picture's 


e 

¢ n 
Broadway, a smart Hollywood 
Press P th twelve only 
inhabitants f tiny Zenda 
Ontario, in a ¢ ered plane to 


The newspaper 


th ~ Gage 


Jimmy 


anged horses 


Moran 
in mid 


who has ch 


Publicity stunts such as those described 
here would horrify the Londoner, but 


takes them for granted. 


stream, actually sold an icebox 
to an Eskimo, and found a needle 
in a haystack. He was hired by 


film producers to sit on an 
ostrich egg to publicise “The 
Egg and |.” The egg hatched and 


Jimmy christened the littJe ostrich 
Junior.” One bright morning 
Jimmy led a bull into Plummers 
China Shop on Fifth Avenue and 


let it loose. Publicity men have 
paid this young New Yorker 
thousands of dollars for these 
stunts 


The Playroom restaurant invites 
customers to fry their own ham 


By 
RODERICK 
WILKINSON 


burgers 
out o 


Another restaurant gives 
ttch-boxes imprinted with 


crosses for playing tick-tack-toe 
The Hotel New Yorker supplies 
its guests with stationery with 
their name on it A shoeshine 
stand opened not long ago with a 
gala floral display and a three 
piece orchestra 
Joe Martin and Elliot Stark 

two of Broadway's ace publicity 
men -have organised a-new ad 
vertising medium They strap 
ads. to feminine knees on the 
underground trains. The idea is 
that “that’s where men gaze 
most.” The ads. are on card 


board slips 
} 


The stunt creeps into the news- 


papers. This small ad. appeared 
some time ago 
Mr. Mr. and and Mrs. Mrs 
Ezra Ezra Dolan Dolan of of 
Rye Rye New York New York 
NOUNCE ANNOUNCE the the birth 
bi a of of twins twins.” 


Are You A ‘Grabbit’ 


. 
Or an ‘Ear-Owner’? 
Funk & Wagnalls Co.. New 
York, have just issu wa a Supple 
ment to New Words and Words 
in the News Ramen dies to this 
An ear-owner is anyone who 
by virtue of being able to hear 
iS a prospect for radio advertising 
\ grabbit is a typical hoarder 


Moscow's 


An atomshik is 
| advocate of 


name for a fanatical 
atomic warfare 
Ostrichism is 


Irrational con 
cealment of matters already 
known 

Beef-cake is a display of mas- 
culine pulchritude 

Chemlin is a chemical grem! 

Insectocution is the decniathen 
of insect pests by electric shock 
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/ 
, . : 
The Season’s Greetings mn 
to all our = 
friends in the * * 
advertising business Clients Crattsmen Creators 
from * Colleagues and all our friends * ax 
in Advertising 
ELECTRICAL PRESS LIMITED este a es 
b STMAS & NEW YE. ig 
associated with PERCIVAL MARSHALL * — eateries * 3 
& CO. LTD. and THE ENGINEERING GREETINGS - 
REVIEW PUBLISHING CO. LIMITED . : 
publishers of FREDERICK ALDRIDGE LTD | 4 
. 1, Whitefriars Street, London, E.C.4 Z. 
ELECTRICAL INDUSTRIES THE MODEL ENGINEER 
ELECTRIC VEHICLES MODEL RAILWAY NEWS is 
MINE & QUARRY MODEL AIRCRAFT 44 : | 
ENGINEERING MODEL SHIPS & ‘ eg Be 
ENGINEERING & BOILER POWER BOATS . 
HOUSE REVIEW GARCKE’S MANUAL 


23 GREAT QUEEN STREET o W.C.2 


Pe 


74 
THE PA 


SMART FASHION CO 


1 CLERKENWELL ROAD B.C.) 


Sincerely Thanks 


{ll newspapers and magazines 
whose unstinted co-operation often 
made the impossible practicable, 
and the staffof Auger & Turner, 
our tdvertising Agents, who 
performed prodigious feats on 


our behalf. 


Vay Your Christmas Be 


The Verriest Ever! 


Yealatatetee eles 


i eae 
from MAYFAIR ADVERTISING LTD. cot 
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Ewery decade or so we have to pose the familiar question: 


at 1s ad magazine 


made of ° 


ITTLE GIRLS are made of sugar 


and spice and all things nice. 


eee A. ee 


shrewdly timed use of all these dead materials? 


No. Magazines are made of ideas. Jdeas 


ren 


Little boys are made of sticks and stones are what magazines are made of. 


" 


ee 


and puppvy-dog bones. , , r 
Pupp’ . Otherwise any issue of any magazine would 


' 


What ts a magazine made of ? total only a lopsided junk-pile in the back lot. 


- —_Y.) =e 
Lee 


Pulpwood? Copper and zine and acid? a = a * 

Printers’ ink? Coal and oil and steam and f & 

electricity? WENTY-FIVE YEARS AGO a small 
group of not-overfed young people brought 


The paper mills grind down trees, the rail- 


:, a collection of ideas into a plain room. 
roads haul big rolls of paper, the engravers 


vt etch copper and zinc plates, the printers stick ( The accouchement-parlor of any vital maga- 
3 type and pour metal and mix ink and turn zine has never been hung with Hollywood 
presses. chintzes. ) 


They were the editors of The New Yorker. 


Is a magazine then merely the result of a 


a 
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They had some interesting new ideas. 
Ideas like these : 


The valiant intention to report the most com- 
plex city in the world with simplicity and re- 
Sreshing candor. 


To mirror and appraise the group behavior 
of lively people, most of whom don’t know one 
another; but all of whom have the sort of minds 
that think free, and the sort of easy amiability 
and cash energy to make them subtle but self- 
assured leaders. 


To act as a suave philosopher for such people, 
offering them the stimulation of wit. 


Ideas. Ideas you couldn’t get a nickel for 
from any banker. Fool ideas. Vague, frail, 
charged with hope-bubbles. 


They went to work. Since then they have 
attracted a readership of as compact a group 
of mentally-awake people as can be found in 
America —awake to what is new, keen to 
pick from it what is good, tenacious in loyalty 
to what is old and good. Ideas are what make 


magazine readers. 


What are advertisements made of? 


To make advertisements, you have to use the 
same materials that are used to make maga- 
zines. Advertisements, too, are confections of 
coal, and oil, wood and fire, and acid and 
steel and copper and zinc. Only so much junk 
for the back lot—until they are touched alive 
by ideas. Jdeas are what advertisements are 


made of. 


During the past 25 years The New Yorker, 


with no peculiar salesmanship, has attracted 


ADVERTISER'S WEEKLY 


to its pages the greatest number of adver- 
tisers of all the magazines printed in America. 
Since 1925 these advertisers have used more 


than 63,000 pages in The New Yorker. 


What is more, these advertisements are 
exceptionally full of seas. 


As compact a group of mentally-awake 
makers of uncommon|y good things as can 
be found in a fairly smart nation, these ad- 
vertisers. They have been alert to provide 
what is new, keen to know whether it is 
good (and therefore salable), and tenacious 
in their belief that some people still buy un- 
commonly good things — especially if they 


are uncommonly well advertised. 


Ideas are what advertisements in The New 


Yorker are made of. 


* . * 


a. ideas of the editorial people could 


not have succeeded without the ideas of the 


advertisers. 


The ideas in the advertisements couldn't 
have prospered without inspiration from the 


ideas of the foolhardy editors. 


So together they got results. Ideas are what 


results are made of. 


THE 


NEW YORKER 


25 WEST 43rd STREET, NEW YORK 18, N.Y. 
21 GROSVENOR ST., LONDON,W.1, ENGLAND 


SELLS IDEAS TO PEOPLE 
OTHER PEOPLE FOLLOW 
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Reviews Of New Productions 
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What A Little Imagination 


eo OME, Sweet Home,” ts 
an excellent example of 
what can be done by 


exercising some imagination on 
a product or material which ts 
essentially non-pictorial It 1s 
a two-minute advertising tilm 
for the cement and cement 
paint sold by the Cement Mar 
keting Co., who have planned 
to spend £12,000 on its exhibi 
tion over the next three years 


In humorous a sted fashion 
» hous a dg a road, a 
factory and hurch are erected 
under the n ol ither w ni 
cal John ¢ en Ih ise «(Of 
Technicolor ¢ La Comet who 
produced th fh n behall of 
Screenspace Lid., gave that touc 
of lustre t } ement paints 
which, exaggerated oug t may 
be, 18 Still the legit ite Siock-in 
trade of all forms of advertising 


Dedicated To 
The Motorist 


YINE-magazines have be on 
the 1K i du g i¥s0 


When they a is good a Log 
book 1yso they } 4 i ine 
popularity they are 

ogrbook 19 fed | 
the mot st who, ce free 
ng of did f ,% 
Oxtord : sf \ iu 


Augus ind t 
who has neve {1 t 
nity to visit Coop S 

The fi t 4 
duced by Rand I Prod 
ons, the her tw Ml n 


Something Wrong 
With The Law 


Different Filmlet 
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eeesesssousssnsess s 
: 
It can even give a touch of lustre to cement, says * 
PAUL NUGAT, and teach children the theory of : 
sound in an entertaining and interesting way. . 
Echov d Accurist watches spring 1S an easy, labour-saving 
ire see n live action, a techn job 
que also em d for Condor he message does not come 
Iw Mid ds Electricity over well, largely because it has 
Board cook Wisk Dreft been padded to make the film las 
Mege Midland Electricity some nine ninutes, when it 
Board ( Tic Bry! should only have lasted five 
creem, Be ind Pedigree peram Moreover, the purpose of the 
bu I ight announce film-—to sell the Bayer Company's 
¢ d the Evening potato preserving chemical—occu 
Citizen, Lanarkshire; cartoon ‘s pied only a few feet of screen 
ised sit Litlewood'’s Pools space and left one wondering 
while the animated ¢ lay techni what it consisted of and how 
que is cm d Johnson's much should be used Bolton 


wax polish, No Western Gas 
Board, M East Midlands Gas 
Board d Zubes. The animated 


Controlled 
Enthusiasm 
_—. Rugby Foo yall { nion 


ve performed a great ser 
schools and clubs anxious 
use the standards of play Dy 
“ft 180 v Rugby Union Foot 
i 
In three parts, tt film gives 
new pla ‘ derful in 
sigh basic principles of 
he game upon w h to develop 
his sk 
W < tack N punting 
dnbbling passing, to mention 
ew s the him, th 
players w consented 10 
ire wn going ‘all 
dt 1 In SiOV 
The < f the com 
K. Lockhart-Smith, ts 
< f controlled 
enthusiast 
I film w le by the Film 
s for $4 


Producers’ Guild and run 


ninutes 


Message 
Obscured 


A FAVOURITE technique in 
screen ad sing is to . 


de 
1 th yYeginning of 

film what pen if you do 

ot take t precautio 

ind the Vv how you 

product ext ¢ risk or im 
proves the s c 

Opening T ( .) sa him 

of t It s to 

show " { you § your 

potatoes with a chemical product 

before they are bedded down for 

the winte fting them in the 


Hawker Films were the pro 
ducers 


School For 
Carpet Salesmen 
Fk" TY-ONE overseas markets 


interested in Kidderminster 
manufactured carpets will receive 
an instructiona tnree Tecier 
Accent On Carpet,” produced 
by John Byrd Productions and 
sponsored by Carpet Trades Ltd 
This trading organisation, an 
amalgamation of four Kidder- 
minster companies has been 


running a school for customers’ 
employees As travel expenses 
limit the numbers of those who 
are able to attend, the course 
has been put on film, with most 
happy results 

The film is in essence a con 
ducted tour round the works, in 
which due emphasis is laid upon 
the skilful fingers which have 
given these carpets a world-wide 
reputation 

John Byrd's 16 mm. camera 
rk in Kodachrome and Bettina 
Braham's editing are of a very 
high order 


w 


An Outstanding 


Advertisement 
ee justification for devoting 
WO space in these columns to 
Science in the Orchestra” is that 
this film is the outstanding adver- 
tisement of the year for the 
medium of film 

How would you like to have to 
explain to children of 11 to 14 
how sound is created and con- 
veyed to the ear? How would 
you go about bringing the theory 
of harmonics within the mental 
grasp of children of this age? 

Realist Film Unit, aided and 
abetted by Muir Matheson and 


> 
(Continued on page 62) 
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| Park Studios (The Film Producers 
o> Guild Lid). Shell-Mex and BP 
ta Lid. were the sponsors 
i F 
uP 
i 
; with 20,000 children’ in 
." veed of the happy life of x 
= the normal home the Home 
ig Office and the Scottish Home 
be Department are going t nove 
. public sympathy with a film 
oR entitled “A Family Affa 
te 4 It is the story of broken homes : 
an : Homes broken through many 
“ ; causes, in which the chiel victims ; 
4 are always the children The 
“i film is exceedingly fair t the 
audience, who are going to see 
= it this mont i some 5,000 
Mie cinemas. It does not indulge in 
. a sense 
{org One cannot help making the { 
a observation that something is moc I : cigarettes 
ie i imiss with the law that can »W The production standards are 
these children » be rendered such that no one filmlet deserves 
4 homeless and yet deprive so many special mention ; 
of them of the chance t De ; 
re CEE aopted. Meanwhile, they 
as wait 
. FC 
a 
Pay, » 
ve Techniques 
be F™! new advertisers fig ) 
the two latest sucs of 
i , Car Clu it filmlets made by Theatre Pub 
— Rest-and-be-Thanktu f th leity Ltd for distributio 1 : 
| ee ; DD f ‘ . Odeon, Gaumont, Granada and 
2g: ; some independent cinema 
Three of these advertiser the . 
rs herring industry, CGrrov orange a 
S squash and (¢ ! ectric Ta] 
ta have chosen the animated model 
i: technique The other two 
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TH EAR ES PUBIC TY Liu? ee 


Of COLOUR FILMLETS fed ea 
the « Dait i J, 


_ _-whibitors praise 
them! Audepilia: go for them! In 
fact, everybody's happy about Colour 
Filmlets. 


sole controllers of screen advertising for 
ODEON AND GAUMONT THEATRES 
Sales and Production Offices 
Film House, Wardour Seregt; London, W.s 
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1949 


1949 


1950 


1980 


The 


BRITISH CARTOONS IN 


FILM FESTIVALS 


CANNES 


‘Handling Ships * (ADM) 


PRAGL 


“Old Wives’ Tales (MOT) 


BRUSSELS 


‘Modern Guide to Health ” (COI) 


EDINBURGH 


Modern Guide to Health ” (COT) 


PARIS (the first all cartoon festival) 
‘What's Cooking” (SHB) 
‘Fable of the Fabrics " (JWT) 
‘Your Very Good Health " (COT) 


‘Charley's March of Time” (COI) 


VENICI 


New Town ™ (COT) 


EDINBURGH 
“New Town’ (COL 


Your Very Good Health ” (COD 


BRUSSELS 


Fly About the House ” (COI) 


VENICI 


Robinson Charley ~ (COM) 


Fly About the House * (COI) 
EDINBURGH 
Farmer Charley * (COI) 


Charley's Black Magic * (COI) 


VENICI 
As Old 
The 


as the Hills ” 
Magic 


(AIOC) 
(H & B) 


Canvas ~ 


EDINBURGH 
\s Old as the Hills * (ATOC) 
Ihe Magic Canvas * (H & B) 


* 


1 oduced hy 


HALAS & BATCHELOR Lier FILMS LTD. 


Leading ¢ 1 Unit in Great Britain 


10A SOHO SQUARE, W.l 


GE Rrard 7681-7682 
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WHAT A LITTLE IMAGINATION WILL DO 


the London Symphony Orchestra, 
have accomplished this and a 
grea in a most enter- 
taining esting way. The 
film, which will be presented in 
three part ghly experi- 
nental, echewing t simpie get- 

1 of usir jiagrammatic and 
inimated technique to explain the 
complexities, and making use of 
1odels and trick photography 
These two methods ought to be 
nore to the fore in planning 
future advertising and instruc 
tional films than they have been 
of late 

The film is spons« red py the 
Ministry of Education through 
the C.O.1 


Catching Them 
Young 
qe gas industry 


an 
iS pre- 
projecting 


for com 


WY C REENASC OPE visual 
Ss nouncer A cr n 
vious been u if 


two-dime 


nercial and ex purposes 
was demonstrated cently using 
hree-dimensiona! t insparencics 

Ihe mact W can pro 
ject 15 slides § is pro 
luced by Crar \ atic Co 
Ltd., and Ind Photographs 
supply the tr cies and 
spec il eye-picece wers 

The slides a f > types 
black and white 1 coloured 
ind c¢ ired pt ygraphs—and 
neast 2 in. x I » They can 
be projected up to six feet wide, 


Continued from page 


Three Dimensional Transparencies 


60) 


12? 


little 


Long, Long Ago” is a pretty 
animated colour story of the 
innocent gambollings of pre- 
historic animals without a coal 
care in the world. It will please 
the 8-year-olds, but I fancy the 
12-year-olds will be up to mis- 
chief, teacher! 

And Now 
the other hand, be somewhat 
above the heads of 8-year-olds, 
though acceptable to 12 olds 
(with a little help the 


To-day” will, on 


year 
from 
teacher) 


The World Of 
Haute Couture 
FPVHE Incorporated Society 
London Fashion Designers, 
whose exclusive fashion cana 
tion at the Savoy Hotel is always 
one of the events of the year 


at this moment enjoying 


of 


are 


their 


the sce biggest audience ever. This year's 
films as part of show was made the subject of a 
and public relations campaigns Technicolor film supplement to 
They believe in educating the Pathe Pictorial.” 
coming generation of gas users The distinguished audience, the 
from a tender age latest spring creations in wool, 
two newest one the mannequins, the behind-the- 
reelers, yng. Long Ago” and Stage scenes were cleverly cap- 
And Now To-day have been tured for the screens of 1,000 
designed for children aged 8 to cinemas. 
*. + 
Here’s An Opportunity 
For Sponsors 
rye Office of Technical the good work of making the 
Services. U.S Dept of Com dollar account balance 
neon ire requesting training It assures prospective sponsors 
films to aid European recovery that, for any film accepted by its 
It has modest funds available for c°™mittee in Paris, ECA funds 
: are available, apart from a 
promoting t exhibition of - nb amg a <—™ 
guarantee that the film's leader 
American f lealing with — will bear the name of the sponsor 
NOTH thods, propaganda for Are all our sponsors alive to 
creasing prod better the fact that, through the Board 
materials and eg nent, train of Trade, Foreign Office, and 
ww WoOrke;®s on | ICHiON LOOIS overseas Government agencies, a 
nd othe ping on similar service awaits their films? 


although the screens of the two 
Screenascopes demonstrated were 
of much smaller dimension 


Cartoons Help Exports 


a HEWER Films are 

making the cartoon film a 
successful servant of advertising 
Recently I saw the coloured car 
toon they made for Esso oil in 
Switzerland, writes Paul Nugat 
Now they have completed one for 
Harry Ferguson Ltd. to help pro 
mote that company’s export sales 
of tractors Their latest clients 
are those well-known screen ad 
vertisers, Kolynos toothpaste 
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FILM APPRAISAL 


In his third article for sponsors, E. MITCHELL GREEN- 
WOOD explains how one can find out whether the non- 
theatrical publicity film has done its job 


HE object of the direct 

sales promotion film which 

is shown in cinemas 1s 
clear-cut. Because of its enforced 
brevity and the predetermined 
type of audience, planning is 
comparatively straightforward 
Moreover, by keeping records 
of sales retufns related to show- 
ings both on a geographical and 
date basis, a reasonably accurate 
assessment of the films’ success 
is again measurable in definite 
terms. 

On the other hand, these ad- 
infrequently 
rcumstances 
make it desirable to ex- 
nd the subject more fully; to 


vantages are not 


outweighed by C 


importance. It is comparatively 
easy to assess a film by one’s own 
personal reaction, and many 4 
film has earned an undeserved 
reputation because it appealed to 
viewers who were outside the 
scope of the intended audience 

Because of this it is essential 
that sponsors should be able to 
films from the view- 
point of those for whom they are 
intended, not forgetting the long 
rrm possibilities of use for five, 
ten or even twenty years. More 
over, the experience gained in 
assessing completed films is of 
the greatest value in the planning 
stages of further films 

The best way to get this ex 
perience quickly and at the same 
time ensure that it has a sound 


assess the 
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Poss. Awarded 


percent per cent Objective 
70 Does the film achieve its object? 
10 Is the approach suitable for the intended 
audience? 
10 Is the film the right length? 
10 Is it the right type for the purpose? 
40 Is the film interesting? 
40 Informative? 
10 Is the number of salient points adequate? 
10 Is the material presented clearly? 
50 Is continuity maintained? 
10 Are the ideas balanced? 
10 Is the number of these adequate? . 
10 Is the film sufficiently dramatic? 
20 Is the attention held throughout? 
Commentary 
40 Is ¢ y adequate? 
10 Does direct sync. or dialogue add to film? 
20 Does the commentary fit picture? 
20 Are the two balanced? 
10 Does the commentary save footage? 
Sound 
10 Is reproduction good? 
10 Are effects, music and commentary balanced? 
10 Is direct sync, to commentary quality equal? 
20 Is commentator’s voice, enunciation and style 
sui 4 


One of the snags of this form 
of publicity is that there is no 
positive way of proving that the 
film has done its job. The assess 
ment of success becomes a matter 
idgment which must be in 
corporated in the planning of the 


Planning is, of course, the joint 
responsibility of sponsor and 
film-make ind each must try to 
ensure tha ne 4 nents are 

wt by ¢c ‘ compr 
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foundation is to adopt a scient 
fic approach. This may be done 
by formulating a set method of 
film appraisal which will enable 
a purely objective assessment to 
be made quite casily—for in 
Stance, a chart like that above 

This particular chart is not put 
universal use The 
method is capable of many varia 
tions to suit the requirements and 
ideas of particular sponsors 
Sometimes a simpler form marked 
merely with the answers. “yes” or 
“no” will suffice 

There is one other considera 
tion The use of an appraisal 
chart need not necessarily be con 


fined to the sponsor's own films 


To fill one in after seeing som 
else's film not only broadens 
appraisal experience, but has the 
additional advantage that as the 
purpose of the film is not known 
beforehand, it must be defined 


from the him itself 
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THE BROOK 
CONTINUOUS 
FILM PROJECTION 
CABINET 


FOR 


BRITISH INDUSTRIES FAIR 1951 


and other erhibitions 


Film can be projected continuously or projection 
can be automatically arrested after each showing. 
The projection mechanism can be built into a stand 


design if desired 


For hiring charge ard full particulars write to 


SOUND-SERVICES LTD. 
(AN ASSOCIATE OF THE FILM PRODUCERS GUILD) 
GUILD HOUSE, UPPER ST. MARTIN’S LANE, 
LONDON, W.C.2 


Film Library and Works 
269 KINGSTON ROAD, MERTON PARK, 
LONDON, S8.W.19 LiBerty 4291 
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\ R. KENNETH HOUCHIN, 
> 


who has been in charge of 
publicity and films for the North 
Thames Gas Board, is sailing 
shortly for Melbourne, where he 
has accepted an appoigtment with 
the Metropolitan Gas Co. of 
Australia, Mr. Frederick Winn 
is to succeed him 

° * * 


HE Foundation for Visual 
Aids in Education will have 
been delighted to hear that 
Middlesex County Council want 
to set up their own film library 
at a cost of nearly £1,200, with a 
further expenditure of £5,000 on 
buying and £4,000 on hiring films 
But the procosal to employ 
teachers in the county to make 
some educational films seems to 
be an error of judgment 
* * . 


HIS year’s wet harvest has 
inspired Shell-Mex and B.P. 
Ltd. to devote their 1951 film for 


farmers to the important subject 
of grain drying 
* * * 
WAS reminded that ther $s 
humour in everything (though, 
by the way, there is far too little 
of it in advertising films) when 
Mr Richard Massingham. of 
Public Relationship Films, put on 
a film show to remind us of the 
laughs he had given us ast star 
and director of many wute 
shorts for various Go nent 
departments 
Whether saving electricity, post 
ing carly for Christmas, crossing 
roads without taking proper 


Mil 


abet eteciter seein le 


64 


Film Editor 


caution, or planning holidays 
abroad without regard to the 
currency regulations, Mr. Mas- 
singham, the harassed beleagured 


“little man” we all are, is far more 


effective propaganda than the 
warning, pleading or straight- 
from-the-shoulder message 

* * * 

F you want to escape from the 

more humdrum aspects of the 
film, you will find much profit- 
able pleasure over Christmas in 
Mr. Egon Larsen’s book, Spot- 
light on Films 

In just under 300 pages, Mr 
Larsen accomplishes a notable 
feat in surveying the rise and 
power of the cinema, spotlight 
ing with telling accuracy the most 
significant years in various coun- 
tries. 

Then he takes you through the 
fascinating and complicating art 
and business of making feature 
films, in which instruction is 
accompanied by good diagrams 
and illustrations And finally, 
he writes about US, the world’s 
audience 

Spotlight On Films is published 
by Max Parrish & Co. Ltd., at 
ps 

* * * 


OSSIBLY the importance that 
is attached to cinema slide 


Writes... 


advertising in India is not as 
widely appreciated outside as it 
might be. 

In the old days when people 
could afford to leave their seats 
during the intervals to visit the 
bar, probably a great deal of 
effort was wasted. Nowadays, 
however, few can afford to drink 
during cinema intervals, and so 
they remain in their seats. Shows 
in India are not continuous, and 
therefore the audience are left 
with no alternative but to watch 
the screen. 

It is unfortunate that most of 
the slides shown are as bad as 
they are, i.c., as bad as they could 
be. A difficulty is the non-avail- 
ability of colour film which means 
that all colour work is hand done; 
even so the general standard of 
designs is poor. The imported 
slide is very easy to pick out be- 
cause of the quality of its colour 
and its general more professional 
appearance 

In the leading cinemas of the 
main cities, prices range from 
Rs.200 (£12 10s.) down to around 
Rs.75 (£4 15s.) per month, for 
showing a slide at approximately 
85 shows per week. There are 
prices for special positions and 
slides are creeping in between the 
short features. There are no 


C0 all our 
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double feature programmes in 
India. 


Every conceivable type of pro- 
duct uses this medium, but it is 
as well to find out from your 
agents those cinemas which do 
exercise some control over the 
displaying of the slides, ic., by 
limiting numbers and by ensuring 
that they are given their correct 
interval of appearance. So far 
only one filmlet has appeared ‘n 
India. Import problems are the 
main difficulty and there is no 
equipment in India to produce 
colour animated cartoons. 


* * * 


DVERTISING films may be 

getting a new slant from 
John Sutro, independent feature 
films producer, who made “The 
Glass Mountain.” “The Way 
Ahead.” and “Men of Two 
Worlds.” 


He made his first visit of in- 
vestigation to Birmingham re- 
cently to see what could be done 
about stepping up the city’s ex- 
port sales through the advertising 
film medium. While there he saw 
three films shown to Birmingham 
business men and _ industrialists 
and made for advertising and in- 
structional purposes by Merlin 
Film Co. 

Mr. Sutro thinks there are great 
possibilities for selling more 
British goods overseas by means 
of films. 

His recipe for a _ successful 
“commercial”? More of the 
human element, and a real story. 


reetings and Best\ishes 
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‘is more than ie 
—it’s kept 
and studied 


ABC NET SALES 299.872 COPIES A MONTH 


£168 a page—Type area page 8}” = 6 

| Advertisement Manager S. H. BOWDEN 

| Stitcheraft Ltd., Great West Road, 
Brentford, Middlesex 


a Telephone EALing oe 


de 


The circulation of this family newspaper is particularly 
high among the larger ,,well-to-do” families with money 
to spend. Look around in the Netherlands and you'll fad 
De Volkskrant everywhere, in the train, tram, bus, and 
in home after home 


| de Volkskrant 


(The Peopie’s Journal) 
N.Z. Voorburgwal 345, Amstcrdam-C. 
Tel. 61633 - 40739 - 42793 
Cables: Volkskrant Amsterdam 


The leading Catholic Daily of Holland. 


An independent readership survey 
can be obtained free on request from: 


Will Kitchen, Jr. 131, Fleet Street, London, 
| E.C.4. Teleph. CENTRAL 1960, 3133, 3754 


a 
Su 
| Aen very y heart 
of London 


The organised efficiency 


within the Chancery Lane 
works of CHARLES and 
READ contrasts strongly 
the old London 
around it. Here modern | 
photo-litho-offset || 
equipment with the best 
of raw materials and an 
alert able staff, 
produces better, brighter | 
printing for British 
advertisers and their 
agentes. 


and 


————e -_ 
CHARLES AND READ LTD 
ff Chancery one v4 C2 


} 
| TELEPHONE 2682 


HOLDORN 
mer, 


A COMPLETE PHOTO-LITHO SERwice , iN THE VERY HEART OF LONDON 


the new 

all-purpose 
Process 

White 

WHICH PHOTOGRAPHS 

ITS TRUE VALLE 


First in the field with Chinese 
White 116 years ago, Winsor © 
Newton are now proud to announce ALBALIN, the newest, finest white 
obtainable today for every kind of process work. Intensely brilliant and with 
an opacity previously associated only with lead whites, ALBALIN re- 
presents everything you've wanted and waited for so long. It photographs 
its true value and its high degree of obliterative power permits thinner ap- 
plication, which fneans quicker drying and economy. Its free flowing qualities 
make it ideal for use with brush, ruling pen and air-gun. It does not crack 


or chip. Finally, notwithstan ting that it is the finest process white you 
can buy, ALBALIN costs no more. 
mentee Prices are 
or & b-02. (fl cap.) Glass pots 104. each 
t-or.(f cop) w 18. 44. each 


4%. (4 02. ff. cap.) Glass pots 9s. 6d. each 
1-1. (Bor. fl. cap) » ww» G-@d.each 


«. Middx, Also at New York & Sydney, NS. 


‘vin 


Winsor & Newton Lid., 
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TRADE & TECHNICAL ADVERTISING 


Technical Publicity: Policy and Practice 


THES IS THE HELP WE WANT 
Summing-up at the end of his first series of articles on the 
problems of the technical advertiser, J. H. MILLER-WHEELER, 


M.1.A.M.A., A.M.LE.S., lists the eight main requirements of 
those engaged in this specialised branch of the business. 


NINCE this seres of articles let it be emphasised that the ex ture, and the cost of artwork by publishers to pass on further in 
began nine months ago, the tent of their markets is Anown top ranking commercial artists creases to the consumer docs not 
problems of the technical technical advertisers; if it were ind designers soars to heights not solve the problem, because the 

advertiser have been cxamuned not, they wouldn't be in business to be reached by technical artists advertiser is also the consumer 
« “Y é . ; ’ \ 
in some detail. and ertain It has been alleged not without Technical art is not creative The solution ts not easy, for pub 
ome UC, wae some foundation that many agen it is pure rendering; and while _ lishers are undoubtedly faced with 
reco endatior hav been , - 
ecommendations lave bee cies so accustomed to net sales considerable sk ind knowledge rising costs of materials and 
offered as means oO ving figures of millions just laugh uf is required, it not of the same wages and limited circulations 
them As nothing remains given the circulation fieure of a order as that of creative com This goes beyond both adver 
Static, not even problems, this few thousand for a trade and tech mercial artist. I is nO ques user and publisher and there 
final article will deal briefly with nical journal, This is, of course, a tion but that t technical artist would appear to be more than 
developments which have taken hind of conditioned reflex and is producing tone perspectives good reason why both should get 
place, bearing on several of the symptomatic of the complete lack should be paid on a higher level together in an effort to find a 
of knowledge of many avencies than. say, a draughtsman But solution Most certainly ap- 
irticles, reactions to them, and 5 : 
. — : Mage handling technical accounts very often he is not, apparently proaches should be made to the 
Po wn See oy Technical Men Fo The « r chief problem con Government on the subject of 
various interests echnical Men or cerns training. It has been stated material costs and effort made to 
Evidence has been f . : Te hnical Accounts by correspondents that outside have Prices pe gaed 
that the ck ind f n j } : a ‘ : am the illustrative branch of the Civil Unless something is done the 
i ‘ ve 0” ni I not the ! ’ 
figures is a very e and ’ . 7 din i P a c Sefvice no facilities exist for the result will be less advertising, for 
scious one On the part of ad ‘ fin ~ , i reyorte on ne raining of technical artists. That appropriations will not continue 
4 tisers, and by not a_ few Stating OF agencies WKN tecnnical this is largely so cannot be 10 Frise 
’ nen who know the field or who i ’ 
publishers , . ys . ; il . eld .- a doubted Although a few studios, Summarised, the technical ad 
: [he issue 18 One w ist rs = ms os cl _ —) f the the vertiser’s problems resolve them- 
4 b by ) on . ' chent Or ine extent oO vw Ma;r - “ lwa j he lo > re ire- 
‘ aa " s nl ateaieael Mr. Miller- Wheeler will shortly selves into the following require 
us possible and uns } i s o.2 . ~ ments 
‘ oda ear? Opinion is growing rapidly that be writing a further series of ; , . 
of co-operation and N . a. Controlled circulation 
§ } ' technical accounts should be ich shnical ad i ~ 
The recent London ’ 1 . é articles on technical advertis- audit 
Miemite ms \ handled by purely technical agen . N h his plac ill ‘ aes 
A proves Glen aby thoes With & technica ing. Next month his place wi b. Standardisation of type 
mublicher relat » anes y 1 a technical : 2 
_ alll nent Ghia iat ’ division. Much more on this sul be taken by a contributor a. . 
mndard and this is hov ! 7 4 , - i 
‘ " : : « erchandising service. 
io | " nae ject 18 likely to be heard whose main concern is the rchand R aoe 
¢ m all matters 


d. More first class technical 


rt r re log " . . . 
. Advertisers are not alone in gervice which the advertiser , k 
Net Sales Figures having problems and it would . ‘ art wor , 
i V jj pain tdibedinal ovttn are a} expects from his agent. e. Improved technical 
nm " sve ‘ ec Cal artists are also 
‘e ) ue coeds) ' otog : 
Ve u Enc ug ! beset with a number of their own - ————— ar craphy f hnical 
; Some misconcept Firstly there is the problem of process engravers and advertisers 4 ° oo or technical 
is meant By circula higures remuneration, It has been stated do tram the y many artists ad. Gabe o . 
» » “he ie. 
exists in the minds of ; that advertisers will not pay as ire self-taught & Fu lic relations for tech 
' al adve , 
lishers who have « led nuch for technical art as they This is an unsatisfactory state nical ad ertising 
With me on the subjec ! > will for commercial art, conse of affairs and one which technical h, Pegging and control of 
A who have written « quently the salaries of employed idvertisers should move to have space rates. 
vt ' hece re 1 ~oiter te r 
ae A.B.C. figures irtists are less than of their com remedied throug the technical These are all legitimate and 
‘ only ire by the \ vercial brethren and the technica ind art schools in the chief engin desirable requirements, and the 
paratively valueless | ! free-lance cannot command fees eering centres meeting of them will be advan 
m * pans Net sales of ‘ on a comparable level with the Much can be done by the ‘tageous to parties concerned 
journal may b commercial free-lance artists themselves t prove their Technical advertising has in 
coverage and if t is extremely difficult t status and profession, but they creased considerably in impor 
| specialised field generalise on the subject of wi ive tO get gether first tance and will continue to do so 
What is required is \ work as so many factors are The final | P which has If it is going to achieve maximum 
Controtied = ¢ volved, and a comparison be aroused much <¢ “nt and re resuits a difficulties must be 
American and ¢ } tween commercial and technica K » 1S e « ied increases emoved 
. a very dith t f irt work is well nigh impossib! of space at | e is no doubt Industry ind that means the 
: sates Cire First class technical art work that this 1s s problen technica s the back 
. breakdown ne is not particularly inexpe ind that adve : ve reached bone of ny if 
a und ' ve to buy and on a normal ume the stage whe must cry fails, everything goes, including 
‘ Ivert : , sosoer als rsun ivertising 
“ be osting Dasis Costs just as Wier i ba . - ae S 
COVETAR d f ‘ is commercial work. When t Trade and technical publica The risk is too great to permit 
JOUFNAT ARAINSt f h \ t realm of creative art is entered tions are in different category xistence of problems that can 
of the particula » Here however, there ig a different pic from the general Press. and to ask solved 


HAVE NEW IDEAS THAT WILL SPEED UP 
YOUR SALES .. . it will cost you no more! 
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i pe Management and Staff on this progressive 

drapery, fashion and men’s wear trade group 
again welcome the opportunity of wishing manu 
facturers‘and advertising agents the Compliments of 


the Season, and a very good trading year to come 


THE DRAPERS’ RECORD - -MEN’S WEAR 


Covering women’s trade at home Covering men's trade at home 
and 


BRITISH TEXTILES 


(Incorporating MEN'S CLOTHES) 
Covering both fields in export markets 
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the 
man 
in the 
works 


with News; and 


All this 


progress 


see your 


in the 


developments, changes in prices. 


The works manager to-day has to know almost everything 
He must be au fait with what is happening in his 
trade, and his greatest standby is a journal that can 


keep him informed each week of new products, new 


It must also provide him 


add to that a general picture of technica! 


and more—he gets each week in the 


PAINT, OIL & COLOUR JOURNAL 


Rate card and full particulars from: 8 Ludgate Broadway, London, E.C 4 
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ESTABLISHED 79 YEARS 


Christmas Greetings 
and 
Best Wishes 


from 


trade subscribers who may want to 
client's 


announcement 


LABOUR NEWS. 
PUBLIC WORKS & 
BUILDING WEEKLY 


69 FLEET STREET, LONDON, E.C.4. TEL. CENTRAL 1328, 3426 
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How To Build Goodwill When 
Your Goods Are Rationed 


With controls and shortages back again, this “sellers market” 
case history makes topical reading. 


URING the period of the 

late lam nted sellers’ mar- 

ket, many Companies were 
faced with the same advertising 
problem: that of how to keep 
their names alive without stimu- 
lating an increased demand for 
products already “rationed” to 
customers. 

No exception were British 
Industrial Plastics Ltd., manufac- 
turers of moulding powders and 
industrial resins aw materials 
were scarce and production capa- 
city fell far short of requirements, 
despite steadily increased output 
from the existing plant. 

In common with many of the 
larger technical advertisers, this 
company at that time used the 
class” Press to interpret its acti- 
vities and the nature of its plastics 


products, and in doing so it was 
simply perpetuating a wartime 
policy with minor variations on 


the theme. This institutional ad- 
vertising presented little trouble, 
but in the care of the trade Press 

the plastics journals—which 
were read by the direct consumers 
the company's materials, the 
problem was infinitely more diffi- 
cult 

It was finally decided to use 
the pages of these journals simply 
to disseminate information which 
t was thought would be of in- 
terest to moulders, in the form 
of hints regarding moulding pro- 
cedure—particularly of Beetle 
moulding powders—and solutions 
to some of the more common 
moulding problems encountered 
by the company’s technical repre- 
sentatives in visiting customers” 
moulding shops 


of 


The announcements were very 
straightforward and were entitled 
Leaves from a Moulder’s Note- 
book.” 


No Attempt 
To Sell 


Reprints of them were offered 
and the most interesting of the 
subjects were republished in ex 


panded form in the company's 
house journal, the Beetle Maga- 
tine, for the small page sizes of 


those austere days did not allow 
of the full treatment in a single 
advertisement of many of the 
subjects. No attempt was made 


deliberately to “sell” the com- 
pany’s services or materials 
he campaign started in 1946 


Reactions 
reque‘ts 

After one 
announcements w 


were 
for 


immediate and 
nts rolled in 
first twelve 


re proted in 


rep 


year, the 


the form of a handy pocket book 
distributed; 


and widely at this 


time over 400 reprints per month 
were being mailed, all having been 
requested by readers of the 
announcements. 

A second volume of the book- 
let was printed on completion of 
the seres. Both booklets have 
since been reprinted and several 
thousands of copies of each 
distributed. Requests came from 
practically every country which 
has a plastics moulding industry 


SRITIS® MPNDUSTOraAL aD PLASTICS timitee 


Very straightforward. 


The success of this campaign 
exceeded all expectations. Per- 
haps it points three lessons—in 
any event, its sponsors are of this 


opinion, First, that it can pay to 
take the broad line and by so 
doing under difficult conditions 


it is possible to reap tremendous 
goodwill by doing no more than 
a‘sist the technician in his job 
Secondly, that technicians will 
read authoritative announcements 
on technical subjects that touch 
their everyday work. Pains were 
taken in this case to keep the 
announcements simple so that 
they could be readily understood 
down to moulding shop level. 
Finally, it illustrates the wide 
coverage and tremendous pulling 
power of British trade and tech- 
nical journals, provided the space 
is filled with the kind of informa- 
tion its readers need 

The series was written by the 
chief development engineer of 
British Industrial Plastics Ltd., 
edited by the company’s advertis- 
ing department and produced by 
its agents, Cecil D. Notley Adver- 
tising Ltd. 
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Unified Transportation Advertising 
offers a new service— 


‘| b | | I: I ] | a ST] Here are some facts (and pictures) from this 
4 \ ' revealing publication, 
WHO TRAVELS? 


TR \ \SP¢ RT AT he »\ 53 out of every 100 are making regular 
in i , ‘ journeys by public transport 


ADVERTISING 


SURVEY 


37 out of every 100 are making regular 
journeys by other means 


Of those earning less than £4.10.0 a week less than half travel 
regularly —of people over 64 as many as 27%, make no regular 
journey — 81°, of women who work are regular travellers. . . these are 
just a few facts from the many pages of facts you will find in London's 
Travelling Public, presented by the British Transport Commission. 


It is an advertising survey — the first of its kind and the first of a series 
10 out of every 100 are making no regular 


that has long been needed. It tells advertisers all about the travelling 
journeys 


habits of the vast population living within 15 miles of Charing Cross. 

It deals with buses, trams, tubes, trolleybuses — it shows who travels, 

why, where and how and how often — what their incomes are, their 

age, their sex. London's Travelling Public should be at the elbow of 

every space buyer and in every advertiser's office. 

Unified Transportation Advertising — offering sites on road vehicles, in ustrarions are from London's Travelling Public, 
rail rolling stock, in stations and other buildings, and in transport aia Tee ae 
publications — is a medium in itself . . . and at economical rates. 


London's Travelling Public is free to Advertisers and Advertising Agents. 
Write or phone for your copy to :— 


THE COMMERCIAL ADVERTISEMENT OFFICER 
BRITISH TRANSPORT COMMISSION 


Cranbourn Chambers, Leicester Square Station, London, W.C.2. 
Telephone : Temple Bar 3490. 
Scottish Office : 7 Castle Terrace, Edinburgh. 
Telephone : Edinburgh 31021-2. 
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THE TRADE PRESS 


Ihe trade Press was alive with advertising news and 

comment last month. Most interesting discoveries made 

by SCRUTINEER concerned fish-and-chips publicity 
and the spread of the gift token idea 


NUMBER of local organ- 
isations affiliated to the 
National Fish Friers’ 
Federation have recently started 
collective advertising campaigns 
and most of them have begun 
with a composite page. ‘A.B.’, 
in the November issue of Fish 
Friers’ Review, deprecates this 
and contends that better results 
will accrue from individual 
advertisements inserted regu- 
larly 
He writes: “To my mind a tiny 
sdvertisement for an individual 
fish fryer, surrounded by a large 
number of other advertis¢ments 
for other individual fish fryers, 
is of very doubtful value. How 
many members of the public are 
going to wade through all these 
advertisements? How many of 
the ads. will be sufficiently strk- 
ing and well-designed to catch the 
eye of the casual reader When 
you get a large number of these 
small advertisements filling a page 
the result is that very few, if any, 
of them will be read and that they 
will detract from the value of the 
central advertisement for the 
Association 
He also condemns the practice 
of asking supphers to support 
such publicity efforts 
Alternative suggested by 
A.B.” if fryers want to start 
off with a bang, is for members 
to contribute to a whole page 


single sdvertisement t be 
devoted to the Association shops 

a powerful appeal to try to 
persuade the public to eat more 
fish and chips and to use the 
members’ shops If it is impos 
sible to raise the money for a 
whole page, effort should be con 
centrated on a series of small 
sdvertisements devoted entirely to 
the Association, paid for by the 


Association, and, if possible, to 
ippear every week 
A new window card has been 


issued by the N FLEE 


poster 
service, In red, blue and black 
it makes a speci! featu { the 
value of Federation membership 
to the customer and is designed 
to encourage the public to deal 
with member shops The *rse 
side also Carnes a message 
> > . 
| RITISH Jeweller (November) 
reports that a competition to 
encourage good design for quan 
tity production ind bette 
packaging and presentation for 
the home and export markets 


Prize-winning entries 


Closing date for entries 


opened as part of the large houre 


or sections within the floor 
is Concentrated on a specific range 
of goods or even on one particu 
lar line, while in some instances 


Petticoat Influence 


such as clocks, the entire shop 

within-a-shop is devoted to the 

products of one particular firm 
* * 

HE gift token or 


more and more people 


reports that the National Associ: 
decided to open its Men's Wea 


Token Scheme to all out 
fitters on payment of an annual 


obvious limitations 


COMPOSITE PAGE ADS. DON'T APPEAL 
fish fryer 


to this 


imitation (how many people know 
which outfitters are members of 
the N.A.O.7) 

In November a window dress- 
ing competition was run by the 
organisers to stimulate business 
in tokens as Christmas gifts 
Men's Wear (December 2) states 
that fourteen Belfast outfitters 
combined in a local paper adver- 
lisement to promote sales of 
men's wear gift tokens for 
Christmas; and gives news of a 
gift voucher scheme introduced 
by Harry Hall Ltd., West End 
tailors and outfitters. Customers 
are being informed of the plan 
by an early Christmas card 
Vouchers are in £1 units and the 
card gives three lists of articles 
that can be purchased for £1, 
between £1 and £2, and between 
£2 and £5 

Another men’s wear firm that 
supports the gift voucher idea is 
Battersby’s, hat makers But 
there is no prosaic voucher or 
token card for them. The 
voucher customer gets, instead, 
in exchange for the price of the 
hat, plus one shilling, a beautifully 
made miniature hat and voucher, 
complete with tiny hat box. This 
can be hung on the Christmas 
tree, or sent through the post 
It's the sort of thing to tickle the 
recipient pink! 

Dolcis Shoe Co. are introducing 
a Christmas gift voucher scheme 
this year for the first time (Shoe 
& Leather News). Vouchers can 
be purchased or exchanged at any 
of the Dolcis or Dolores stores. 
And National Federation of lron- 
mongers (lronmongers’ Weekly) 
is reviewing its gift token scheme 
in order to step up members’ 
interest. So far only 160 mem- 
bers are participating; aim is to 
get at least 1,000 

* * * 


N the last trade Press article 

(ADVERTISER'S WEEKLY, No- 
vember 9), | referred to the 
anxiety in the hardware trade 
because doctors in various parts 
of the country had been advising 
people that aluminium ware is 
injurious to health. As a result of 
that reference I have been sent « 
copy of the January issue of the 
Domestic Equipment Trader, 
which contains some interesting 
remarks on the subject by H. E 
Zentler Gordon, Ph.D. (Lond.), 
D.14 Chem. FE 

Many theories have been 
advanced for and against the use 
of aluminium for cooking.” he 
writes Extensive experiments in 
this country and abroad culmin- 
ated. some years ago, in a 
thorough investigation being 
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undertaken by the Ministry of 
Health. The conclusions, whilst 
admitting that there are a few 
people whose allergies include 
foods cooked in aluminium con- 
tainers, were entirely favourable 
and indeed found aluminium very 
suitable for cooking utensils. 

“In fact, the salts of aluminium 
which may be formed during 
cooking are non-poisonous and 
occur naturally in minute quan- 
tities in a variety of foods. The 
various films, stains or spots 
acquired by aluminium after use 

whether they are dark or light 
brown—are harmless and cannot 
be looked upon as corrosion 
products. Sodium carbonate will, 
however, attack the metal, 
especially if left in contact over 
prolonged periods, but the attack 
is very slow In any case, it 
should be remembered that soaps, 
detergents and steel wool will do 
most of the cleaning.” 

* * * 
ERE is another sequel to my 
last article Chemist & 
Drugeist for October 28 (an 
emergency issue), as received by 
ADVERTISER'S WEEKLY, contained 
no editorial, and a comment was 
made on this The ¢ & D.'s 
publisher has since written and 
explained that, faced with a last 
minute refusal by the printers to 
handle blocks of typescript 
material, his firm had no alter- 
native but to have the editorial 
pages and the classified advertise 
ment section printed elsewhere 
The display ads. were printed and 
posted in the normal way. The 
editorial and classified ad 
sections were sent to every sub 
scriber by, separate post 
+ * * 
EW idea in showcard display 
is adverticed in the same 
journal (November 18) for Dolcin 
tablets The card (10 in. x 8 in.) 
bears the words “If you suffer 
from Rheumatism—you should 
read this letter.” A handwritten 
letter, copy of an actual testimo- 
nial, is attached to the card, and 
wherever possible the letter is 
from the retailer's own town 
or district 
* * * 
ECEMBER 2 issue of Men's 
Wear reports the registration, 
on November 24, of Father's Day 

Association Ltd., “to promote the 
idea of devoting one day in each 
year to the interest and welfare 
of fathers, and in particular to 
encourage the giving of gifts, 
etc.” Subscribers are Alfred 
Dunhill Ltd.. Waterman Pen Co 
Ltd., Eversharp Ltd, Beney Ltd 


(Continued on page 72) 
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Trade Notes Higher 


prices account | nuch of the 
increase im the value exports, 
GOOD TEXTILE EXPORTS but there were also cas in the 
quantities of the goods exported. Cotton 
piece goods, at 75.5 1 square yards 
were at the highest leve! sir July, 1949 
and compared with 69.3 hon square 
yards in September ind «671.2 million 
square yards in October, 1949. October 
was the first month since sary in which 
piece goods exports we ifger than in 
the corresponding month of the 
year 


Textiles made a substantial contribution 
to the increase in trade which brought the 
total value of British exports to over 
£200 millions for the first time last month 
The value of all textile exports was £41.1 
millions, nearly 20 per cent above the 
monthly average for the third quarter of 
the year and nearly 40 per cent above that 
for the whole of 1949. Linen piece goods 
reached a value of £1.2 millions, the highest 
since before the war; rayon piece goods A RECORD FOR RAYON 
showed a value of £3.8 millions, and The 


previous 


ata cies tt thle ALLL 


rayon industry makes an especially 
apparel, at £3.7 millions, was 50 per cent good showing in the Board of Trade 
above the average for last year. The total returns for October, Exports of yarns 
value of cotton yarns and manufactures though larger than a year previously, were 
exported was £15 millions. This compared well below the highest levels reached 
with £12.9 millions for September and with che 2 ~ yt _ spt age however 
£12.3 milhhons for October, 1949, and was wnt ee = a 
the highest for any month since March 

1949. in which the post-war record of (An extract from “Manchester 
£145.9 millions was established Guardian” dated Nov, 21st 1950) 


OT ELS 


Through the medium of our Export Journals — 


FASHIONS & FABRICS OVERSEAS, STYLE FOR MEN OVERSEAS, 
FURNISHINGS FROM BRITAIN 


—we are proud to have made a contribution, however small, to the 
considerable improvement in the Textile Exports indicated in the figures 
quoted above 

These beautifully produced overseas publications reach all influential 
buyers, in the trades they represent, in every worthwhile export market. 
They should be included in every export advertising schedule 


For details of advertisement rates and space available, please apply to The 
Advertisement Director 


THE NATIONAL TRADE PRESS LTO Drury House. Russell Street. London, W.C.2. Tel: TEMple Bor 3422 
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ADVERTISING ana 
MARKETING 
LIMITED 


are booking space in 


on tehalf of 


CHERRY-BURRELL 


(for Dairy. Ice Cream and 

Liquid Food Processing Equip- 

ment of World repute.) 

CHERRY-BURRELL LTD. 
consider FOOD MANUFACTURE 
a powerful and valuable advertising 
medium. 


FOOD MANUFACTURE 


17 Stratford Place. London, W.1 


FOOD MANUFACTURE is one of the 
LEOWARD HILL TECHNICAL GROUP 


f 

. MONTHLY review 
.) of current thought 
; on building — problems 

7 availability of 


materials, 


architectural trends, town 


planning and TEarade ipal 


housing 


BUILDING DIGEST 
is another 


publication of the 


TECHNICAL GROUP 


MANUPACTURING CHEMIST 
PETROLEUM—PIBRES 
PAINT MANUPACTURE 

WORLD CROPS—ATOMICS 
FOOD MANUPACTURE 

CHEMICAL ENGINEFRING 
POTTERY AND GLASS 

BUILDING DIGEST 
MUCK SHIFTER 


All published at 
17 Stratford Place, W.1 
Specimen copres om request 


The Trade Press—continued 


British Joint Association of Gold- 
smiths, Silversmiths, Horological 
and Kindred Trades, Ronson 
Products Lid, and National 
—— of Trade 
* * 
RE PORT from a correspon- 
dent of Shoe & Leather 
News (November 16) states 
“Some members of the trade (in 
Kettering) take the view that a 
joint national publicity campaign 
will eventually have to be con 
sidered by the trade as a whole 
if consumption is to keep pace 
with output potential. It should 
have a slogan as crisp as the hat 
manufacturers’ ‘If you want to 
get ahead get a hat,” and should 
stress the need for wearing the 
proper shoes for every activity.” 
* * * 
SSISTANCE of the nat'onal 
Press should be sought to 
point out to the public that the 
higher prices they are now being 
asked to pay for footwear are 
principally due to increased cost 
of imported raw materials over 
which the trade had no control, is 
the principal point of a letter 
from Mr. John Skinner, d rector 


of Lilley & Skinner Ltd.. in Shoe 
& Leather Record (November 
16). 

* * * 


WONDER whether this sales 

idea from U.S.A. (noted in 
lronmoneers’ Weekly, November 
9) will commend itself to many 
traders on this side of the 
Atlantic? It is that the trader 
pays his customer for advertis 
ng his wares This is how it 
works 

Suppose a pair of 
gloves sell at $2.05 If the cus- 
tomer allows the gloves to be 
rubber stamped with the trader's 
name and address. the gloves are 
sold to him at $178. the differ 
ence representing the value of the 
advertisement. 


working 


. . * 
LLEGATIONS of apathy, 
among members of the 


National Federation of  Iron- 
mongers, towards the Federation's 
nublicity scheme. was made by 
Mr. G. Dyas (chairman of pu- 
licity committee) in Birmingham 
recently (Hardware Trade 
Journal, November 10). He said 
results this year had been most 
disap»rointing and only 464 
members had joined the scheme 
“We have not had many critic 
isms this year.” he said, “but we 
have had practically no support 
either 1 wonder sometimes 
whether our members realise the 
benefits that are derived by giving 
this publicity in the eyes of their 
customers or potential customers 
1 am certain that if one of our 
smaller members were just to try 
100 or even 50 of these pamphiets 
he would be surpriced at the 
results he would get.” 

Nov. 3 issue of H.7J. carried a 
paragraph stating that Scottish 
Federation of Grocers had 
protested by telegram to certain 


soap groups on the revival of 
free gifts as selling features 
Cost of such gifts must ultimately 
be borne by the consumer, the 
grocers declare. “Money so : pent 
could be better employed to 
provide improved products and to 
offer an increased margin to 
distributors.” 
* * * 

HE lronmonger (November 

11) gives some notes on the 
pre-view of a new sound film, 
“The Weight of the World,” 
dealing with the manufacture of 
spring balances and other weigh- 
ing equipment, which took place 
recently in London The film, 
made for Geo. Salter & Co. Ltd., 
West Bromwich, ako demon- 
Strates some of the purposes for 
which these products are used at 
home and abroad 

* * * 

HE South African Deciduous 

Fruit Board has dec. ded to 
launch a v.gorous £20,000 adver- 
tising campaign in Britain aimed 
at substantially increasing the 
demand for South African grapes, 
according to Mr. J. A. Fernhout 
the board's chairman (Fruit 
Trades’ Journal, November 18) 

In the November 11 issue, Mr 
George Bird, national secretary 
of the National Federation of 
Fruit and Potato Trades, is 
reported as saying that a start 
has already been made in telling 
the public of the services per- 
formed by the wholesale fruit and 
vegetable trade, for which 
purpose a £50,000 special fund 
appeal has been made. The fund 
was going weil, he said, and 
already some 250 meetings of 
housewives, co-operative guilds, 
etc.. had been addressed. “but 
the Federation must go into the 
Press, into films, if necessary, and 
use other media, to enable them 
to explain their function to 
consumers.” 

Oct, 28 issue: Annual meeting 
of National Association of 
Wholesale Distributors of Frozen 
Foods revealed that more atten- 
thon ts to be given (in conjunction 
with the processors) to demon- 
stration and advertising to 
increase retail sales 


* * * 
NNIE Get Your Gun,” 
popular with the public 


seems popular among toy manu- 
facturers also Games & Toys 
(November) records that a 
number of tie-ups been 
made with the Technicolor film 
version which was generally 
released in Oct ober 
An Annie Get 
jig-saw is being 
Tower Press (London) Ltd; 
mayor campaign has been 
naugurated with Sebel Products 
Ltd.; a link has been effected with 
M Hard Bros. Ltd. makers of 
“Diana” air 


Your Gun” 
marketed by 
a 


guns and pistols; 
Yudt & Yudt have produced an 
Annie doll; and Raphael Tuck & 
Sons Ltd. are publishing a book 


“Annie Get Your Gun” as seen 
through the eyes of a child 
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A dvertisement 


Manager of “Syren and 
‘Merchant 
“Chief 


much 


Shipping”, 
Shipper” and 
Steward” has 
pleasure in wishing 


advertisers, and 


agents 
business associates a very 
hoppy 
best wishes for 1951. 


Christmas and 


26/28 Billiter Street, London, E.C.3. 


——The Proprietors of— 


RIDLEY’S 


CIRCULAR 


Welcome this opportunity 
of conveying the Season's 
Greetings to all Advertising 
Agents, and cordially 
thanking them for their 
co-operation during the 
year. 
D. V. HAYNES, ADVERTISEMENT MANAGER 
110 Cannon Street, London, E.C.4 


TALKING 
TURKEY 


We go for the real thing 


| during the festive season 


—and here’s hoping YOU 
get one. 


When it comes to talking turkey 
about media next year, you're 
on a good th ng with the 
“PLUMBER & JOURNAL OF 
HEATING” or “THE WATER 
& SANITARY ENGINEER’ 
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FOR THE PRINCIPAL... 4 


r. 
A SURE MEANS-TO GREATER OUTPUT - 
FASTER WORK- BETTER CONCENTRATION. 


m Emidicta 


THE ELECTRONIC DICTATION MACHINE WHICH OUTDATES ALL 
PAST ACHIEVEMENTS IN THE FIELD OF RECORDED DICTATION. 
The EMIDICTA is produced by E.M.I., the great electronic engineering organisation which 
comprises “His Master's Voice’’, Marconiphone and Columbia— 
past-masters in the art of recording and sound reproduction. 


FOR THE SECRETARY... 
'@ om 
eS “ ” 
LESS FATIGUE-LESS LATE WORK ONLY ir pat eee . 
—ASHREWD STEP TOWARDS 
3 GREATER EXECUTI E a ae *% A dual purpose machine which records and repro- 
faa F ee eS duces * Reproduction through inbuilt loudspeaker or by 
RESPONSIBILITIES. BE = ; ‘phones *& The “EMIDICTA” records electro-magnetic- 
ally on thin magnetised paper discs called Emidises. These 
Emidiscs are unique in that if desired they can be folded 
and mailed like an ordinary letter without the slightest 
injury to the recording * Discs can be used over and over 
again * No “shaving.” Dictation erased magnetically 
in a few seconds * Quick dictation can be slowed down 
in transcription * Corrections by “over-speaking™ on 
previous text * Full 6 minutes’ dictation period (800 to 
1,000 words) * Illuminated cueing scale gives at-a-glance 
location of recording matter ®& Hand or desk microphones 


to suit all office conditions *® Facilities for remote 
recording * “Easy-whee!l 


stand with storage space 


MAY WE ARRANGE A 
DEMONSTRATION FOR 
YOU -—-IN YOUR OWN 
OFFICE IF YOU 
PREFER IT 


Telephone or write: 


-.M.1. SALES & SERVICE LTD. (“EMIDICTA” DIVISION) DEPT.| 
363—367 OXFORD STREET, LONDON, W.i. TELEPHONES: MAYFAIR 8597, GROSVENOR 7127/8. i 
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SPECIMEN 


Engineers contribute engineering articles 


A reliable medium 


for 
HOME & EXPORT 


Advertising, reaching the firms 
that matter and read by Execu- 
tives in all Branches of the 
METAL and its Allied Industries 


Twice weekly. 
Tuesdays & Fridays 


COPY & RATE CARD ON REQUEST 


of real 


technical interest for all ather engineers tm read 


MECHANICAL WORLD 


: AND ENGINEERING RECORD 

: J THE IDEAL ADVERTISING MEDIUM IN WHICH P 

: } TO APPROACH THE ENGINEERING INDUSTRY , 

t MM & ptprose REE LON N 

. ns m AS F | 

: ~—s = MW! 
: 

4 


MERCURY 


“i DISPLAYS LTD. 


245 eA ORiOGE ROAD 
VICTORIA - $.W.1.' TEL VIC 0912-3 


Wishing gq our Customers aN 


n , Y 
<ce A HAPPY © 
— _ \i-~ 
o ANS 
gly CHRIST MAS 
__ With ‘ nmodious We would like you ¢ { 
nr 6 premises ew and better our rapid delivery service Wy / 
a» ge ums on a for Mulclith and Rotaprint \\e 
f am 4 Lith : ss . ervic users, from idea to finuhed ~ 
bi ~ f i ' e 4 (951. place | 
{ 
Vs THE STRAND LITHOGRAPHIC CO. LTD»! 
3 157 FARRINGDON RD. LONDON E.C.) Telephone Terminus 269 (4 lines) 0 \ 
be AFB ec tT OI 
RATHEONE 
DISPLAYS a 
EXHIBITION STANDS SP bre 


JOUNS, SON 
2-4 EPWORTH st. 


monNer 


LTRADE & TECHNICAL ADVERTISING ] 
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TECHNICAL PRINT REVIEW 


WO very handsome and 
well - designed brochures 
make their appearance from 


two quite dissimilar firms, yet 
each are similar in one respect, 
for both bear the unmistakable 
hallmark of the master hand 

The first comes from that bril- 
hant and progressive technical 
idvertiser, Samuel Fox & Co., a 
member of the United Steel Cor 
poration, and is entitled “Some 
Notes on Alloy Steels Containing 
Lead ‘4 


Measuring J1 in. x 84 in. this 
28-page brochure is printed in 


black and a subtle tint of green- 
grey printed solid and used only 
in small quantity for page head- 


ng panels. a diagram and few 
rules Text is set in 14 pt 
Baskerville with Falstaff titling 
und each page is beautifully 
balanced The half-tones show 


very little evidence of retouching 
and are bled on three, sometimes 
two. sides 

The cover design is simple and 
devoid of fussiness and effective 
has been made of white for 
third colour effect. First quality 
medium art is used throughout, 
with heavy art cover boards 

The second brochure comes 
from that profilic stable, Davey 
Paxman of Colchester, and pre- 
sents the firm's range of boilers 
This brochure also a 28-page 
il in. x 84 in. job printed taste- 
fully in black, biscuit and rich 
mid brown--the first for text 
natter, the second for head and 
foot panels, the third for captions 
ind some half-tones 

Text is set in Times, with titling 
in Gill sans, elongated Grotesque 
ind free brush script 

Here also page balance is per- 
and the many squared up 
half-tones are well disposed. - 

The cover design is in black, 
ed and silver and consists of cut 
outs of three boilers disposed ‘n 
triangular formation on a red 
background panel which fades 
out into black The name Pax- 
man Boiler appears across the 
top in two lines in red and silver, 
and at the bottom is located the 
Paxman label in silver 

First quality medium art and 
heavy art cover boards are used 
here also 


use 


Is 


fect 


N effective three-page folder, 
10) in. x 8) in. has been 
produced by Hilger & Watts for 


their Watts circular division 
tester and Lowne sensitive indi 
cator Printed in black and 
orange brown, the cover carries 
i circular half-tone of the instru- 
ment mh operational position 
against a background of brown 


rules on white ground. The com- 


pany name appears at the top and 


| disposed round the circumference 


of the half-tone is the name of 
the product. Text is set in 10 pt 
Old Style, and is set off with 


generous white space. Captions 
and titles are printed in brown, 
and half-tones are squared up or 
vignetted 


* * * 

ROM Rathbone Publicity 

come three pieces of print 
for three of their clients. The 
first is a 12-page 11 in. x 84 in 
brochure for the Essex punch 
shaper. It is a two-colour job in 
blue and black, with text and 


titling set in the Rockwell family 

The visual technique is used 
throughout in presenting the fea- 
tures of the machine, and text 
matter is complementary The 
cover design consists of a half- 
tone cut out of the machine set 
in square blue panel. The Essex 
name block and the name of the 


machine are spread across the top 


The second is an 8-page 10 in 
x 8 in. brochure for the Pacera 
drum sanding machines. This also 
is printed in black and blue with 
text and titling in the Rockwell 
family 

The cover design shows the 
machine surrounded by a 
scrambled assortment of wooden 


“White line illustrations on 
solid red are rather over- 
powering.” 


articles from table legs to cricket 
bats, the total effect of which is 
to lose the machine itself It 
would have been much better had 
the background been ghosted 

The banner slogan “Cut your 
sanding costs” spread obliquely 
across the top left is full of punch 
and will ensure that the brochure 
is examined. The inside pages 
are much happier than the cover 
The photography, display, and 
layout ts very effective 
Finally there is a 20-page book 

for the Graknight V-rope 
This measures 9} in. x 
in. and is set throughout in 
Gill sans. Text is in black, and 
red is used for titling and line 
illustrations. The titling is effec- 
tive in red but white line illustra 
tions on solid red are rather 
overpowering. This is one colour 
which should be used in small 
areas only in a brochure 

The cover design is interesting 
in the use that has been made of 
texture and the product. On « 
canvas ground a number of bent 
V-ropes have been placed, each 
overlapping the other and printed 
half-tone in chocolate brown. On 
top of this an oblique view of 4 
V-belt assembly has been imposed 
and printed in red Circular 
inset located bottom left shows a 
section of the pulley and V-rope 
This is printed in red on a black 
ground 

The name Graknight V in a 
very fine free brush script is en 
closed in a white panel top right 
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THE 


CHAMBON MACHINE 
HAS BEEN INVENTED 
TO MEET THE NEEDS OF 
MANUFACTURERS OF 
PROPRIETARY ARTICLES 
TO WHOM ECONOMICAL 
CONTROL OF QUALITY, 
ACCURACY, AND 
FLOW OF PACKAGING 
REQUIREMENTS 
ARE ESSENTIAL. 


~ 


Tm! Tee 


BY 
Late 


APPOINTMENT 
KIN 


JRO 


\ 


HAMBON UID: RIVERSIDE WORKS 
# STANDISH ROAD - LONDON-W-6 


TO ALL OUR FRIENDS 


Teerings 


and Best Wishes 


FROM THE DIRECTORS 


AND STAFF OF 


G. STREET & CO LTD | 


110 OLD BROAD STREET LONDON 


EC2 


ADVERTISER'S WEEKLY 


SPECIAL PLANT FOR 
POSTAGE STAMPS, 
AND ALL FORMS OF 
SECURITY PRINTING 


CIGARETTE PAPER 
CONVERTING 


SLITTING AND 
REWINDING 


CUBE SUGAR 


pps 


Greetings and Hood Wishes 


to all our friends in advertising 


from 


PRESS ALLIANCES LTD. 


London Representatives of — 


Evening News & Tomes (Worcester) 


Aberdare Leader 
Berrow's Worcester Journa 
Bilston & Willenhall Times 


Midland Advertiser & Borough News 
Midtand Chronicle & Free Press 


ARB a AD PEE PPPOE AR AE 


Montgomery County Times 
Newport & Market OraytonAdve riser 


Bridgnorth Journal 


County Advertiser & Herald Ross Gazette 


(Breertey bill) Salford City Reporter 


Droitwich Guardian 
Dudley Herald 
Evesham Standard 


Saturday Sports News (Worcester) 


Shrewsbury Chronicle 


Stourport News 


Hereford Citizen and Bullet Tavistock & East Cornwall Times 


Hergs & Essex Observer Tipton Herald 
Kidderminster Times Warrington Examiner 


ray 
Ledbury Reporte Western Telegraph Series (Urinston) 
Maivern Gazette Weston-super-Mare Gazette 
Please note Change of Address from January Ist 1951 

f 


(FROM BOUVERIE HOUSE, FLEET STREET) 


TO: LUDGATE HOUSE, 110 FLEET STREET, E.C.4 


Pressalla. Fleet, London 


Telegraphic Address Telephone  CENeral 7955 


 H. 1 GIBBONS 


London Director 
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Mainly Perdsonal— 


By CONTACT 


OBERT BRETT 


Sean ing [rtist 


A genile Pay Up!” 


THE NEW manager of Ripley before he left, his department hint to dilatory debtors 
Preston's Birmingham ofhces, 490°, ected 2 film of the firm's is implied in this letter 

J) years hisior ; a . } 
Alexander Willington, is a , Bory heading —a___ perfectly 


Willington began his career in 
local governameat, and 


quite consideratle musi.tan. genuine one in a letter 


has lec ‘ 
, A tenor. he coated ned eecteene wale on hee received by never: 
4 d broadcasts and marketing. He is a member tiser's Weekly. 
occasionally of the Birmingham Publicity As 
from the — sociation : the Incorporated 
= idiland Sales Man Associauion = 
idios and a 
| has appeared * * * to be concerned with something 
2 B a — the first to get a “hey euphemistically call “the 
— Cun he amusing letter dignity of their product. 
ning Orch : reproduced on this * * 7. 
tra and t Bret aS used the . . | ' 
- vith the several vears YET ANOTHER Publicity Ciub 
8 amy) thougn | changes the drawing of London stalwart w.ll shortly 
% ory from t ne to time . join Bill Go gss$ agency Bill 
j 1 ntre l alko use the same heading himself is chairman of 8: 7 Ci ud, 
A Willington Du , the for bill-heads,” he tells me and and, of his hs igues, _— ch 
war he pro- find it most effectiv ead of PMC chain’ ind _ “4 
duced a couple of . ind putting ‘to a/c rendered io ‘ _ mine! of the pro 
wrote a “saga” abo t Red underline the word ‘Starving’ in ramme commiutice 
Cross and that raised £1,000 for bright = ink Failing this " H. J. Hew 
charity personal interview works quite son wno 
He comes to Ripley, Preston well (1 am 6 ft, 3 in. and 15} joins W. H 
from George Salt & Co stone) Go ings a id 
Lid of West Bro cn the “Furthermore, 1 find { er 
springs and balances inufa extremely good advertising But a ew 
: turers, for whom was pul can 1 convince anyone of that? dca 3 a r 
cnty and marketing " ( Just Not on your life! They a ec nee 


the Ciuds 


+ the cou cil 
; for several 
ere pany _ H. J. Hewson 
ees : 


™~ of the public 
$ speaking section, won the All- 
j Pressure proofed by patented Ff comers Cup in 1937 and again in 
and vested at every stage nly prov 1938. In 1948, he was awarded 
leads go into Venus Drawing the Sir W am Crawford Empire 
Cup and spec.al prize for fs essay 
N Sa on J. B. Nicholas’s “Operation 


~ ( onwealt organised by 
NS ML Til sa Hewson has b 
ea : Sin the war wson has been 
= i Ya ee eee ae 
ind publications man- 
‘ley Stadium, and 


f ve producing all 
g 4 hey nmes for the 1948 
« SS be His association 
- . mbiey however, gocs 
: = I origins of that 
~ famous ganisation which he 
5 \ (C 0) Ja served f f y years while 
fe dss \ / Heca sssociated with MeCe yrquodale & 
Co., Ltd 

tal a te e" — s . sraded For several vears he was Lon 
he ’ i é R ; lo fl hbert 

a - , ’ 7 don inager of D. C. Cuthber 

‘ L y xf \ Y - ’ z 

eS Pe ; make the right mark every time son & ¢ Lid., the Scottish ad- 
ee: vertising agency. from which he 


went to Rumble, Crowther & 
Nicholas Ltd. as an account 


* * * 
THE PENCIL With REGENT Club members have 
THE CRACKLE FINISH been interested to | 


near of the 


Serfect PENCILS ; the adver ; : managership 0 


Abbott Laboratories. | Severr 


4s put in a good deal of work 

for the Club From 1941-5, he 

Was an act ve nittee member 

THE VENUS PENCIL WER CLAPTON ROAD. LONDON. ES He organised advertiaian tech- 


DecemsBer 14, 1950 


nique and practice clas:es for a 
year when Arthur Dobbs went 
to the U.S.A., lectured on printing 
and advertising admiaisiratcon, 
was responsible lor produc.ng a 
number of issues of Regent 
Activilics be onged to the 
dramatic soc.ety and organised 
many social functions. 

Severn went to Abbott's from 
Rumble, Crowther and Nicholas, 
which he joined as production 
manager in 1945, subsequently 
becoming control manager on a 
group ot accounts. Previously he 
had been with Prichard, Wood 
and Partners, and, before that, 
with Sun Engraving. 


a a . 
L. J. P. BEDFORD, general man 


ager > Bry Corporation's 
publicity and attract.ons depart- 
ment, aoeet irs to be doing a good 
job “selling” holidays in Britain 
for the Fe«tival year ( I 

Bullen Advertising, of Liverpool, 
who are the Corporation's adver 
tising agents, send me a photo- 
graph from the local paper of 
Southport, North Carolina, which 
shows a Mrs. Mae Bamber, a 
member of Bedford's department, 
presenting a message of goodwill 
from the Mayor of Eng'and's 
Southport to the Mayor of North 
Carolina’s Southport “Ambas- 
sadre:s” Bamber was escorted by 
the State Highway Patrol, re- 
ceived by the Governor, and she 
participated in a radio pro- 


If Southport, England, does not 
get its shar f visitors next year 
it will not be the fault of L. J. P 
Bedford. Or of Bullen Advertis 
ing 


WEEKS WISECRACK 


re « 


‘I want the same kind of 
Christmas card I had last 
year — peace and good 
will on the cover and a 
good strong bit of knock- 

ing copy inside.” 
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Carl 
Bedford 


wishes you a 


Happy 
Christmas 


ik 
Festival ? ; P 
New Year! - \o> 


Ven et ee 


FOR 1951 
THE GROUP 
TO GO FOR 
HOOK, LINE 
AND SINKER 


SOUTHERN 
PUBLISHING COMPANY 


107 FLEET STREET, E.C.4 


SRS RR, ONS RR, ONS ee ONS RR ORS 


The Directors and Staff of 


If you'd rather nobody knew what you were doing, 


then yours is the sort of business we can't help. Our ‘signature’ 


papers, for igstance, would be no use to you, because they get people iy" 
known quietly, insistently, widely. A signature paper is an 


individual box paper, designed and printed by us, which carries 


wish you 
A HAPPY CHRISTMAS 


and a prosperous New Year 


your name or monogram or trade mark or slogan. Symbols ex 
pressing confidence in your products and identifying them in the 


long journey from factory through wholesaler to retailer and at 


the point of sale 
Apart from the initial cost of printing and/or embossing rollers 


prices are on the same basis as for stock ranges 


SANDERSON 


make 


Signature papers 


and take this op portunity 
of thanking all business 
associates for their 


co-operation 


os 


ROBQMO QRS PIMOMYME 
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_ OVERSEAS PUBLICITY & SERVICE AGENCY LTD 


ADVERTISER'S WEEKLY 


404-444-4044 oe 


May 
Good Health, 


Good Fortune, 


and 


Happiness 


he the lot of all 


our friends in 1951 


110 Fleet Street, London, E.C.4. 


Bivizisivizizizizi 


me 
Season’s Greetings 


Advertising Friends | 


* 


“RICHMOVD HERALD | 
“BARNES & 
MORTLAKE HERALD” 


MEMBERS OF ALi 


70 SHEEN 
RICHMOND, 


ROAD 
SURREY 


Christmas 
Greetings 


and 


Best Wishes 


to all our 


Advertisers 


from the 


©@ldham Chronicle 


LONDON 
DISPLAY STANDS 


SHOWCARDS SHOWCASES 


2301/3 CHURCH STREET, N.16 (CL! 6247) 


ESSIERS,_ 


78 


Daecemper “i4, 1950 


CURRENT ADVERTISING 


Large Spaces For New Batchelor 


Soup : 


Improved Bendix Washer: 


U.S. Launching For Worcester Sauce 


Large spaces in national dailies 
and London evenings have been 
used by Batchelor’s Peas Ltd. to 
launch a new product, Batchelor's 
chicken noodle soup pro- 
duct is sold in packets of four 
helpings each in a special air- 
tight pack. Agents are Mather & 
Crowther Ltd. 


Bendix Home Appliances Ltd 
launched a new model of 
automatic washing machine 
Interrupting the normal schedule 
l ournals, S. D. Toon 
Led., Solihull, the 
have booked spaces for 
introduction advertisements in a 
number of provincial dailies 
s week. Ata Press launch- 
on Tuesday, Mr. Arthur 
chairman of Bendix, 
innounced that since 1946, when 
production started in this country, 
75.000 machines had been 


have 
their 
in i455 

& Heath 


agents, 


late 


produced 
ACCOUNTS MOVING 


lo T. Booth Waddicor & 
Partners Ltd.: Bryce Fuel Injec- 
non Ltd. and Berger Equipment 
Ltd Campaign for Bryce in 
trade Press supported with direct 
mail Berger Equipment are 
naking a new form of starter for 
engines which does away with 
batteries Campaign starts in 
spring with trade Press and direct 
mail, switching to nationals in 
late summer 

To Stowe & Bowden Ltd; 
Manchester East Lancashire 
Chemical Co. Half pages in tech- 
nical finishing journals and 
quarter-pages in Punch 

To Gee Advertising Ltd., Leeds 
office Fleming Birkby & 
Goodall Ltd. (branch of Card 
Clothing & Belting Ltd.) 
NEW ACCOUNTS 


To 8S. C, Peacock Ltd., London 
office: Laura George Beauty 
Salon. Campaign in specialised 
media starts in January 

To John Halifax Ltd., Leicester: 
Bruce Bros. (Bedding) Ltd., 
manufacturers of spring interiors 


and mattresses Campaign in 
trade Press and _provincials 
backed by dealer aid materials 

Spencer & Sons (Market Har- 
borough) Ltd manufacturing 
engineers and sheet metal 


workers Trade Press 

To Gee Advertising Ltd., Man- 
chester office: Servitor Textiles 
Ltd., manufacturers of Pakamac 
Brand rainwear 


To Bridgemore Advertising 


Partnership Ltd.: Beauty Light, 
new cosme compact Cam- 
paign in national dailies and 
women's magazines. also Daily 
Graphic Vanit Fair. Heiress 
Pictureeoer and Picture Show 


To Simpson Gemmell Ltd., 


Glasgow: Lane & Girvan Ltd., 
Caledonia heating and cooking 
stoves. Campaign appears in 


trade Press, “class” publications 
and women's magazines.—The 
Alloa Glass Work Co. campaign 
in trade Press, “class” publica- 
tions and Scottish weeklies.—A 
Fraser (Brick & Tile Manufac- 
turers) Ltd. campaign in trade 
Press and “class” publication 


NEW CAMPAIGNS 
For Lavenda Wool, product of 


Listers of Bradford, in Daily 
Graph Daily Mirror and 
women's journals. Agents: John 
Tait & Partners Ltd. 

For Quelrayn rainwear, full 
colour pages in trade journals, 


and quarter and half pages in 
women’s magazines, and escalator 
panels on the London Under- 
ground.—For Hugh J. Scott & 
Co. (Belfast) Ltd., manufacturers 
of A.C. and D.C. motors and 


NEW FLIT PRODUCT 
NEXT YEAR 

Stemco Ltd., Anglo-Ameri- 
can Oil Co. subsidiary which 
markets Flit, is to launch a 
new Aerosol insecticide next 
summer. Trade Press adver- 
tising warning dealers and 
promising “new advertising, 
new display material” and 
“big bonus news” has started 
to appear. Agents are 
McCann-Erickson Advertising 
Ltd. 


generators, half pages in technical 
publications including _ textile 
journals, and full pages in marine 
engineering journals.—-For Visi- 
Chick Brooder Co. Ltd., manu- 
facturers of poultry appliances, in 
poultry journals, farming publi- 
cations and hardware trade Press 


For G. Brady & Co. Ltd... manu- 
facturers of roller shutters and 
lifts, full pages in architectural 


journals and engineering, shipping 
and textile trade Press at home 
and overseas.—For Kayser, Elli- 
son & Co. Ltd., makers of high 
grade tool steels, stainless steels, 
Kelock high speed steels and air- 
craft and motor steels, ful! pages 
in two colours in engineering and 
shipping publications. Agents: 
Stowe & Bowden Ltd. 

For the Nationa! Exhibition of 
Cage Birds and Aquaria organ 
ised by Cage Birds and Water Lif« 
(Empire Hall, Olympia, Decem 
ber 14-16), double-crown posters 
on railway sites 


OVERSEAS CAMPAIGNS 


Hewitt, Ogilvy, Benson & 
Mather Inc. have been appointed 
to handle advertising in U.S.A 
for Lea & Perrins Ltd., manufac- 
turers of Worcester Sauce. The 
agency has also been appointed 
agents for the W.P.LX. television 
station which is owned by the 
New York Daily News 
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CURRENT ADVERTISING CONTINUED 


Bata Shoes Launch Three-Stage 
Poster Campaign On 900 Sites 


Walter Hill & Co. Ltd. haye just 
completed the first stage of a 13- 
week poster campaign for British 
Bata Shoe Co. Ltd. Nearly 900 
16-sheet sites have been posted in 
selected areas where Bata has 


None of the 


branches. 
company’s 228 shops have less 
than 3 sites allocated to them, 
und some have as many as 10. 


retail 


During this 13-week poster 
period, three posters are to be 
used. The first, illustrated here, 
is of the latest line—the water- 
proof tartan bootee By mid- 
December $0 per cent of the sites 
will change to a special slipper 
and by early January over one- 
third of the sites will have 
changed to another posting, 
depicting the famous sports boot 
worn by the Arsenal football 
team 

The posters were lithographed 


Where Dad Works 

Harrison & Sons Ltd. the 
printers and booksellers, who are 
this year celebrating their bi- 
centenary, held “family works 
visits” at their High Wycombe 
on Monday and Tuesday 
The visitors were taken round the 
works and shown a print exhibi- 
tion in the canteen For their 
guidance a brochure was pro 
which the various de 
partments are described and 
lustrated 


factory 


duced 


Visit To Newspaper 

Sheffield group of the Incor 
porated Advertiving Managers’ 
Association visited the South 
Yorkshire and Rotherham Adver- 
tiser last week After a tour of 
the plant they were entertained 
high tea at Whiston near 
followed by a visit 
to the home of Mr. John Dickin- 
son, Managing director, who was 
82 on Tuesday, and has been with 
the paper for 68 years 


by Haycock Press, 
designed by Mr. A. Campbell 
Gifford, Bata’s advertising man- 
ager. Finished art work was by 
Studio Corot 

The scheme is backed by 
special efforts in shops. Addi- 
tional displays are being put on, 
featuring 12 x show card 
replicas of the posters 


Mailing Firm Typed 
65,200 Addresses 
In One Week 

A campaign during which just 
over 500.000 samples of Milo 
Nestle’s new food drink, were 
sent to London housewives has 
just been completed. 

Responsible for mailing arrange 
ments (to a mailing list supplied 
by the client) were Key Publicity. 
During September, 262.000 were 
addressed for despatch by ten 
typists, highest output being 
65,200 addresses in one 54-day 
week. During the peak period 
six more typists were drafted in 

Addressing was by typewriter 
on labels which could be easily 
fixed to packets containing 
samples 

Interesting feature of the mail- 
ing shot was that the letter 
accompanying the sample was on 
the note heading of the recipient's 
normal grocer. 


HE MARRIED 
AN ACCOUNT 


From Press News, Johannes- 
burg 


“If the things that advertising 
agencies in South Africa do and 
get away with are not recorded 
among Ripley's ‘Believe It or 
Nots, it's just because Ripley 
hadn't got around to it 


and were 


“Last year, among many snide 
deals, we heard of how one of the 
biggest accounts in South Africa 
was lost by one agency to another 
as the result of an executive con- 
nected with the latter having 
married the daughter of the ad- 
vertiser (I suppose that is one 
way to get an account.) 

“This year's biggest snide deal! 
easily promises to be the one in 


which any sccOUnL Was again 
pinched from one agency by 
another, but the loser agency 


wasn't going to stand for that 
No siree! It merely got some of 
ts mob (an affiliated chain of 
hotels and so on) to work on 
this other agency by refusing to 
handle the product (liquor) unless 
the account was returned By 
wielding the heavy stick the 
account, needless to say, wus 
returned 

“The year is not yet out; see 
if any of you other agency guys 
can top that one. But it doesn't 
really matter, Chicago is already 
green with envy.” 


ue. FLEET $T 
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Te all 


Advertising friends— 


and the New Year 


bay 


« 


ec 
CEN 2715/4371 


OF THE TOY TRADE 


Publishing Offices 


H. RICHARD SIMMONS PUBLICATIONS 
Sec 


bolists Toy Trade journals 


* ‘*Games and Toys” 
THE LEADING JOURNAL THAT COVERS EVERY SECTION 
PUBLISHED MONTHLY 


* “British Playthings Overseas”’ 


THE EXPORT REVIEW OF THE BRITISH TOY INDUSTRY 
—PUBLISHED QUARTERLY 


* “Games & Toys” Year Book 


THE ENCYCLOPAEDIA OF THE TOY TRADE—PUBLISHED 
JANUARY OF EACH YEAR 


107 FLEET STREET, LONDON, E.C.4. coenierai 1641 a 7994 


Sub 17/6 per year, post free 


Sub: 1) per year, post free 


12/6 nect 


Carries more Classified 
Smalls than any other 
Weekly or Series of 
Weeklies in South Wales 


Merthyr Express 
Pontypridd Observer 


SALES exceed 


64,000 


Weekly (certified). 


Advertisement Production 


B) Courmey D. Parmer. 

Iustrated Price 128. 64. net 

8 thoroughly practical handbook 
m the writing and design of advertise 
ments, from the pen of an experienced 
advertising man who possesses. not only 
& sound understanding of his craft, but 
the gift of lucid exposition.” 


Advertiser s 
W eekly 


Pictorial Printing Processes 
By Kenseth Utlyett 


iNuswated Price 18s. nes 
& practical guide to all modern 
processes ful of information § of 


the greatest service ¢ ell 
picture reproduction in 
pepers and periodicals 
of advertising literature 


concerned with 
hooks news 
aod every type 
British Printer 


Modern Illustration 
Processes 
By Charles W. Gamble. 

litustrated. Therd Edition. Price 368. net 

A careful study of this book should 
be considered an cesential part of the 
education of all who aspire to the post 
Hon of cxper. even t « moderate 


degree in the graphic art” Process 
Ensravers Monthly. 


PITMAN 


Parker St. . Kingeway . London, W.C.2. 
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ADVERTISER'S 


WEEKLY 


We 


Corporation 


IHAT Dundee 


fransport Committee on Monday 
decided to ban football pools and 
slooholic drinks ads. from buses, 


tramears and the tickets used in 
them 


* . . 
THAI West Riding County 
Council is considering plans to 
schedule as i ! eClal CON 
trol ten portions of 1 Riding 


> > . 
THAT Gordon \. Wright, man 
iging§= director Pa Personna 


Blades Ltd... has returned from a 


world-wide iw tour f his 
ompanys exp ark 
. . ‘ 
fHAI « 1y Authors Own 
Copy” broadcast on the BBA 
Home Service yesterday (Wednes 
day) aftern 1 was written by 
| Godfrey Howard, copywrit 
arte ne & Beeld: Ltd 
> . ’ 
IHAT pap ited w Day 
Gilo will ¢t fuced this 
country shortly 
. ,. . 
THAT A. W. Melatosh, marke 
ne direct Mars Ltd iddress 
mn he Market Res , ty 
luncheon ist Ww aid 
1 f usually he sat at ” 
of the table, but now nN 


car— 


to say 
lated" 


Bottom, thou are trans- 


* * > 

THAT business friends of Doris 
Richardson have been delighted 
to receive a miniature bottle of 
Drambuie as a reminder of 
Courier, To-day, and Bandwagon 


* * * 

THAT all commercials will be 
dropped from Hedley’s Christma 
Eve broadcast of the Donald 


Peers show on Radio Luxem 
bourg. The recording was made 
recently before an 


sudience of 
700) school children 


* * * 
THAT Pentagon Studios beat 
Stuart Advertising Agency Ltd 
at darts 

+ . . 
THAT the British Adquarists 


Festival is to be held in Man 
chester from May 2-5 next yea 


>. . . 
HAT Colin Wintle will be Press 
officer for mext years Bat 


Assembly arts festival 

® > . 
THAT the Hartmann Fibre Co 
makers of the Keyes-Hartmann 
egg trays, won the Poultry Wor 
ind) Farmer & Stockbhreeder 
trophy for the best gallery stand 


( t ristmas time 


Hits a question of 


the wood. We've st 


and if you want i 


in the limelight, our 


distinctive 


HAR 


THE FIRM WITH 


Good Show 


Business ts always a bit of a pantomime around 

ime and ours Is no exception to the rule 
But we are always ready to play Fairy Godmother 
vetting one of our clients out of 
irred in the part year after year 
ee your product right out there 


nagic wand is at your disposal 


showeards, clever cut-outs by 


EXPERIENCE 


HARRIS ADVERTISING LIMITED 29-30 KINGLY STREET, LONDON, W./ 
Tel REG 3295-6 


Leonard W 
the lr 
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Matters, of “The Hindu.” who has been chairman of 
lian and Eastern Newspaper Society for 12 years, was the guest 
honour of the Society at lunch last week, when he resigned office 


Sir Stanley Reed presided; the new chairman, Douglas Shaw, responded 
to a toast to the Society 


combining both publicity and 
educational values at the recent 
National Poultry Show The 
stand was des.gned by Sir William 
Crawford & Partners 
* * . 

THAT Rex Coley, former editor 
of The Bicycle, is now on the pub 
lieity staff of Raleigh Industries 
Ltd And 


* * * 


[HAT his lantern lecture “Cyc! 
ing is such fun which was suc 
cessfully cycling and 
organisations last 
winter, is to be sponsored by the 
Raleigh company 

> ail > 


given 
other outdo 


THAT a son has been born to 
he wife of Alan McLundie, 
f the Publicity Club of 
Glasgow and director of the City 
Gslass Company 

al * 
THAT the Incorporated Society 
of British Advertisers will be 50 
years old on December 20. The 
Society celebrated its Golden 
Jubilee with a two-day Confer 
ence and Dinner in September. 

al al > 


THAT attendance at Glasgow 
and West of Scotland Commer 
cial College Advertising classes 
has increased this year by more 
than 300 per cent 
* * * 

THAT an advertisement circulat 
ng in the U.S. draws attention 


1 recent meat ration cut here 
and offers a 13 tb. ham for air 
delivery to Britain in time for 


Christmas dinner 
* * * 
THAT a Canadiar 


paper. founded 4§ 


weekly news 
years ago, has 


ceased puDdlic on mainly be 
cause of the shortage of news- 
print! 


> > * 
IHAT Bushey Co 


down an 


incil has turned 
application by a firm 


who wished to rent for three 
ears lamp standards on which to 
fix ename advertisements for 


THAT a Manchester conference 
of the Union of Shop, Distribu 
tive, and Allied Workers passed a 
resolution demanding that 
employers, when advertising 
vacancies in newspapers, should 
not use box numbers Cases 
were mentioned in which workers 
replied to advertisements inserted 
by their own employers, and were 
later dismissed 

. * * 
THAT the firm of Sinclair, the 
Birmingham advertising agency 
has been granted recognition by 
the Periodical Proprietors’ Asso 
ciation Ltd 

* * * 
THAT the Association of Cana 
dian Advertisers has produced a 
directory listing established mar 
ket research organisations in 
Canada. 

. * * 
THAT nearly 200 guests are ex 
pected at the annual dinner and 
dance of T. B. Browne Ltd., to be 
held at the Criterion Restaurant 
to-morrow (Friday) 


ADVERTISING 
DIARY 


Pusiicrry Civs or Lo~xpon 
Christmas ncheon Savoy Hotel 
Mancnestes Pusat ASSOCIA 


TION Christmas mcheon 
MancHESTER PusLicITy AssOcta 


TION imior section Christmas 
dance Southern Hotel. Choriton 
Spm 


Pusucrry Cius oF SHErrretp 
H. E. Elliott on “Public Relations 
and how it works.” Grand Hotel. 
12.30 p.m 

Pusticrry Ciuns oF Gtascow 
Ladies’ Day and Christmas charity 


Monday, December 18. 
Pusticrry Civs oF LONDON meet- 


Inter-Club Quiz Waldorf 
6 pm 

Cuivre oF Leicester 
dinner and dance Bet! 


Civs annual mecting 


December 19 

Pack sorec aND ALLIED 
Restaecn ASSOCIATION 
annual mecting, luncheon, and exhi- 
bition c nnaught Rooms 


Furer Sreeer Cotueme Crus 
REGENT ApveeTisiINo CLUS 
Christmas Party 
nm 
Thursday, December 121. 
Atpwycn Cius Christmas lunch 
Pusuctry Civus oF Leeps Christ- 


mas rch Astoria 
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WOMAN'S MAGAZINE - HEIRESS’ 
BOY'S OWN PAPER - PLAYWAYS” 


«35 JOWN STREET, LONDON. wee 


CHANCERY 615! cgi 
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ADVERTISER'S WEEKLY 


REETINGS 


and Best 


Wishes 


To all Our Friends in Advertising 


past, present and future 


TRUTH 


10 CARTERET STREET, WESTMINSTER, S.W } 


TO ALL IN THE WORLD OF ADVERTISING 


— Crovdon 
We Hs, Time 5 
as) 


ae 
on SENDS THANKS AND BEST WISHES 
A i S 
~~ Anything that Saves 
{+ ‘ 
Time - Saves Money 
This Famous Device Will 
Save You Both 
‘THot SANDS of busy business and professional men 
are today using and benefitting from the famous 
SIMPLEX Desk Diary. You can do the same. 
The “Simplex” Desk Diary is matters to be taken up etc.—and 
the most effective time, worry and automatically brings them to your 
memory-saver ev devised It notice on the right dates. Each 
sysicmatises you day's work morning it shows you what you 
records all you ippointments, have on for the day; makes notes 
engagements, things to be done for future attention 
Guicity ‘Repays Its Moderate Cost 
There are for cach from right to leit The days date is 
working tf the ve These sheets always boldly belere you: below is an 
yay tl - P sarranees Appointments sheet marked off by hours 
veand a tw and hall-hours then a calendar tor the 
voll he p current, past and ncxt months 


ORDER BEFORE THE SUPPLY IS EXHAUSTED 


Secure this eff 


wy device for your own and your managers’ use and 
benefit throughout the t year before the limited supply is sold out 
TILL IN AND POST THIS COUPON TODAY .. 
Efficiency Devices, 180 Fleet Street, London, E.C.4. 
Simplex’ Desk Diaries with stands and daily sheets 
© 19 at 9s Sd. cach, including Purchase Tax and Postage 
a nee them on despatch 
OR 
Please send me 8 «pecia tation for “Simplex Desk Diaries 
for 195] 


As am effective advertivement medium, 
can be printed on cach Daily 


i 
! 
! 
| 
| 
your name and busines announcemen( | 
Sheet which will bring your goods or services 
prominently before 1 
| 
| 
| 


-----------7 


cleats of prospective customers throughout the whole year, 
Write for further 
Name 
Adstrews 
AW /SIM J 
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MEMORIAL SERVICE 


Decemser 14. 1950 


Sir Stephen Tallents’s Tribute 
To ‘Bill’ Crawford 


Gaiety and buoyancy, a quick 
sympathy and insight into other 
men’s minds and hearts, a 
strangely mixed boyishness and 
and kindness——these 
qualities which Sir 
Tallents, K.C.M.G., at- 
tributed to the late Sir William 
Crawford in a memorial service 
address at St. Martin in the Fields 
ym Friday 

Sur Stephen reca 
Crawtord came to 
young 


shrewdness 
were the 
Stephen 


led that “Bill 
London as u 


nan, without wealth or 


influence By the time that he 
had reached middle age, he had 
established—challenging adven 


turously and in pioneering temper 
that severest competition in his 
calling—-a successful business of 
country-wide reputation 

‘But he was not with 
a merely personal success e 
was quick to encourage men and 


content 


women much younger than him- 
self and he delighted their 
successes His private fortunes 


secure, he devoted much of his 


energy to good and patriotic 
Causes 

Almost a thousand attended the 
service, including 

Lord Kemsley, Lord Burats am, the Hon. 
I m Ker Mr Douglas Ross repre 
ent Lord Camros Mr H. J. Brad 

, sentin, rd rck intosh 
Halifax and Mr Drummond Armstrong 
lirector A rt Associauon and 
Mr I W. Slaughter, representing Mr 
Ewa Rerry 

Messrs. H Appleton (president, 
11P.A), BE. W. Barney (also representing 
the Aldwych ¢ at Jack Beddington 
f P. Bish Ww B c J 
Boggon, R ee . ndor nT. B. Browne 
Browne, f Bu: ton 
son (alu 
Craske, H F. t weber W = H. Emmett 
G. Farrar, Les Gamage, S. 1 jarland 
Leon G Harwood, Frank 
Hoppe, G Jacks Bri My 
Cabe, Clifford Marti 1 M. Masius 


Norman Moore, | B Nicholas, G O 


Nickalis, A. Pemberton, Mies J. Reynolds 
Ewart Rumble. GS. Royds, C. Harold 
Vernon and Georre Warden 

Messrs EF. ¢ Benn. |. W. E. Blanch, 
A. W. Burnet Roy Clark, John Coope, 
pute Emanouc!, W. Faux, Arthur Fuller, 

W. Haddon. Christopher Hayes, E. H. 
fan Norman Kark. Stuart MacClean, 


(also 
Newnes), W. Memory, Andrew 


J. Roberton, A. Robertson-Mac 


donald, G. P_ Simon, G & ndicy Sparkes, 
3. Studd. Vv Trucfitt, 

Jobo Verrinder and | 8. W almsicy 

coors, W. J. Leaper (representing Sir 
Miles Thomas a, Adverusing 
Association) Ww G of Ne wspoper 
Society), € Ansticen Bre wn (LLP.A.), 
Ee. O. Norton (P.P.A.), Bernard Alton 
(N.P_A Alan we worth (1LS.B.A.), 
Lewis Har t dSAC 

Sir Patrick was pre 


vented from attending owing to 
illness 


OBITUARY 


T ‘ . 
Urban Collings 

Mr. Urban Collings, for many 
years chief space buyer with 
John Haddon & Co., and one of 
the “personalities” of Fleet Street, 
died on Sunday, aged 68 

He joined John Haddon & Co 
in November 1897 and retired in 
1943. His wife was also a mem 
ber of the agency's staff 

Mr. Collings was among the 
first agency men to join the old 
Fleet Street Club in 1926. He 
subsequently became president 

4 very faithful worker for 
™M.A.B.S.. Mr. Collings was for 
many years steward for the Fleet * 
Street Club and a member of the 
council. He became chairman of 


the council in 1944 

The cremation is taking 
place to-day (Thursday) t 
Enfield 

a M. beet 

Mr. Thomas M 'Lyoa editor 
Kilmarnock Standard, died on 
December 6, his 64th birthday 
He had been ill for almost a year 


Mr. Lyon had been associated 
with the Kilmarnock Standard for 
49 years, and became editor in 
1939 


Film That Agents 
Should See 


Any advertising agent who has 
a difficult client on his books is 
strongly recommended to go and 
see “Pretty Baby.” the Warner 
Brothers’ feature film which was 
given its Press show on Monday 


His heart will bleed for the 
Morley - Holmes Advertising 
Agency” who have the nigh im 
possible task of trying to think 


up a campaign to please irascible 
Cyrus Baxter, head of the Baxter 
Baby Food Corporation. Cyrus 
Baxter will make him feel good 
about his own clients, besides 
giving him a lot of laughs.—P.N 


‘Press Ball Rag’ 
Beat The Clock 


Press Ball Rag, a single-sheet 


newspaper complete with adver- 
tisements, was on sale at 10.45 
p.m. at the Christmas ball last 


Friday of the Trade and Tech- 


nical Branch, National Union of 
Journalists, in aid of the N.I 
Widows’ and Orphans’ Fund 

The front page carried a picture 


of film actress Patricia Dainton 
dressed in hewspaper cuttings 
only 10 minutes after they had 


seen her crowned as Miss Press 
Clippings, 1950! 

The ball was a great success 
and resulted in about £100 being 
handed over to the Fund 


‘TELEGRAPH’ RATES UP 


As from January 1. the Daily 
Telegraph will increase its rates 
by £2 per single column inch 
Run-of-paper rate will go up from 
£11 to £13 per sc.i. and special 
inside positions from £13 10s. to 
£15 10s 

In an advertisement last week 


the title Yorkshire Evening News 
appeared by error in a list of 
northern Kemsley Newspapers 
This should. of course, have read 
Yorkshire Evening Press. 
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“NORTE” RATES 

+ va 
REDUCED 

Deric Pearson 
Atlantic Pacific 
Ltd.. announced this week that 
Norte four colour feature 
Magazine which circul 
throughout the Latin American 
world, has cut its advertising rates 
from 980 392 

A.P.R also recently ac- 
cepted representation of 
Vision, a publication circu- 
lating it - Vision 
is published fortnightly and has a 
guaranteed ¢ ion for the 
first six months of $0,000. The 
first was published last 
month. The ad. rate is 500 dollars 
a page 


“B.o.T. Journal” 


Selling price of the Board of 
Trade Journal is to be raised, 
from the first issue in January, 
from 6d. to 9d. a copy. This is 
attributed to higher costs of pro- 
duction, and is stated to be the 
first imecrease rurnal 
was started in 


Representations 


ates 


dollars a page to 
has 
the 

new 


1 ar 


reulal 


ssue 


since the J 


1886 


INTERNATIONAL POSTER 
EXHIBITION 


The exhibition of international 
posters being arranged next July 
by he Council of Industrial 
Design, the Society of Industria] 
Artists and the British Federation 
of Master Printers, is not a com 
petitive event The judges re 
ferred to in ADVERTISER S 
Weekty of November 30 are ‘o 
judge 1 competition among 
students of L.C.C. art schools for 
a poster to advertise this exhibi- 
tion 


Legal and Gazette 
NEW COMPANIES 


Belli Divplays itd. | Ispla 
and fvertisemen: .t sore Non 
apita aw Mrector Mrs A it 
Armitage 

Reta-view Lid., Newmeaton Greer 
N. 16 4 f { dealers in 
appara . cles f use 

' D and dis 

P ivertisements and other 
ad ) signe Nominal capi 
t s: EB. B. Lucocg, R 
Shorter n Ferguson 

(The asdeve-mentionead particulars of 
fnew companies recently egistered are 


taken from the Daily Reg 

by Jordan and Sens, Lid.. Company 

Registration Agents, 116 Chancery Lane, 
Lendon, W.C.2.) 


WILLS 

Ms. Jo + bonne Bourne BENSON, an 
artist wh won a Rome cca 
» dex orative pa ating son of Mr 
Bens tounde S. H_ Benson tea. 
eft £24,822 Ss. 34 ‘gross £24,481 14s id. 
net 

Mr Leonar Evers APPLEYARD 
manag he Leeds offi f The York- 
hire Ot ft £2.63 * tld gross 
£2,474 ] et 

M.s08-CVENER A Fe Hoon ALBERT 
Josern Downe... formerly director of 
public 4 s at ce Wa fice. left 
£702 Is ii grows, £70 l6s 10d. net 


MR. MARCUS OF MARCUS STORES 
(GRAVESEND) LTD 
atsociates himself with his adverts 
s Auger & Turner Led 
owledging the rteous 
co-operatio demonstrated by 
Advertising Managers in a year of 
space diff es 
THANK YOU ALL | 
{MAY YOU HAVE A VERY 
MERRY CHRISTMAS 


proprietor, | 


Sey 


from... 


a 
SIDNEY F. WICKS LTD. - 


SIDNEY and DAVID WICKS | 


14 RIDGEFIELD - MANCHESTER 
Registered Practitioners in Advertising 


GREETINGS .. . | 
for Christmas and 195] 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE | 


SERIES , 
intensively cover the populous and 
prosperous area of South-West 

Midclesex. 


NET SALES 


42,778 


A.B.C. 


136 HIGH STREET 
HOUNSLOW 
Phone  HOUnsiow 0016-78 
London : George Jackson, 
Cliffords inn, £.C.4 HOL MII 


Founder Member London Subur bon 
end Home Counties Press Group 


it pays to advertise in the 


BOLTON STANDARD 


THE TOWNS LEADING WEEKLY 
Published every Thursday 20 
growing weekly —Onighily 
well- printed dlastrattions 
calures ideal adveriising 
@wick reselis 
centenary year of this firm 
Cwreulates in Bolton, Atherton, Darcy 
Lever, Farnworth, Horwich, Litt Lever 
Turton and Westhoughton huge indus- 
trial area of over 250.000 people where 
wages are high 
Proprietors 
PENDLEBURY & SONS LTD 
Established 1550 
VICTORIA STREET, BOLTON Phone 
London Office 
W. Horace Biggs Press Organisation 
11S #108 HOLBORN, wcll 
Phone’ Chancery 8752-3 


@liractive 
medium 
1950 is the 


a3 


Says Mr 
149 Kings Road, Chelsea, 


sw) and ready tor 
that "portant piece of 
Artwork. Greetings to old 


and new friends 


A. W. Simpson of \ 


4 


SILK SCREEN ARTS L? lh 


97 SHIRLEY R&C 
aoor 


0. CROYOON 


OMBE 81478 


consutt us For DAY-GLO 


uc 39) 


FOR CGOOO AELIABLE 


SIGNWRITING 


TO MEET EVERY REQUIREMENT 


POSTER SITES 


BULLETINS 
HARROW 


COMPANY 


BILLPOSTING 


37, Spring Street, W.2 


PADOWGTON ove? 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON) 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W.!! 
Tel. Nos. Battersec 5300 & 4886 


NOW —s coLours | 
IN FLUORESCENT PAINT | 


AS BRIGHT AS EVER SEEN | 
Showcards, posters, bus-panels 
MODERN PUBLICITY SERVICE 
39 WEST HILL, WANDSWORTH, S.wW.18 
Phone VANdyke 6667 


ADVERTISER'S WEEKLY 


(continued from page tii of cover) 
FREE LANCE SERVICES 


Repre-ening Figure and Childrens 
IMustration Artists 


Phone or write 


THE TUDOR ART AGENCY 
WHOL. 8641 | FURNIVAL STREET, £.C.4 


FREE LANCE 
ARTISTS 


Accommodation available in 
Fleet Street Studio for 
first-class free lance artists 
who Re 
Lettering and 
Still Life, or Mlus- 

We offer desk 
space electric light, heat, 
air-brush at 


specialise = in 
touching, 
Layout, 
tration 
air lines for 
10/- per week in return for 
preferential treatment when 
necessary Experienced 
men only need apply 


Box 9950 
Advertiser's Weekly, 180 Fleet Sc. 0.0.4 


MISCELLANEOUS 


XMAS ENTERTAINMENTS 
For Children’s Parties 


A Puppet Play «@ Ideal Entertain 
ment Children will we John 
Wright's Glove Puppets in 


HANSEL AND GRETEL 
also BRUMAS io « special CHRIST 
MAS ADVENTURE and «= HOT 
cn an M presented by three 
ed actors in 8 gay titth 
theatre Brochure on fe 
quest from Lowe Hutton 
ben Rd. London 
PRimrose 9857 


SILK SCREEN PRINTERS 


PROSPECT 1825 
\FOR QUALITY 
BLACK’S 
SILK SCREEN PRINTING 


SHOWCARDS POSTERS 
GLASS BANNERS 
PLASTICS RUBBER 
TRANSFERS ETC 

j. K. BLACK & CO. (Printers) LTD 

28 Priests Bdg, Mortiake, $.W.14 


See November 30 issue of Adver- 
User's Weekly, pages 190 and 191 
for the Advertising Services 
& Supplies Section. December 
28 will be the next issue con- 


taining these services. 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACA 


BRITISH OVERSEAS AIRWAYS 


CORPORATION 
invite a pp avons for the 
posal 
know 
ad es es 
Je : ' 
t nandie 
" ‘ 
A k ‘ mmet 
. ' ret 
witha als \ Lt) 
k “ a processes 
ia. ’ ’ ‘ y un a 
WK . i 
ficauions a App 
’ 1 mut ars 
t f tr it 
ron . ‘ (he 
Persor Officer BOA 


“ Airways House,’ Great West 
Road, Brentford, Middlesex 


SALES PROMOTION MANAGERS for 
F) Hand, (2) Nor t d 


SPAC e wt YER, pret man 
want . ' tea A 

» for l W ork 

. wicdge I ‘ ‘ We 

giving f cla { a rpanence 

ete, | 

Box 9 Ad. Week “4 


YOUNG 
COPYWRITER 
WANTED 


—ALIVE! 


Opportunity occurs for a 
young man (20-25) to join 
the copy team of a vigorous 
Advertising Department 
aterial 
for medical and food 


producing publicity n 


products Evidence of 


appropriate writing lity 
must be shown. Preference 
given to applicants who are 
already junior copywriters 
The work calls for enthu 
siasm, for a facility to 


absorb technical data and 
interpret the s ply and 


clearly, with vitality and 


planned purpose, and for 
patience with mundane jobs 
such as price lists. Sta ting 
salary from £260 ¢ £420 
according ¢t experience 
Write—enclosing examples 

to Senior Personnel 
Officer 


GLAXO LABORATORIES LTD. 
Greenford, Middlesex 


"Phone your Classifieds 


RATES: APPOINTMENTS VACANT 3s. per tine. 


5%, oa 13, 10% oe 26, 15%, om 52. 
Address: 


insertions, 
tasertions MUST BE PREPAID 
Leados, ECA 


space. Box sumber counts as ome lime and & to be paid for. 
Additional fee of 94. is charged for ase of Box Office. Series discounts: 24% on 7 
All advertisements for lew thas seven 
“Advertiser's Weekly,” 180 Fleet Street, 
‘Phowe: Chancery 6844. 


APPOINTMENTS VACANT 


BOOK 
DESIGNER 
WANTED 


Unusual opportunity occurs 
for a man with first-class 
experience of the design and 
styling of books—including 
fully-illustrated books — in 
London publishing house 
handling a wide range of 
titles. Should have good 
educational background 
appreciation of the bearing 
of cost on format and 
ability to plan a book and 
supervise all stages including 
jacket. This is an opening 
with exceptional scope for 
practical man not over 38 
Write stating experience, 
salary required, etc., to 


Box 9947 
Advertiser's Weekly, 160 Fleet S¢., E.C.4 


PUBLICITY 
engineering 
requires 


National Standard 


DEPARTMENT { 


manuais 5 
assimiate technical details from app 
Priate departments, collate informatio 
with diagrams and make up in rit 
able form Full tails of caperience 
age and salar req dd » Box 128 
CR« 9, Hertford Stree Lond 
wil 
LETTERING AND LAYOUT ARTISI 
quired by London Advertising A 
At ¥ to produce slick la 
pywriters suals . \ 
writing applicants - ate 2 
am ) salary required ‘ 
whe ava © fk interyiew a 
specimens of work 
Box 9214 Ad. Weekly 180 Fleet St EC4 


LAYOUT ARTIST 
and sales representative required by 
newly formed provincial agency. Great 
s “ 


f mn Ww 


wh » wi i commence at a low salary 
until be can establish himscif No 
Wrwiunity available 


ibe alee man 


Box 9202 
Advertiser's Weekly, 180 Fleet Sc, E.C.4 


ri t 
eks assistant to the bh 
Marketing Depart nM 1 ‘ 
midarablc drive and 
! some experience k 
o™ work and/or p work 
Candidates sh e betwe 
+ Anent pos n wih gon! p 
ots te 


Ww 
hi x 919 Ad Weekly 180 Fleet St BC4 


MAIL ORDER 
Fully 


MANAGER wanted 


atalogucs ctc 


Jay running of a mail order businces 


Only fully experienced man, capable of 
building up and cxpanding a mai! order 


business need apply Salary according 
ms and results. There is 

remuneration for the right 

t Bor 409. c/o George 

ray (Advertising) Led., 184 Strand, 


f rs 
Box 9213 Ad. Weekly 180 Ficet St EC4 


APPOINTMENTS WANTED 


rienced in cash, credit and 
ding and fully acquainted with 
and day to 


CREATIVE 
VISUALISER 
under 35 urgently required by 
well known London Agency 
He would be engaged on a wide 
variety of national accounts that 
give full scope for creative 
originality. Write stating quali- 
fications and salary required to 
Box 9714 
Advertiser's Weekly, 180 Fieet St., E.C.4 


ASSISTANT REQUIRED for adveriisin 
leparimen I on Off P 


‘ 
ar Ty ® <n Somerse 
‘ ( r Strand we 
Phone ¢ 8954 
ARTIST I La t Artist 
4 M Ss age 
rer ‘ knowledge 
‘ ne Position carr 
yah salary ct ca) working con 
j Write nfidence giving 
age and sala juired 
Box 9 Ad \ k 1 Fieet St BC4 


LONDON 
REPRESENTATIVE 
REQUIRED 


by leading firm of SHOWCARD 
AND CUT-OUT MANUFAC- 
TURERS with first-class studio 
staffed by top-line advertising 
artists 

Only man with good connections 
among National Advertisers and 
capable of earning high salary 
considered. Right man will have 
excellent team to work with and 
will be given every encourage- 
ment Terms : Salary, Com- 
mission and Expenses 

Present staff are aware of this 
advertisement Write, giving 
full particulars, in confidence to 


Box 9948 
Advertiser's Weekly, 180 Fleet St., E.C.4 


ARTIST Il Stud flers a sound 
progres posit with salary acc 
et tur as 
He should t at cast fiv 
tud «peri an ‘ apable 
acne work Write 
f ® a ® xpenence a 
fox 9 \ t St Bc4 
RETOUCHER <curs in Lead 
“ | j ra 


Decemper 14, 1950 


CLASSIFIED ADVERTISEMENTS 


THE GENERAL ELECTRIC 
co. LTD. 


invites applications for the 
appointment of Assistant Press 
Officer Candidates must be 
under the age of 38 and must 
have an extensive experience 
of first-class journalism : literary 
ability of a high order is essential 
Candidates should also possess 
a knowledge of the electrical 
industry, its products and its 
literature and should be capable 
of preparing authoritative well- 
written articles on industrial 
matters generally. The appoint- 
ment offers the successful candi- 
date good prospects and the 
salary will be in accordance with 
his qualifications and experience. 
Applications must be made in 
the first instance in writing to 
the Staff Manager, giving age, 
education, experience (speci- 
mens of work should be included) 
and salary required. 


Magnet House 
Kingsway, London, W.C.2 


ADV ERTISING MANAG ER required 

weekly magazine th female media 

alary and IM MASON 

and fine prospects for hard worker with 

per nm sirk confidence 

Box 9219 Ad. Weckly 180 Ficet St EC4 

WANTED IMMEDIATELY a young 

prod " assistant cxpericnced in lay- 

i and typogr 
Write f partic to 

Box 9222 Ad Week y 180 Fleet St BC4 


sore advertiung) 


WANTED 
2 LIVE WIRES 


(1) MEDIA MAN PLUS 


progressive West End Agency 
has vacancies for a young man 
who has studied Advertising 
thoroughly, has some practical 
experience of space buying and 
knowledge of Market Research 
andlor Marketing. Salary up to 
£1,000 p.a. with big prospects 
for a really outstanding man 


(2) CREATIVE LAYOUT MAN 


with a modern style and Agency 
experience Salary £800 to 
£1,200 approximately. To a man 
who can produce slick practical 
layouts ‘‘with a difference’’ this 
is an excellent opportunity. 


Bex 9209 
Advertiser's Weekly, 180 Fleet St., E.C.4 


ADVERTISING AND PUBLICITY 
Manager required for argemst fem of 
tterers in north west Engiand The 

mpan merests include Restaurants 
Canteens, Hotels and a xury Holiday 
Can Please write « ng details of 
m expe « qualifications, age and 
salary req the Manag: na Direc 
tor. | Tpaol ¢ Caterers Lid., 412 
Mary ¢, Liverpool 3 
SILK SCREEN OPERATOR waned 


preferably used to screening on glass, 
but not essentia T . 
good wages and prospects Reply to 

Kingsbury Works, Kings- 
bury Road, Hendon, N.W.9. 


= HNIC AL oo ~ propnctors 


“! shorthand 

typing apec ds ab c 10 “4 advertise 

mem mak Progressive post; good 
wnmencing 


c salary Apply 
Box 9220 Ad Weekly 180 Pleet Sc BC4 
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Decemper 14. 1950 


A NATIONALLY & . yt 
an immedia v xy for a shorthand 
s ss os 
. a * 
8 4 
ar ~ 
Box 4 VW cock ' Ss 


tions. The holder of this post is 
respec ble to the Cir at 
Manage ) for originating a 
preparing publicity of all kinds 
on a t al scale and (0D) for 
general supervis f adminis 
trative work ected with 
Re is and control of expend 
ture. Essential qualifications are 
ence of writing copy and 
preparing a types of publicity 
material for national advertising 
Kr w edge { the t shing 


pudlisning 


ASSISTANT TECTINICAL WRITER 
i A a 


( M 


t 
‘ t 
A 
f Ver Ma 
r 
f \ K t M ‘ 
COTSWOLDS ‘ 
) & ' Ss 
P i ¢ Work w 
i] 49 Ad. Week 80 F t St ECS 
MANCHESTER ADVERTISING 
AGENCY 


BK iH A Week “t SECs 
STEREOTYPER 
t 


A - I I 
COPYWRITER AND 


IDEAS MAN 
M 


NW ; i 14 

COPYWRITER 
A ternationally known mar 
facturer re es the services of 
ay 5 “a $ e expe 
ence f divert zg be ' 
have . wiedge , 
and a and bie 
write both 1 ere 
ng way He w work e 
aS wit he Ff ty 
Mar age wr € je he s 
be adar ee gh to develor 
r addit t r w Ple ase 
send details f experience age 
and ry expe edt 

on 9208 

Advertiser's Weekly, 180 Fleet Sc. E.C 4 


‘Phone 


APPOINTMENTS VACA 


TRADE JOURNAL PUBLISHERS 
“ ; s . < " 


Agents ' 


SPACE SALESMAN 


wanted for Annual Sponsors 
Publication Excellent pros 
pects. Full particulars to 

Box 920! 


Advertiser's Weekly, 160 Fleet Sc. E.C.4 


TETTERING AND GCENERAT ARI 
StS mus rr 


I r i 
‘ . 
Goop PLBLICI 
iD ’ Colw K 
ADVERTISING MANAGER 
acil-known Pe Mt 
A 


kK 4) Ad ‘ a 1 “ka 


PRODUCTION 
ASSISTANT 


required, with Agency ex- 


perience, Possessing sound 


knowledge yt process- 
engraving, including colour, 
typesetting and = foundry 
work Salary up to £400 
p.a. according to experience 
ind qualifications 


Write giving full details to 
Production Manager 
Dudley Turner & Yincent Ltd 
19 Buckingham Street, W.C.2 


OPPORTUNITY 
Advertisers t gent 
| 


Box 9865 
Advertiser's Weekly, 180 Fleet St., £.C.4 

' ——E 
P\PERIENCEDD ART 


POITOR 
. ad 


‘ % . 
’ Iwo years 
‘ Iw yea 
“ 
‘ Weck mF Ss EC4 
PRESS AND PLELIC & ovr 
$y). good a " ¢ and personality 
ntacts years’ experience 
seeks a ment 
’ . rganisa 
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‘ 4 Ad. Weekly 180 1 1S £c4 
AGENCY PRODLOCTION CONTRO 
ttR “ . k n 


F BR a b “ 
. es assistar 
‘ cone M P rworked 
\ s Ex 
Boa 92 Ad Weekly 180 Fleet St BCA 
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ARTIST (« . wants sp Me work 
Genera stration Furnishing 

te sul« . 

Bos A Weekly iso I a 
YOUNG MAN 4), « pers n 

sive seeks & por 

Ady . 

How GRAIL A WA 
YOUNG MAN 


r ¢ 
“ ' 
€ z Ss ‘ ‘ 
a ‘ koe 
: . 
work 
Box 9954 Ad Week 80 Fleet St 
Who CAN USt ; 
xt » 7 Lond Ag 
AIPA Free “ Vicas 
RAV 4586 oF w 
Box Ad Weekly 180 Fleet St BC4 
YOUNG MALE cu secks bh 
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Bow ¥ ‘ Ncek ! bo4 


CREATIVE DESIGNER | 


ah 
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monk 


Ber 9221 
Advertiser's Weekly, 180 Fleet ic. E.C.4 
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TETEERING ARTISI “ aw 
Box 9 Ad Weekly 180 I St EA 
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Bow 9218 ; 
Advertiser's Weekly, 180 Fleet St, 6.0.4 


CAMERA FOLRNALISI y 
i ' 


' 


' 
tor PUBLICITY thaw 


AS MANY COLOL RS a» ke with 
ne mt oof ks and s new 
weight f 1 er { 

c x M a " 
“ ' es your showcards and 
sales-a G : alt ative quote 
from D r A f «. 4 Broadmea 
Bris le tn and 204 


SHOW CARDS, CUT-OUTS, 


Poiders 


(own phototitho process plant 
CARILLON PRESS LTD 
Fine Catour Primers Bournemouth 
Telephone Roscomie 16615 
o of + Davee 5 wi 
Phone GRO t 


your Classifieds to CHA 8844 ( 


WANTED, ons for fret class silk 
r work on any surface Economical 
' s Guaranteed delveries Phone 
Rn 4% 
SMALL ADVERTISING Ne 
i 
Hon Ad Week w) Pleet St Eas 


snfurnished 
ft leet 
d mher Quarter jay 

Boa 861 Ad Weekly 180 Pieet St Bea 


rooms as 
Sivect area. from 


OFFICES TO LET 


3 good rooms to let in Fleet 
Street, E.C 4. Lease 12 years 
No premium. Apply 

Box 9940 


Advertiver's Weekly, 160 Fleet Sc. — C.4 


A SMALL OFFICE « teles a 8 
“ uit Artest Pp 


week Maytaw ‘724 


PRINTERS 


PRINTERS REQUIRED ' 
th sith ree printers ir 


“ the produc 
parm ¢ t and promt transfers 
Box 920% Ad Week Im) Fleet St EC*4 


Printer who has 


seeking a 
instaiied the 
achinery to produce an 


under mentioned 


we invite your enquiries 
iieas 


Masimum 


mposition 
runs oretferred ) 
G. F. TOMKIN LTD. 


$01/S Grove Green Rd, Leytonstone 


ES AND WA 


ADDRESSING UNTT 
“ner 


1940 «4 


i ‘ ‘ 
anew OT Cries GE Rear 
4it4 
COMPLETE MASSERIEY . 
t ond sdetails 1 la (Man 


wer) Lid $/2 Tit Man 
, 4 
CARTONS j 
- Mag . i n Ro 
TT “ M ‘ 
FOR SALE | 
Boe 9924 


Advertiser's Weekly, 180 Fleet Sc. 6.04 


P\HIBITION DESICNER REOUIRED 
' i Milot De vie 6 


( s wi GtRrard *® 
COMMERCIAL ARTIST. capenen ca io 
4 shoe drawing, mechanica 
strat ctiering, secks good 
nections. Prompt service guaranteed 


Weekly 180 Fleet St be 4 


(Continued on page 63) 
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ADVERTISER'S WEEKLY 


Advertiser's 
Sarre Weekly 


| NOTE FOR 1951 


3.000.000 


viewers weekly 


that cuarantees 


appearance of 


your ad. on 


You owe it to the products you promote to find 


out all about Younger Budget Films . . . National 


or regional cinema link-up as required — mass 
market coverage — great flexibility — economic 


rates — inexpensive films — no competitors in the 


same Budget Film. Ask for full details from:— 


Director of Nationa! Sales 


YOUNGER BUDGET FILMS 


28 ALBEMARLE STREET - LONDON: W! 


elephone: Regent 6593 


The medium with 


every date booked 
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STOP PRESS 


SALES DIRECTOR, 
REGENT OIL CO. 


G. bE. Gordon Hope. Johnstone 
appointed sales director, Regent 
Oil Co., from January 1. J. A.J 
Nicholas, Midlands branch 


manager, becomes general sales 
manager 


A. D. LACY TO JOIN 
H. W. CARTER 


\. D Lacs, publicity mana 
ger, London Welding Co., joins 
H.W. Carter & Co... makers of 
Ribena, next month as assist 
ant to advertising and publi 
city manager. 


BASIL SHELDON’S LOSS 


Mrs. Lileen Maude Sheldon, 
wife of Basil Sheldon, presi 
dent, British Poster Advertising 
Association, has died 


HARRY JOHNSON DEAD 
Harry Johnson, assistant pub 
licity and advertising manager, 
J Brockhouse A Co died 


suddenly on Monday after 
short severe illness 
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